v iy
(General)

Post Graduate Programme in Commerce Spanning
two-year duration as 4 semesters




ABOUT THE PROGRAMME
"Elevate your expertise through our M.Com programme, merging financial proficiency with entrepreneurial
insights to empower you as a future business leader."

The Post Graduate Programme in Commerce (M.Com.) started its journey in the year 2015 aims at creating
professionals who will meet the current requirements of the industry with focus on Accounting and Finance. The
programme integrates cognitive and analytical skills to manage strategic and operational issues in the work space.
To keep pace with the industrial needs, the curriculum includes subjects with a practical outlook along with skill
development modules. The degree also serves as a foundation for further advanced studies and research in areas
such as Master of Philosophy (M.Phil.) Degree and Doctor of Philosophy (Ph.D.) in Commerce.

| OBJECTIVES OF THE PROGRAMME

® To create finance professionals who can manage finance related activities of an organization.

® To provide opportunities to develop Analytical, Problem — Solving and Decision Making Skills.

® To build High-Performing & Multi-Tasking Finance Specialists.
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Candidates who have passed B.Com (General or with any specialization / BBA) Degree of the
ELIGIBILITY University of Madras or any other University or its equivalent course recognised by the

University of Madras.
Minimum Percentage - 50 %

DURATION | 2 Years - 4 Semesters

—

Selection Procedure: Students are admitted to this course through a two-layered selection procedure,
comprising a written test and a personal interview.
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PROGRAMME STRUCTURE

O 4 Semesters Programme structure comprising

= 14 core courses including research project,
= 7 Electives,

= 4 Soft Skills and

= 2 Technical Skills

CORE SUBJECTS OFFERED BY THE DEPARTMENT INCLUDES

Advanced Financial Accounting

s+ Corporate Accounting

¢ Business Ethics and Corporate Sustainability
« Advance Financial Management

+ Advanced Corporate Accounting

+» Direct Tax Laws | & Direct Tax Laws |1

¢ Investment Analysis & Portfolio Management.
¢ Indirect Taxation

+ Advanced Cost & Management Accounting

¢ Research Methods & Ethical Standards

* International Business Environment

+ Tax Planning & Management

% Research Project



PROGRAMME STRUCTURE § ‘1/

ELECTIVE SUBJECTS SOFT SKILLS
= Corporate & Labour Legislations » Communication and Self Management Skills
= Computer Applications in Business for Personal Effectiveness
= Entrepreneurship & Family Business Management = Leadership and Team Skills for
= Quantitative Techniques for Business Decisions Employability
making = Leadership and General
= Operations Management for Business Management Skills
= Financial Analytics = Career Management Skills.
= Choice Based Elective
= ( Student can opt for any one of the below subjects) TECHNICAL SKILLS
s Strategic Story Telling for Business
s Work Psychology ® E-Commerce & Digital Marketing
% Leadership & Team Effectiveness ® Behavioural Finance & Investment
% Managing Innovation — Principles & Practices Psychology
= Internship
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The programme structure places a significant emphasis on preparing students for
nurturing their pedagogical skills and imbuing them with a passion for knowledge disse
its academic rigor, the M.Com. Programme serves as a gateway to a myriad of caree
Ifurther academic pursuits.thereby intends to build

iﬁinance Executives to progress into Business Valuation

_ rporate Restructuring Specialists

} cial & Research Analysts

1otional Strategist

agers
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fora Decade and Beyond

| Unveiling the Decennial Logo: A
Symbol of Ten Years of Academic
Excellence

Students engaged in UGC NET
Paper 1 coaching - nurturing
future educators and researchers.

Shaping futures through successful
placements and career
opportunities.




PLAN OF ACTION

The PG Programme in Commerce a Chain of activities for overall development of students that

includes:

** Orientation Session for | year M.Com. called “MASTER MIND SERIES” where speakers
from Industry and Alumnae address the freshers on Current trends in Commerce, Career
Opportunities and Scope for M.Com.
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An Out Bound Training provided to the students which involves a number of fun filled activities
focusing on the intricacies of team building, communication and Co-ordination



GUEST LECTURES AND WORKSHOPS

A hands-on experience given to students by engaging in intensive discussion and activities
by the industry experts.
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INDUSTRIAL VISIT
The students had a experiential learning while visiting these factories




PRACTICE SCHOOL - Business on Campus
Students gained knowledge about various topics like Business and marketing techniques. Students gained insight on
the need for product development.

SYNERGIZE - Intra Mural Activities
Conducted every year in order to bring out the talents embedded within students

JOURNAL

To enhance the research skills of the students the department release thematic journal every year
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INTERNSHIP

To get practical exposure of corporate environment, Students undergo Internships in Prominent companies .
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SUNDARAM HONME
. — Sundaram Finance Group —
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Indian Overseas Bank

Good People to Grow with
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SEAMLESS PARTNERSHIPS '

PLACEMENTS
The department, along with active placement cell of the college, has been working for the student's placement. where more than 50 % of M.COM
students get placed in prominent companies at an average salary of Rs.4 lakhs per annum and the highest salary recorded has
‘ been Rs. 8.25 lakhs per annum
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EXTENSION ACTIVITIES
The department actively involves in extension activities including Bhavishya Daan, Pagir, Khoj, Vikas and Parivarthan.
As college declared the year 2025 as the "Year of Parivarthan' (i.e.,) transformation, wherein, the students are encouraged to
celebrate and spread the knowledge. In line with this objective; 13 I and Il M.Com students participated in the Transformative
Skill Enrichment Program — Crafting the Future Visionaries at D.R.B.C.C.C Hindu Higher Secondary School, Tiruvallur.
Organized in association with the National Digital Library of India, the session focused on etiquette, public speaking, and
personal development—empowering young learners through the spirit of Parivarthan.
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STUDENTS’ ACHIEVEM

Aparna S and Priyadharshini B of
Il M.Com won first place in Voice
it Out conducted by SSS Jain
College for Women
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Aparna S and Priyadharshini B of

11 M.Com won second place in
Shark Tank - Commerzthon

Students of 1stand 2" M.Com Won
the First Place in Food with
Thought — Sep 2025 and Jan 2026.

Students of 1stand 2" M.Com Won the
Overall Trophy in Dhruva 2026
conducted by SSS Jain College for
\Women

Global Immersion Program at IESEG School of Management—

Paris, France




FACULTY PROFILE i

Dr.R.A.Rabika Begum, Associate Professor & Head, specializes in Direct Tax

Laws, Corporate Accounting, Corporate and Industrial Law and Tax Planning &

Management. With her rich experience of 30 years she has been invited to be a

Member, Board of Studies in various city colleges of Chennai. She has published

15 research articles in various reputed journals and also participated and presented

papers in various International and national conferences. She has also obtained her

Guide-ship from the University of Madras.

Dr. Abirami. G, Assistant Professor, with 5.8 years of teaching experience and
8 years of Research Experience. Her area of expertise includes Advance
Financial Accounting, Advanced Cost and Management Accounting,, Corporate
Accounting Investment Analysis & Portfolio Management. She has 4
publications and paper presentations to her credit. She has participated in

various webinars and FDPs.

Dr. R. Chandini, Assistant Professor, with 3.8 years of teaching experience
and 8 years of research experience. Her area of expertise includes Human
Resource Management, Advanced Cost and Management Accounting, Direct
and Indirect Taxation, Advanced Corporate Accounting. She has 12 publications
and paper presentations to her credit. She has participated in various webinars
and FDPs.

Dr. P. M. Nithisha, Assistant Professor, is a committed academician with 8
years of teaching experience, and 6 years of Research Experience, dedicated to
cultivating a deep understanding of contemporary commerce practices, financial
systems, and business dynamics among young minds. Her area of expertise
includes Financial Accounting, Operations Management for Business, Corporate
Accounting, Portfolio Management, Corporate and Labour Legislations,
Strategic Management & Indirect Taxation. She has 8 publications to her credit
& also has participated in various seminars, workshops, paper presentations and
Faculty Development Programmes.

Dr. M. Renuka, Assistant Professor, with 13 years and 8 months of teaching
experience in Commerce and Management. She holds a Ph.D. in Commerce and
specializes in subjects such as Accounting, Finance, Human Resource
Management, and Organizational Behaviour. She has qualified UGC NET and
SET in both Commerce and Management disciplines, reflecting her strong
academic foundation. Her research interests include Employee Engagement,
Organizational Behaviour, and Work-Life Balance. She has presented and
published research papers in reputed national and international conferences and

peer-reviewed journals.



ALUMNI SPEAK /

MOP is a place where you can grow and explore with that [ mean it’s a place where you can

apply your knowledge practically. The exposure you get is amazing. | had an amazing

experience and gained lots of knowledge on how to apply everything practically. The one thing
| learnt was its important to know how to apply your skills and knowledge at the right time.
Learn to take risk and explore! :) Thanks to MOP for the experience | have gained. — Martina
Jennifer N (Batch: 2017-2019)

| always had an interest towards business, starting something of my own identity. But so many
thoughts have backlogged me from which field I should pursue in business. My education in
MOP has helped to streamline myself towards my passion and capabilities. The institution has
given me the space to think out of the box and courage to stand out for what | needed to

achieve in my life for which I am always thankful-. - Seraha Sheela Jacob (Batch 2018-2020)

Apart from the Curriculum Development, M.O.P has always been a great source for Personal

- Upskilling through Active Workshops & Guest Lectures. The Opportunities of Networking with
| highly intellect, visionaries and leaders through workshops and guest lectures served as the base
o for building the Skillset. Through Active Participation in Paper Presentations, Seminars &
Contribution to Departmental Magazines, M.O.P fostered in Enhancing my Abilities and

Establish Networks. — Indhuja Nagarajan (Batch 2019-2021)

Looking back at my time at M.O.P. Vaishnav College for Women, what stands out is not just the
academic excellence but the transformative experience that shaped who | am today. Pursuing my
M.Com here was more than just a postgraduate program - it was a journey of discovery,

discipline, and development. MOP taught me the power of balance - between tradition and

modernity, theory and application, independence and teamwork. The friendships | formed, the

lessons I learned, and the memories | made here will always remain close to my heart. — Niyati P
Sanghvi (Batch 2020-2022)

M.Com was a transformative experience for me. The program's rigorous curriculum and esteemed
faculties have not only honed my academic skills but also broadened my perspectives on
commerce and business. The program provided a solid foundation in theoretical concepts and
practical applications, with opportunities to work on real world scenarios through Internships. The
2 years of PG equipped me with advanced knowledge and skills, instilling confidence, curiosity,

and a passion for lifelong learning. — Sudarsana V (Batch 2023-2025)
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