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M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2017 -2018)
B.Sc ELECTRONIC MEDIA

CORE I - DEVELOPMENT OF ELECTRONIC MEDIA

COURSE CODE: 16UMED301 THEORY MAX MARKS: 100
YEAR/SEMESTER: I/1 CREDITS: 4 TEACHING HRS: 60
COURSE OBJECTIVES:

e To understand the origin of Electronic media in India and in the world
e To study the growth and development of Electronic media
e To study the scope of broadcasting regulation and media convergence technologies.

UNIT I

Introduction to Electronic Media: Nature, Scope, Importance and Significance. Types of Media. Origin
and Development of Electronic media. Radio as a medium of communication: Early History of Radio
in the World, Growth and Development of Radio - Radio during Second World War. Evolution and
Growth of Radio in India- Industrial Age, Pony Express, Telegraph, Heliograph, Maritime Radio, The
Titanic. The Radio Act 1912, Commercial Radio, Community Radio, Organizational Structure of

Radio station. (SifiSHICHUSNNIRAGIONNGUSIY (12 hrs)

UNIT II
Development of Television: The Golden Age of Television- 1950’s. Development of Public
Broadcasting in India. Doordarshan Organizational Structure. Educational Television. Transition to

Public Broadcasting. India- SITE and Kheda Project. Educational media: Gyan Darshan etc., -
* of Television in social changes. Introduction to

cable industry: Cable TV, Cable expands and Internet Television. (12 hrs)

UNIT III

Cinema: a brief history. -Lumiere brothers and early experiments. characteristics of cinema- potentials,
scope and limitations of cinema -types of films: feature film, documentary, short film - film
technology - Digital film making and promotion. (12 hrs)

UNIT IV
Computer Revolution. Development of New Media. Internet: History and Growth. Mass
Communication and Internet. Global Media Communication: Computer Mediated Communications,

Mobile Technology and its applications. Information Society: Characteristics, Challenges and Trends.
(12 hrs)

UNIT V

Concept and Development of Telecommunication. Types of Telecommunications: Optical fiber and
Satellite Communication. Broadcasting Regulation: Key Issues, Future of Broadcasting in India.
Media Convergence: Convergence of technologies. Technological advancements in the Indian
Broadcast industry. (12 hrs)

REFERENCES:
e Chatterjee P.C, 1991, Broadcasting in India, Sage Publications.
e Craft, John Leigh, Frederick A., Godfrey, Donald G, 2001, Electronic Media, Wadsworth
Thompson Learning.
e Arvind Singhal and Everett M.Rogers, Indian Information Revolution, Sage Publications.
e Michael Mirabeto, New Communication Technologies



ACTIVITY PLANNER:
List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)

e Analysing the issues on television, a medium for social change will bring in a lot of ideas to
promote gender equality, eradicating poverty, right to education, freedom of rights and
freedom of expression. So it will help them in creating relevant media content and help to -




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2017 -2018)
B.Sc ELECTRONIC MEDIA

CORE II- 2D-GRAPHICS

COURSE CODE: 11UMED306 PRACTICAL MAX MARKS: 100
YEAR/SEMESTER: I/1 CREDITS: 4 TEACHING HRS: 60
COURSE OBJECTIVES:

e To understand the basics of computer designing

e To learn to visualize and create vector art

e To learn image editing and photo correction

e To know pagination and layout design
Software:

1. Adobe Illustrator

2. Adobe Photoshop

3. Adobe InDesign
Submissions:

SCHEME OF EVALUATION

Continuous Assessment (50 Marks) End-semester Assessment

Evaluation will be for 100 marks and will be
brought down to 50 marks

Periodic assignments based on (50 The final output of Portfolio is evaluated based
Marks) on:

Logo Designing Viva Voce (50 Marks)

Matte Painting A three-hour practical exam will be conducted
Brochure designing for 50 marks

Poster Designing

ACTIVITY PLANNER:
List of activities for Employability / SKkill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2017 -2018)
B.Sc ELECTRONIC MEDIA

ALLIED I - UNDERSTANDING VISUAL MEDIA

COURSE CODE: 10UMED307 PRACTICAL MAX MARKS: 100
YEAR/SEMESTER: I/1 CREDITS: 5 TEACHING HRS: 75
COURSE OUTLINE:

PRINCIPLES AND ELEMENTS OF DESIGN:

Collect printed matter illustrating each principle and element of design; cropping properly and pasting
them neatly on A4 size paper to make a file folder

PRINTING:

Printing Methods, Applications and Economics.

Understanding office stationary, and printed advertisements( collect samples to make file folders)
Page layout

Designing ( Manually and Electronically)

Sample magazine.

PERSPECTIVE:
SCHEME OF EVALUATION
Continuous Assessment (50 Marks) End-semester Assessment

Evaluation will be for 100 marks and will be
brought down to 50 marks
Periodic assignments based on (50 Marks) | The final output of Portfolio is evaluated based on:

Pencil sketching Viva Voce (50 Marks)
Charcoal sketching A three-hour practical exam will be conducted for
Water colour painting 50 marks

ACTIVITY PLANNER

List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)

e Individual designing on magazine posters using appropriate themes and concepts




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2017 -2018)
B.Sc ELECTRONIC MEDIA

CORE III - AUDIOGRAPHY

COURSE CODE: 16UMED302 THEORY MAX MARKS: 100
YEAR/SEMESTER: I/II CREDITS 4 TEACHING HRS: 60
COURSE OBJECTIVES:

e To understand the basic elements and principles of sound.

e To study in-depth about acoustics, sound equipments, sound aesthetics and sound design in
relation to their functional aspects.

e To gain knowledge about creative use of sound for different programme formats.

UNIT I
Mechanism of Human Hearing, The ‘Ear’ Physics and Psychographics of sound. Quality intensity, etc.
Nature of Sound. Principles of Soun

(12 hrs)

UNIT II

Basic Studio design: Materials used in the studio for absorbing and reflecting sound for various
frequencies. Isolation, Calibrating monitors. Room acoustics, Room dimensions. Sound recording
studios. Control room design. (12 hrs)

UNIT III

Audio equipments: Loud speakers and

monitors, Audio meters, Mixer (Analog and Digital), Signal processors — reverb, echo, delay, de-user,
Compressors,

(12 hrs)

UNIT IV
Digital Recording Process. Handling of professional audio recording machines for Indoor and Outdoor
location. Sound production: Studio and Live recording. Controlling noise while recording, Noise

reduction. (12 hrs)
UNIT V

Consistency in levels, Sound perspective consistency of background sounds. Factors affecting sound
quality. Indicators for judging the sound quality. (12 hrs)
REFERENCES:

e Stanley A Alten, Audio in Media, fourth edition, Wadsworth Publishing Company, 1994.
e Borwick, John, Sound Recording Practice- A handbook, Oxford University Press, 1995.
e Salking, Glyn, Sound Recording and Reproduction, Oxford Focal Press, 1996.



ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)

e Individual class assignments in using optimisation skills in designing a sound studio using
appropriate materials



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2017 -2018)
B.Sc ELECTRONIC MEDIA

ALLIED II — BASICS OF PRODUCTION DESIGN

COURSE CODE: 10UMED311 PRACTICAL MAX MARKS: 100
YEAR/SEMESTER: I/II CREDITS: 5 TEACHING HRS: 75
APPLIED PERSPECTIVE

SET DESIGNING

e Pen and ink on A4 size paper with photographs to illustrate details.

COSTUMES

SCHEME OF EVALUATION
Continuous Assessment (50 Marks) End-semester Assessment
Evaluation will be for 100 marks and will be
brought down to 50 marks
Periodic assignments based on (50 The final output of Portfolio is evaluated based
Marks) on:
Costume designing Viva Voce (50 Marks)
Model making A three-hour practical exam will be conducted
Set creation for 50 marks
ACTIVITY PLANNER

List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2017 -2018)
B.Sc ELECTRONIC MEDIA

NON-MAJOR ELECTIVE I- FILM APPRECIATION -1

COURSE CODE: 10UNME406A | YEAR/SEMESTER: I/l | MAX MARKS: 100

COURSE TYPE: THEORY CREDITS:2 TEACHING HOURS: 30

COURSE OBJECTIVES:
e To give an insight into the world of Indian and International Films
e To orient students to appreciate and critically analyze the Films.

UNIT 1
Indian Cinema and World Cinema: Perspective brief on Indian cinema and World cinema

(10 hrs)
UNIT 2
Techniques of Filmmaking: Cinematography, Editing and Sound (5 hrs)
UNIT 3
Film Genres: Period films, Remakes, Horror films, Science films, Animation and Fantasy films

(5 hrs)

UNIT 4

Film analysis and Appreciation: SifiGHICHNVISCICHESCENENS NN IOPSIIBOCAUONNCOSUIIEN

(10 hrs)

REFERENCE BOOKS
e Thoraval, Yuves, 2000, The Cinema of India (1826-2000) Macmillan India Roberge,
Gaston, 1985 The Subject of Cinema, Seagull Books
e Halliwell, 1997 The Film goers Companion, Harper Perennial, Sixth Edition

ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2017 -2018)
B.Sc ELECTRONIC MEDIA

NON-MAJOR ELECTIVE II- FILM APPRECIATION -1I

COURSE CODE: 10UNME406B | COURSE TYPE: THEORY | MAX MARKS: 100

YEAR/SEMESTER: I/I1 CREDITS: 2 TEACHING HOURS: 30
PROJECT 1: Eili AR SSOnResionalcinema of your choice (10 hrs)
PROJECT 2: Analyze few Indian as well as International films famous for Sound effects. [AaIyZcHE

(10 hrs)
PROJECT 3: KiChlifyiancmakennoviciandicompare it with the original. (5 hrs)
PROJECT 4: Comment on the Costume and Makeup of artists in any recent movie (5 hrs)
ACTIVITY PLANNER

List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

Choice Based Credit System
Course of Study for the batch of
Candidates admitted in 2016 — 2017



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

CORE IV PHOTOGRAPHY

SUBJECT CODE: 15SUMED309 | YEAR/SEMESTER: II/IIT | MAX MARKS: 100

COURSE TYPE: PRACTICAL | CREDITS: 4 TOTAL TEACHING HOURS: 60

COURSE OBJECTIVES:

e The objective of the course is to understand the _

e To understand the mechanics of Imaging.
e To learn the

UNIT I
Introduction to Photography
History and Development of Photography.
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Camera Exposure
Optic basics, Refraction in Prisms, Refraction in lens, Lens construction. Aperture -
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Photo Composition
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Digital Photography
Digital Still Camera. Digital SLR Camera -
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Portfolio

Complementary Learning:
Field Trip - Practical Exposure through Short and Long Field Trips

REFERENCE BOOKS:

e Ralph E Jacobson, Geoffrey G Attridge, Sidney F Ray (2000) - The Manual of Photography,
Focal Press, Ninth Edition.

e Peter K Burian (2001) - Mastering Digital Photography and Imaging, Publisher Sybex.USA,
First edition.

e Tom Grimm and Michele Grimm (1997) - The Basic Book of Photography, Fourth Edition

e Susan Mc Cartney (2000) - Mastering the Basics of Photography, Allworth Press

e John H Edgecoe. Alfred A. (1999) - The Photographer’s Handbook, Knopf Publisher




e Joseph A. lippolito 2003, Understanding Digital Photography, Thomson Delmar Learning.

ACTIVITIES PLANNER:

Activities / Content with direct bearing on Employability/ Entrepreneurship/iSKilllDevelopment

(Course faculty may conduct any, all or any other activities as well)

o ——

3. One Day Field Trips —
4. One Short field Trip for 3 —4 days.

" ot Ok P o e A M

Continuous Assessment - 50 marks End — Semester Assessment - 50 marks
*Assessment will be for 100 marks and will be
brought down to 50 marks

Two Internal tests
Periodic assignments, which are evaluated
based on:
e Theme
Composition
Aesthetics
Application
Technical skill

s
Theme, Composion, Aesteics, Appliation and




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

CORE V - RADIO PRODUCTION

COURSE CODE: 16UMED304 THEORY MAX MARKS: 100
YEAR/SEMESTER: II/III CREDITS: 4 TEACHING HRS: 60
COURSE OBJECTIVES:

e To study the production process in Radio stations

e To understand the basics of Radio programming

e To understand the organization and management of Radio programming

e To become aware of the various Radio programme formats and its production techniques

UNIT I
Production Process in Radio Stations: Stages of Radio production. Preparing a basic script for radio
production programs, Plan and design. Generate story ideas for radio productions. Conceptualization

and Ideation. (12 hrs)
UNIT II
Basics of Radio Programming:

(12 hrs)
UNIT III

(12 hrs)
UNIT IV

Radio Production techniques and tools. Formats and Styles in Radio Production. Advanced Radig
Operation of Production studios
and audio production equipment. Operate digital audio equipment. Import and transfer audio using

various devices. (12 hrs)
UNIT V

Production of Audio content for 4 hours for Community Radio station. (12 hrs)
REFERENCES:

e Hausman, Carl, Benoit, Philip and O’Donnell, Lewis (2000) Modern Radio Production,
Programming and Performance, Wadsworth Thompson Learning

e McLeish, Robert (1994) Radio Production: A Manual for Broadcaster, Wadsworth Thompson
Learning

e Hausman, Carl, Benoit, Philip, O’Donnell, Lewis (2000) Announcing: Broadcast
Communication Today, Wadsworth Thompson Learning



ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)

_ teaches the students to be culturally responsible

and hone their research skills in developing content.
e Writing scripts for radio programs would make them develop strategic thinking and help to
develop concepts for the transformation of society and build up human values, women
empowerment, and environmental awareness.

[ J
° enables critical thinking.
L sharpens their social responsibility and

environmental awareness.



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

CORE VI - MEDIA, CULTURE AND SOCIETY

COURSE CODE: 1SUMED312 THEORY MAX MARKS: 100
YEAR/SEMESTER: II/III CREDITS: 4 TEACHING HRS: 60
COURSE OBJECTIVES:

e To understand and analyze the media audience
e To study the effects of mass media
e To learn the various approaches to media analysis

UNIT I

Media and Society. Defining Society. Social responsibility and Accountability. Themes in media and
society: Media power and inequality, social integration, social identity, social change and
development, Media impact over space and time. Media and society theories: Mass society critical
political economy theory, Functionalism, Social Construction of reality theory, Communication

determinism, Social shaping of technology, Information society.
(12 hrs)

UNIT 11

Media and Culture: Defining culture, Themes of Media: Culture theory, Frankfurt school and critical
cultural theory, Ideology and resistance, gender and mass media, Media Commercialization,
Communication technology and culture. Mass Media and post modern culture. (12 hrs)

UNIT III
Media audience: Definition and types of audience, Media audience analysis, Active Vs Passive
audience.

(12 hrs)

UNIT IV

— Marxist, semiotics, Sociology, psycho analysis. Media
and Realism, Class, Gender, Race, Age. Rhetoric of image, Narrative, Media myths (Representation,
Stereotypes) (12 hrs)

UNIT V

Media and Popular culture: Culture and Sub culture, Popular texts,
litics popular culture Vs

Peoples’ culture. Celebrity industry- Personality as brand name, Hero worship, Acquisition and
transformation of Popular culture. (12 hrs)

TEXTBOOKS
e Potter, James W, 1998, Media literacy, Sage Publications,
Grossberg, Lawrence et al, 1998 Media making: Mass media in a popular culture, Berger, Asa
Authur, Media analysis technique, 1998 Sage Publications,
Dennis Mc Quail, 2007 Mc Quail's Theories of Communication,
Little John, Theories of Human Communication,
John Fiske, 2002 Introduction to Communication Studies, 2" edition, Routledge,
Denis McQuail, 1997, Audience Analysis, Sage Publications,
Rayner, Wall and Kruger, 2004 Media Studies: The Essential Resource, Routledge,



e Baran and Davis, 2009, Mass Communication Theory: Foundation, Ferment & Future, 5t
Edition, Wadsworth Cengage Learning,

e John Fiske, 2000 Understanding Popular Culture, 2" edition, Routledge,

e Windahl and Others, 2009 Using Mass Communication Theory: An introduction to planned
communication, 2" edition, Sage Publications

ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

ALLIED III-VISUAL SOCIOLOGY

COURSE CODE: 14UMED315 PRACTICAL MAX MARKS: 100
YEAR/SEM: 1I/111 CREDITS: 5§ TEACHING HRS: 75
COURSE OBJECTIVES:

To provide the students an opportunity to acquire an understanding on selective aspects relating to
society, culture and women primarily in the Indian scenario, through research. The course design
enables the students to generate still and/or moving images on their chosen topics of research. The
course aims to enhance both the knowledge of various issues and problems including, but not limited
to the cultural background and social context and the creative ability in the production of visual

images.

COURSE OUTLINE:

SCHEME OF EVALUATION

—

Continuous Assessment (50 Marks)

End-semester Assessment
Evaluation will be for 100 marks and will be
brought down to 50 marks

Periodic assignments based on (50 Marks)
Research Reviews
Research design

The final output of project is evaluated based
on:

Viva Voce (50 Marks)

Practical exam will be conducted for 50 marks

ACTIVITY PLANNER

List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

ELECTIVE I- MEDIA ANCHORING AND PRESENTATION SKILLS

COURSE CODE: 16UMED303 | PRACTICAL MAX MARKS: 100
YEAR/SEMESTER: II/III CREDITS: 5 TEACHING HRS: 75
COURSE OBJECTIVES:

e To familiarize the students with anchoring skills for Media.
e To provide students with a sound knowledge about scripting and presenting various media

forms.
UNIT I
Media anchoring activities and sectors of media anchoring (15 hrs)
UNIT II
_ (15 hrs)
UNIT III
(15 hrs)
UNIT IV
Script writing for screen performance Subject and screen analysis (15 hrs)
UNIT V

Presentation Skills — Rehearsals,

Performance and Extensive field practicing - Physical and Mental fitness

(15 hrs)
ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)

—

e Writing scripts for various programs will help the students to understand the differences in
scripting and the features



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

CORE VII - SCRIPT WRITING FOR ELECTRONIC MEDIA

COURSE CODE: 1SUMED318 THEORY MAX MARKS: 100
YEAR/SEMESTER: II/IV CREDITS: 4 TEACHING HRS: 60
COURSE OBJECTIVES:

e To understand the various genres in electronic media.
e To familiarize students with writing scripts.

UNIT I

St oAt Iy pesIStyIes] (Simplicity, Grammar, Punctuation, abbreviations, gender, accuracy
and research) for Radio Television and Internet. (12 hrs)
UNIT II

-cripting, Organization, Approaches, Types, Process, Forms, Audience Analysis,
Appeals, Ethical considerations etc. (12 hrs)
UNIT III

Scripting, Organization, Approaches, Types, Process, Forms, Audience Analysis, Appeals, Legal
considerations, Sources of News, Objectivity, etc (12 hrs)

UNIT IV
Techniques of writing for Corporate, Educational,Sports and Children’s Programmes -
Treatment, Research, Scripting, Approaches, Types, Process, Forms, Audience Analysis, Appeals, etc.

(12 hrs)
UNIT V
Techniques of writing for new media: Scripting, Process, Approach, Software, Formatting, Computers
in production. (12 hrs)
TEXTBOOKS

e Hilliard, Robert, Writing for Electronic Media, Wadsworth Thompson Learning, 2000

ACTIVITY PLANNER
List of activities for Employability / SKkill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)

e Applying research skills develop a story for children’s book using appropriate typography



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

CORE VIII- TELEVISION PRODUCTION

COURSE CODE: 14UMED314 THEORY MAX MARKS: 100
YEAR/SEMESTER: II/IV CREDITS: 4 TEACHING HRS: 60
COURSE OBJECTIVES

e To understand the technology and intricacies of television production process.
e To enable the students to make their own productions.
e To enable the students to understand the Television Production environment

UNIT 1

. Types of telecasting-
production standards NTSC, PAL, Secam. (12 hrs)
UNIT II

UNIT III

(12 hrs)
UNIT IV

(12 hrs)

UNIT V

Three stage of video production: Preproduction, Production, and Post Production. Scheduling,
budgeting, breaking the scripts, contracts, talent management, organizing television production team,
delivering the finished product (12 hrs)

TEXTBOOKS
e Zettl,Herbert, 2000 Television Production Handbook, Wadsworth Thompson Learning
e Zettl, Herbert, 2001 Video Basics, Wadsworth Thompson Learning

ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)

e Group activity: Conduct audience participation programme using various camera movements
and angles.

e Group assignments on creating concepts with central idea or theme on Fiction TV programmes



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

CORE IX- VIDEOGRAPHY

COURSE CODE: 11UMED323 | PRACTICAL MAX MARKS: 100
YEAR/SEMESTER: II/IV CREDITS: 4 TEACHING HRS: 60
COURSE OBJECTIVES:

e To provide students with an opportunity for practical application of skills in videography with
theoretical inputs

UNIT I
Nature of light, lighting procedure (outdoor and studio)

UNIT 1I
Lighting equipment, techniques and accessories

UNIT III
Basic camera design and structure, camera working, camera operations, camera movements, lens
characteristics

UNIT IV
Visualisation, compositions and narratives etc

UNIT V
Lighting for different programme formats, visual effects (optical and mechanical effects), character
generators.

PRACTICALS:
Projects based on various genres:
e Talk shows
e Game shows
e Entertainment
e Interviews
e Panel discussions
SCHEME OF EVALUATION
Continuous Assessment (50 Marks) End-semester Assessment
Evaluation will be for 100 marks and will be
brought down to 50 marks
Periodic assignments based on (50 Marks) | The final output of Portfolio is evaluated based on:

Ideation Viva Voce (50 Marks)
Scripting A three-hour practical exam will be conducted for
Production and Post Production 50 marks

TEXTBOOKS

e Zettl, Hebert, 2001, Video Basics. Wadsworth Thompson Learning



ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)

e Exercises on composition and framing various types of shots optimizes their skills in creating
visuals.

e Making a TV program enables them to respect peer team members and improves their lifelong
learning skills.



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

ALLIED IV- INTERACTIVE MULTIMEDIA

COURSE CODE: 11UMED321 PRACTICAL MAX MARKS: 100
YEAR/SEMESTER: II/IV CREDITS: 5 TEACHING HRS: 75
COURSE OBJECTIVES:
e To understand the basics of Ul designing
e To learn audio and video editing
e To learn to create templates and enhance presentation skills
e To create corporate presentations and CBTs
SOFTWARE:

SUBMISSION:

SCHEME OF EVALUATION

Continuous Assessment (50 Marks) End-semester Assessment

Evaluation will be for 100 marks and will be
brought down to 50 marks

Periodic assignments based on (50 Marks) | The final output of Portfolio is evaluated based on:

Animated web banner Viva Voce (50 Marks)
Social [Media post A three-hour practical exam will be conducted for
Animated Greeting card 50 marks

ACTIVITY PLANNER

List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)

e Develop, Document and create various interactive content and social media content



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2016 -2017)
B.Sc ELECTRONIC MEDIA

INTER DISCIPLINARY ELECTIVE - RADIO PROGRAMMING

COURSE CODE: 1SUELE302F PRACTICAL MAX MARKS: 100
YEAR/SEMESTER: II/IV CREDITS: 5 TEACHING HRS: 75
COURSE OBJECTIVES:

e To provide a basic understanding of radio programming.
e To familiarize with the basics of radio production techniques.
e To develop production skills and ability to present field based programmes.

UNIT 1
History of Radio: All India Radio. Growth and Reach. Broadcast management. Public & Private Radio

Stations. Laws and Regulations. Community Radio. Private FM channels. Audience research.

(12 hrs)
UNIT II
Radio Programming Skills{NVEItNEMOMRAN0. Ficld based programmes: Art of questioning, Research
for Interview. Types of Radio Progammes: Radio Interviews,
Discussions, , Radio Drama and Magazine Programmes. Information Technology
based formats , Radio Bridge, Radio on Internet.

(20 hrs)
UNIT III
Radio and Voice

(15 hrs)

UNIT IV

Radio Production Techniques: Nature of Sound. Sound recording techniques: Indoor and Outdoor.
Post-production techniques: Voice, Music and Special effects. Recording of programmes, Selection of
sound effects. (15 hrs)

UNIT V

_. . (10 hrs)

REFERENCES:
e H.R.Luthura, Indian Broadcasting Review, Ministry of I & B
e Srivatsava, Broadcasting, Vigyan Publication, New Delhi
e Mencher. M., Basic NewsWriting, Sharma Books
e [esiler &Flat Lay, Basic Business communication. Tata Mc Graw Hill.




ACTIVITY PLANNER:
List of activities for Employability / Skill Development / Entrepreneurship Skill Development
(Course faculty may conduct any, all or any other activities as well)




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

Choice Based Credit System
Course of Study for the batch of
Candidates admitted in 2015 — 2016



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

CORE XI - MEDIA AESTHETICS

COURSE CODE: 14UMED327 THEORY MAX MARKS: 100
YEAR/SEMESTER: III/V CREDITS: 4 TEACHING HRS: 60
COURSE OBJECTIVES:

e Toinstill the spirit of aesthetic film appreciation
e To enhance aesthetic filmmaking
e To integrate technology and art

UNIT I
Media Aesthetics: need and practice, Principles of media aesthetics, Contextual elements,
(12 hrs)

UNIT 1I

Enhancing aesthetic viewing experience, Traditional viewing versus digital viewing
experience, Indian Film Versus International films (12 hrs)

UNIT IIT

(12 hrs)

UNIT IV

Camera and angle, Psychological uses of camera , Lenses and their effects, Movement and
static image, Special styles of editing, Time, editing and rhythm, Creative uses of sound,
Powers of sound and image, Organic unity (12 hrs)

UNIT V

Genre and style; Dramatic and film structiire, Characters and acting] Theme — populist versus

intellectual. Photographic message, Informational aesthetics, Formative evaluation (12 hrs)

TEXTBOOKS

e Herbert Zettl, 2005 Sight Sound Motion: Applied Media Aesthetics, 6" Edn,
Wadsworth Cengage Learning

e Margaret Mehring, 1990 The Screenplay —A blend of film form and content,Focal
Press

e Rekha Jhanji, 1985 Aesthetic communication: The India Perspective, Munshiram
Manoharlal

e Ron Lembo, 2000 Thinking through television, Cambridge University Press



ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill
Development

(Course faculty may conduct any, all or any other activities as well)

e Group activities on in depth analysis on characteristics of artwork with respect to
paintings and photographs



M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

CORE XII - 3D BASICS AND SPECIAL EFFECTS

COURSE CODE: 10UMED339

PRACTICAL | MAX MARKS: 100

YEAR/SEMESTER: III/V

CREDITS: 4 TEACHING HRS: 60

COURSE OBJECTIVES:
e To understand the basics of 3D

e To learn to create Logos on 3D space

SOFTWARE:

I3D Studio Max (Basics)

-t

SCHEME OF EVALUATION

e To help use modifiers for object creation

Continuous Assessment (50 Marks)

End-semester Assessment
Evaluation will be for 100 marks and will be
brought down to 50 marks

Periodic assignments based on (50 Marks)
Interior with components

Exterior with components

Product with animation

The final output of Portfolio is evaluated based on:
Viva Voce (50 Marks)

A three-hour practical exam will be conducted for
50 marks

ACTIVITY PLANNER

List of activities for Employability / Skill Development / Entrepreneurship Skill
Development

(Course faculty may conduct any, all or any other activities as well)

e To Impart knowledge to students about the different styles and knowledge in 3D

such as turbo smooth, uvm map, taper etc and to make them self-reliable as
freelancer in the market in the field of 3D and take up projects. They are taught
about the various steps from basic modelling, texturing to creating complex sets.




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

CORE XIII-VIDEO PRODUCTION

COURSE CODE: 10UMED350 | PRACTICAL MAX MARKS: 100
YEAR/SEMESTER: II/V CREDITS: 4 TEACHING HRS: 60

SEMESTER: V

COURSE OBJECTIVES:
e To give practical training in various techniques of video production
e To guide them from ideation to completion of their video projects
Individual submission: Short Film or Documentary should be done on individual basis.
To introduce students to the Basics of Video production and to facilitate them to
create a short film or a documentary film from scratch to finish using all the
technical and creative inputs of film making.

PRACTICAL EXERCISES
e Ideation
e Scripting
e Shooting
e Dubbing
o Editing
SCHEME OF EVALUATION
Continuous Assessment (50 Marks) End-semester Assessment

Evaluation will be for 100 marks and will be
brought down to 50 marks

Periodic assignments based on (50 Marks) | The final output of Portfolio is evaluated based

Storyboarding on:
Scripting Viva Voce (50 Marks)
Production and Post Production A three-hour practical exam will be conducted

for 50 marks

ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill
Development

(Course faculty may conduct any, all or any other activities as well)

e Audio equipment orientation teaches them professional working standards
e Camera Orientation helps them learn teamwork

e Editing software demonstrations promotes use of multimedia services

e Workshops integrate critical and analytical thinking

e Periodical submissions promote respect for timeliness and human value




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

CORE XIV-VIDEO EDITING

COURSE CODE: 14UMED328 | THEORY MAX MARKS: 100
YEAR/SEMESTER: III/V CREDITS: 4 | TEACHING HRS: 60

COURSE OBJECTIVES:
e To familiarize students with the fundamentals of editing
e To help students gain practical knowledge using industry standard non-linear editing

software
UNIT 1
UNIT II
UNIT III
Terms, concepts, standards in sound editing, editing accessories, switching and instantaneous
editing. (12 hrs)
UNIT IV

(12 hrs)

(12 hrs)

TEXTBOOKS
e Zettl, Hebert, Video Basics. Wadsworth Thompson Learning 2001

VIDEO EDITING PRACTICALS
e Familiarity with Linear Editing Equipment and Functions.
e Practical sessions using appropriate industry standard non-linear editing software.



ACTIVITY PLANNER

List of activities for Employability / Skill Development / Entrepreneurship Skill
Development

(Course faculty may conduct any, all or any other activities as well)

Create a trailer for a motion picture with crucial shots and in a creative and skillful
manner will enable strategic thinking skills.




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

ELECTIVE III- AD PRODUCTION

COURSE CODE: 15SUMED319 | PRACTICAL | MAX MARKS: 100
YEAR/SEMESTER: III/V CREDITS: 5 TEACHING HRS: 75

COURSE OBJECTIVES:
e To familiarize the students with the working and functions of Ad agencies.
e To help the students in gaining practical knowledge of Ad industry with the
production of commercials from conception to the execution level

UNITI
Media Planning. . Evaluation of media options. The
communication mix. Media plan evaluation. (15 hrs)
UNIT II
(15 hrs)
UNIT IIT
Production Process. Visualizing the Commercial. Working with audio and visual elements.
Multimedia applications in ad film. (15 hrs)
(15 hrs)

(15 hrs)

REFERENCES
» Sissors, Jack Z. and Jim Surmanek (1976) : Advertising Media Planning , Crain Books.

* Thrill, Bovee (1995) Advertising Excellence, New York. Mc Graw Hill Inc.
* Valladares, June A. (2000) : The Craft of Copywriting, New Delhi. Response Books.



ACTIVITY PLANNER

List of activities for Employability / Skill Development / Entrepreneurship Skill
Development

(Course faculty may conduct any, all or any other activities as well)




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

CORE XYV - FILM STUDIES

COURSE CODE: 14UMED331 | THEORY MAX MARKS: 100
YEAR/SEM: III/VI CREDITS: 4 | TEACHING HRS: 60

COURSE OBJECTIVES:
e To learn the history of Indian cinema and world cinema
e To critically analyze and appreciate Films
e To understand the production stages in Filmmaking

UNIT 1

Indian (Hindi, Tamil & other languages), Film form and film history: Early cinema (1893 —
1903). Development of classical Hollywood cinema (1903 — 1927), German expressionism
(1919-1924), French impressionism and surrealism (1917-1930), Soviet montage (1924 —
1930), The classical Hollywood cinema after the coming of the sound, Italian Neo realism
(1942 — 1951), The French new wave (1959 — 1964), Japanese Cinema, Cinema in the third
world, Contemporary trends. (12 hrs)

UNIT 11

(12 hrs)

UNIT III
Mise-en-scene realism, the power of Mise-en-scene, aspects of Mise-en-scene, space and
time, narrative functions of Mise-en-scene, cinematographer properties- the photographic
image, framing,

(12 hrs)
UNIT IV

(12 hrs)
UNIT V
Style as a formal system, narrative unity, ambiguity, a non-classical approach to narrative
film (12 hrs)
TEXTBOOKS

e Thoraval, Yves, 2000 The cinema of India (1896 — 2000), Macmillan India,

e Roberge, Gaston, 1985 The subject of Cinema, Seagull Books,

e Robereg, Gaston, 1978 Films for an ecology of mind: Essays on realism in the
cinema, Firmakun,

e Halliwell, 1997The Film goers Companion, Harper Perennial, 6" Edition,



e Rajyadhaksha, 1999Ashish et al, Encyclopedia of Indian cinema, British Film
Institute,
e Baskar, Theodor1996, Eye of the Serpent, East West Books,

ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill
Development

(Course faculty may conduct any, all or any other activities as well)

e Presenting a report on a movie belonging to a specific film movement will hone
their critical thinking skills.




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

CORE XVI - MEDIA MANAGEMENT
COMMON TO B.Sc ELECTRONIC MEDIA,B.Sc VISUAL COMMUNICATION

COURSE CODE: 15SUMED329 | THEORY MAX MARKS: 100
YEAR/SEMESTER: III/VI CREDITS: 4 TEACHING HRS: 60
COURSE OBJECTIVES:
e To introduces the student to the structure and functioning of various media
Organization.

e Train them on the dynamic aspect of managing technology and media control
e Help them in applying management concepts to media.

UNIT I
Media organization and design: some conceptual issues, Key management theories, Media
management goals, Media production versus
manufacturing process, Nature and structure of media organizations, Dynamics of media
structure, Functions of various departments,

(12 hrs)

UNIT II

Media Entrepreneurship, Greiner’s Development model of a Company: Five stages of growth
model, Behaviour in media organization and organizational behaviour, Policy versus practice
and performance Relationship with internal and external environment, Subsystems of control,
Managing the new media and technology, [CONCHANGISKIISINanagement. Changing nature
of management, State of the industry today, Employment opportunities in Indian media
industry. (12 hrs)

UNIT II1
Economics of media: Relationship between supplier and buyer, Economic principles of media
structure, Key economic characteristics, Selling time and cable economics, Diversity of
broadcasting- economic view of programming, Media diversity and business opportunity,
Media organization with and without other commercial interests, Economic forces, Managing
revenue, rate structure and packaging, Patterns of distribution, Terms of contract and
agreements, Cost factors, Revenue models, Market factors, State of the industry today.

(12 hrs)
UNIT IV
Project Management in Media, Difference between Film production and Television
production, Production project cycle, Fundamentals of film production, Management Themes
and production process, Project management,

(12 hrs)

UNIT V

Strategic management, Programming strategies,

Case study. (12 hrs)



TEXTBOOKS
e Craft, Leigh and Godfrey, 2001 Electronic Media, Wadsworth Thompson Learning
e Vanita Kohli-Khandekar, 2006 The Indian Media Business, 2" Edn, Response
Books
e Bibakar Panigrahy et al1993, Media Management in India, Kanishka Publishing
House
¢ Avinash Chiranjeev 2000, Electronic Media Management, Author’s Press

ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill
Development

(Course faculty may conduct any, all or any other activities as well)

increase their skills with the competition as well as meet t

e presenting a case study of the success of media entrepreneurs will motivate them to
work,think, implement and progress with their idesa as guide generations and
increased output

) . A debate will allow them to
analyse the reasons for the downfall of the




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

CORE - XVIII SPECIALIZATION - AUDIO PRODUCTION

COURSE CODE:10UMED366 YEAR/SEMESTER: III/VI | MAX MARKS: 100

COURSE TYPE: PRACTICAL | CREDITS:4 TEACHING HRS: 60

GENERAL OBJECTIVE:

Audio Production provides specialization to the field of audio production for film, television,
radio programmes and podcasting. In this student will learn and practice techniques for
recording, editing, mixing sound for various programmes.

Audio

_, Documentary, Short films.

SCHEME OF EVALUATION

Continuous Assessment (50 Marks) End-semester Assessment
Evaluation will be for 100 marks and will be
brought down to 50 marks

Periodic assignments based on (50 Marks) | The final output of Portfolio is evaluated based on:

Radio Magazines Viva Voce (50 Marks)
Radio Interviews A three-hour practical exam will be conducted for
Audio effects 50 marks
ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill
Development

(Course faculty may conduct any, all or any other activities as well)

e —

e Individual recording assignments on audio assignments using special effects for
developing entrepreneur skills




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA
CORE - XVIII SPECIALIZATION - VIDEO PRODUCTION

COURSE CODE: 10UMED365 | YEAR/SEMESTER: III/VI | MAX MARKS: 100

COURSE TYPE: PRACTICAL | CREDITS:4 TEACHING HOURS: 60

GENERAL OBJECTIVE:
Apply hands on experience in producing a documentary/ short film/ corporate AV/
Commercials/PSA’s

Audio/Video
SCHEME OF EVALUATION
Continuous Assessment (50 Marks) End-semester Assessment

Evaluation will be for 100 marks and will be
brought down to 50 marks

Periodic assignments based on (50 Marks) | The final output of Portfolio is evaluated based

Jingles on:

Corporate AV production Viva Voce (50 Marks)

Story writing A three-hour practical exam will be conducted
Audio and Video editing for 50 marks

ACTIVITY PLANNER

List of activities for Employability / Skill Development / Entrepreneurship Skill
Development
(Course faculty may conduct any, all or any other activities as well)




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

CORE XVIII - SPECIALIZATION - ADVANCED 3D ANIMATION

COURSE CODE: 11UMED332 PRACTICAL | MAX MARKS: 100
YEAR/SEMESTER: III/VI CREDITS: 4 | TEACHING HRS: 60

PRACTICALS

Advanced 3DAnimation
Software:

Submission:

SCHEME OF EVALUATION

Continuous Assessment (50 Marks) End-semester Assessment
Evaluation will be for 100 marks and will be
brought down to 50 marks

Periodic assignments based on (50 Marks) | The final output of Portfolio is evaluated based on:

Visual effects Viva Voce (50 Marks)
After Effects A three-hour practical exam will be conducted for
Rotoscoping 50 marks

Green Matte compositing

ACTIVITY PLANNER

List of activities for Employability / Skill Development / Entrepreneurship Skill
Development

(Course faculty may conduct any, all or any other activities as well)




M.O.P VAISHNAYV COLLEGE FOR WOMEN (AUTONOMOUS)
(Effective for the batch admitted in the year 2015 -2016)
B.Sc ELECTRONIC MEDIA

CORE XVII - APPRECIATION & ANALYTICAL STUDY OF MEDIA

COURSE CODE: 10UMED354

PRACTICAL MAX MARKS: 100

YEAR/SEMESTER: III/VI

CREDITS: 4 TEACHING HRS: 60

COURSE OBJECTIVES
e To gain in depth knowledge about various media scenario
e To perceive, understand and analyze various cross sections of media.

SCHEME OF EVALUATION

Continuous Assessment (50 Marks)

End-semester Assessment
Evaluation will be for 100 marks and will be
brought down to 50 marks

Periodic assignments based on (50 Marks) | The final output of Portfolio is evaluated based

Researching
Methodology
Film analysis on specific genre

on:

Viva Voce (50 Marks)

A three-hour practical exam will be conducted
for 50 marks

ACTIVITY PLANNER
List of activities for Employability / Skill Development / Entrepreneurship Skill
Development

(Course faculty may conduct any, all or any other activities as well)




