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 saviigs availability of variety of investment sources starling from Low 

Return to High Risk High Return coupled \vith iflvCs(flcnt prospeCtS and ample guidance 
,port from mtcmicdiarics will enable the investors to IflVCSt. This study aimed at analyzing the 

jO 
onomiC profile of investors & the various aspects of financial products, and to group the 
cnts on the basis of their motive to invest. The data has been collected by the distribution of 

e d questions to 100 respondents working in various types of organizations in Chcnnai. 
ienCC sampling technique was followed and 72% of the total respondents were personally 

to dfW a conclusion on their investment pattern. The survey was conducted to identify the 
,,0rcalecting investment decisions and to group respondents on the basis of their investment motives. 

nIage analysis and chi-square has been used to analyze the data. Cluster analysis revealed three 
< of investors based on their motives to invest. 

,ywords Financial literacy, financial Planning investment avenues, Portfolio ROI. 
troduCti0fl 
vings and Investment are the signs of growth of an' econ. An opportunity to earn fixed income 
dreliable sources of investment are signals of development of a Nation. The ability to earn, interest 
savings, availability of variety of investment sources starting from Low Risk Moderate Return to 
gh Risk High Return coupled with investment prospects and ample guidance or support from 
ermediaries will enable the investors to invest. Deciding to invest in Gold, Silver, Precious Stones 
J Metals, PPF, PF, LIC and other capital market instruments will depend on the needs of the 
hidual. R.Sundari (2000)' Various investors have different investment preferences and needs. This 
dy aimed at analyzing the socio economic profile of investors & the various aspects of financiai 
ducts, an excess of income available to an individual or household after meeting current expenses 
generally referred as savings which is held in secured and guaranteed avenues sueh as bank deposiis 

ich yields an individual an average return is exposed to inflation risk. 
e portfolio of a mutual fund will be driven by the stated investment objective of the scheme. Cenain 
lemes with an investment objective of regular income generation limits them to investments in deUt 
"lilies such as Treasury Bills, Government securities, Bonds and Debentures are called as Debt 
ds. 

Different types of investment options 

On the basis 

of lenor 

0fl the basj5 

of 

Investment 

N 

IhUeSS. N
ij  

Gilt funds 

Corporate Bond funds 

Liquid funds 

Long term & short term Debt funds 

Short Duration funds 

Floating rate funds 
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ie in de secuties of upto 91 dys rnatutY. 

Sh term debt funds invest in eciirities th short t0 

nges rn the vaiu of the secutie, 

Lon.g term debt funds such as Gilt funds and Income fund. invest 
government and other corporate issuers. The returns from these sc;• 
c1ange in the value of the securities and therefore see greater volatiiY 

Short duration funds are an open ended short term del cchernc inv' 
iltruments with Macaulay duration between 1 year and 3 years. 

An open ended ultra-short term debt scheme investing in debt and 
Macaulay duration between 3 months and 6 months. 

Floating rate funds are an open ended dcbtscheme predominantly invesur 

Fixed maturity plans arc a kind of debt fund where the duration of thc itr--
aligned to the maturity of the scheme. 

Figure 3 A comparison performance chart of debt niutual lurid fixed deposits 
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100 respondentS working it] 
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n vC low risk securities. The respective Debt Scheme has given the returns of about 
'span 2.5

years, whereas the Bank deposits snds at 
5-6% returns when funds parked for a of about 3 years. 

,.5t0re 50rvey: The following reviews are the sumnianes of earlier researchers conducted with 
D' 4utual fund. 

Odeam and Zheng (2000)2 
 The study of mutual fund purchase and sales decision. The study 

on houso1ds to analyze their behaviors and preference. Selvaviriayagam K(2012)3  have 
ne.d the pex1orma10 evaluation of debt and equity mutual fund schemes. Their study revealed a 

MSOI1 in term of returns fetched by equity and debt schemes of mutual funds. Sharad panwar arid 
gMadhUthl(25) The study used to investigate the differences in characteristics of assets held, 

1folt0 diversification, and variable effects of diversification on investment performance. Saved 

:oharnmad Tariq Zafar (20l5 An empirical study on Indian mutual funds where the performance is 
aluat for an equity based schemes. Hane(20i 6)6A study of investors perception towards mutual 

The study tries to know the investors view and preference for investment in mutual fund. 
tyashi TamulY(2020)7  Investors behavior and mutual funds. The study focuses on the factors 

julating and restraining mutual fund investment . Sridevi(20 19)8lnvcstor's Behaviour towards 
utual fund. The paper studied the investment pattern, behaors and factors influencing the choice of 
vestment in mutual fund among the investor. 

2t100a1e of the Study; 
istly, jnvestmenr is the best tool for wealth management. 
iondly, with more number of earning members in the family and availability of surplus income leads 

investment in various avenues to enhance wealth. 
irdly, demographic dividend has paid for more investment. 
urthly. Risk taking ability of today's youngsters have paved way for various investments options. 
fthly, People are ready to invest in the most dreaded investment options of yesterycars these have 

day become common investment options 

xihly investors are willing to take calculated short term risk in investing. 
1115, it is important that we need to study the progressive investment patterns made by investors. 

search gap: 
on the above literatures, it may be seen from earlier studies that the comparison between debt 
hiemes of mutual funds and bank deposits was not made. Ilence, this study has beea taken up 

QcifIel1y to associate the tax benefit and the liquidity part of the financial product. 

To study the socio economic factors affecting investment decisions. 
lo measure the influence and association of socioeconot1

and occupational profile on 

Investment decisions. 

$iethodoloa 
Ogyopted for the survey consists of the 

f01to'ih1g 
primary data was collected specifically 

'the PUrpose  of the research needs at hand. 

used qualitative and quantitaVe reseah methods to describe, examine, and statistically 

e pr!nia' data that were gathered from the surveY process. 
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Abstract: fight for consumer mind space is a challenge of delivering the perceived as 
expenen by Consumers like "On and me. In today's digitil world. marketing took a quantum 
Using Al and mach me learning. The new terminoIo2" of Predictive analytics becomes the magic wopj f 
every brand in the work! Predictive ,ijajtjes wenone step tiirther and lescriles consumer behaviout0 
ptedict how COflSUfl1eTS will behave in the ftmire based on present dati Organisations that iflCQt11 

predictive analytics into their daily operations improve their business processes, enhance decj5j00 

making, and gain the ability to direct, optimiSe and automate decisions on demand to meet defined 
Usiness goals. 

Introduction: Predicting ever evolving consumer behaviour is one of the biggest challenges faced by 
marketers around the world. It has always been a challenging task., but today, it is even more complex a, 
consumers constantly upgrade to new technologies, products and even new wants! \Vith many buying 
options at their disposal, odav's consumers' buying behaviour flickers way too often. Now, thanks to the 
advent of e-commerce and mobile commerce!  buying a product or service is not a simple task as it 
appears to be. As the' say, Choices make life more complex,' buying a product or a service in th 
present era is accompanied by many comparisons and checking out for deals. Businesses face the brunt of, 
this as many a time, after spending a good deal of money to promote their products, customers often 
leave the product in the shopping cart — never to return! 

While all this is heart-wrenching for the businesses that keep losing sales to competitors, all hone 
is not lost, Intelligent marketers put their money on data analytics.to best understand their customers. 
behaviour 

Marketing cannot happen in isolation — a mere product positiorihg to a potentIal buyer wifl nor 
make the sale. Converting an interested buyer into a customer in the digital overexposure era requires 
deeper scrutiny of users' digital movements. It involves tracking your prospective buyers' digital 
footprints with intelligent and intuitive data analytics tools. 

What is Predictive Analytics? 
The literal definition of the term' predictive analytics' is A rang' f analytical and statistical !ccim'qWS 
used for developing models that niay be used to predict fuI:;'e: .i'ii,.y or behaviours, It inins yo 
'analyse' the past to predict' the future. For this analysis, yOU leverage any past information that vili 
help you develop your brand further. It includes, but is not limited to, statistical algorithm, data 5cjCflCC. 

machine learning, and Al Techniques. It's kind of like a crystal ball that tells you the future, except you 
use actual researched data to make educated predictions. 
Process: Predictive analytics is a form of analysis conducted b !cveraging Al and machine learjiiflg ° 
combine the insights generated through various datasets. aoorilnis and models to predict fuWr 
behaviours This analysis looks t historical campdign data arul trends afl(l past user behaviour ddla 

provided by MultiT0UCh Attributes and additional transactrorat data like Media Mix Modelling. li,L 

insights derived from predictry analysis better equip marKetas to read Consumer behaviours tha! aR 

likely to happen and create effective marketing Strategies, If only trands could predict their custu 
expectations! With the help of artificial intelligence (Al) took they an convert data into valUa 

insights. 
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SteP.by_steP Breakdown of Predjctje Analytics 
peflnet'0Jt - 

stial to define the project you're using predictive analytics for belore starting the analytical 

proCe5 It means you have to detail the project's objective, what you want its outcome to be. what 

ources you're willing to delegate to i its budget, and scope of effort. Along With this, OU vill also 

have to identify the right data sets you want and need to use for the predictive analysis (in most ses the 
answer is not "all"). 

1eciding on the data sets to be used is essential for various reasons. First, using too much unneceSSaty 

data will be a gross waste of resources. Secondly, using the wrong data will give false predictions 

and might lead you astray, not to mention the big dent it'll cause in the budget to get yourself back on the 
right track. 

pita Collection 

After figuring out what you'll need, it's time to start digging through your data, both physical and digital. 
Depending Ofl the project's extent, you can choose between scratching the surface and going all out. Data 
mining prepares data from multiple Sources for analysis, which provides a complete view of customer 
interactions. 

Data Analysis 
Once YOU have a cluster of all the information you dug up in your mining process, you will have to .  

analyse it and pick out — which means inspect, clean, and model — the data relevant to your project. 

This will help you arrive at conclusions and support your decision-making process, not only in this step 
but in the entirety of your project. 

Statistics 
Remember when you decided what you want your project's outcome to be? That is a hypothetical 

situation based on assumptions you've made about how the project will go. Statistical analysis helps :,ou 

validate these hypotheses and assumptions. Statistics and graphs may scund boring to go through. iet 

alone make, but they are essential to the predictive analytics process. It enables you to validate the 
hypothetical areas in your project and helps you make changes where needed. For example, let's assunic, 

you want to get outcome 'F' using resources A, B, C, and D in that order. Statistical analysis helps you 
either prove that the path you've mapped out is the best way forward or lets you determine if you need to 

add resource E or remove resource D or switch the places of A and C. 
This ensures optimum use of all your resources and saves you a lot on your budget (and avoids a lot more 

stress). 

Modeling 
With predictive modeling, you make, and test models that will best help you predict the future of the 

market, your project, and the effect each has on the other. These models ore based on the statistics you 

gather in the previous step. Each of these models come with their own set of strengths and weaknesses, 

and it is up to you to decide which ones are most worth the effort and risk. Any model you chose needs to 

be reusable in all (or most) situations. For this, you need to create the model by training an algorithm 
Using past data in a way that, once put to use, will predict the near future without relying on said past 

data. 
One of the bases of choosing a model is detection theory. The algorithm tries to guess the probability of 

an outcome given a set amount of input data, such as deciding how likely it is for an email to be spurn. 

Models can use one or more classifiers to determine the probability of a set of data belonging to another 

set. 

Deployment 
Predictive model deployment allows you to 'deploy' your model d analytical results into your 

everyday decision-making process to automate it. Although it sounds easy, this step is a l'ngthy on ft]1 

VoL:XXIII,NO. :5,2020-2021 
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2. Percentage analysis is applied to the collected data to cate a contingency table 

qUency distribution and psent the olltd data Ihr better understanding.
ftO 

3. Correlation and ANOVA have been used to test the hypothesis and check the e. 
lationship between age group. gender and their responsC towards receiving ad ve tC  

of their fquent seahes, 

ANALYSIS AND INTERPRETATION 
This analysis is based on 160 responses. The responses recorded arc from people of v 
groups and difl'erent job pmfl!es The following is the inference from the survey conduc(Cd t 

l'REUENCY ANALYSIS 
COMr----- 

I. Gender 

of online 

to online 

5. Receiving advertisements 
in other social media 
related to previous online 
searches 

6. People's opinion based on 
their search histoiy 

CATEGORIES FREQJ  

Female 
Male 
others 
Less thanl8 years 
18-30 years

2 
119 
39 More than 30 years 
95 Once in 3 months 
48 Once in a month 
14 Once in a fortnight 
3 Once a week 

Convenience 
Product Range 
Fast delivery 
Reasonable pricing 
Easy retuni policy  
Yes 
Maybe 
No 

Intrusion into privacy 105 
Product of choice is one of the 27 
key product 
Felt as a valuable customer 12 
No comments 8 
Block 3d  party 
Nothing bad 
Irritating 
Once means ok. Repeatedly I 
means irritating 
Aware about the usage of data 1 
Growth of Al I 
None 

2. Age 

3. Frequency 
purchase 

4. Prefere 
shopping 

108 
65 
35 
85 
43 
147 
10 
3 

7. Receiving niessages or 
mail of their frequent 
searches 

8. People's response to 
advertisements  

Yes 
Maybe 
No 
Induced me to purchase the 
product 
Felt annoyed of the 
continuous displays 
Made me recousjder my 
purchases 
\Vish to purchase that product 
and its ancillary products 
Felt indifferent 

24 
38 
98 
15 

90 

2! 
12 

22 
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REVIEW OF LITERATURE 
Vishal Dineshkumar Soni (2020). emphasizes that Artificial IntellIgence is the smartest way to 
understand the needs and expectation of customers which can lead to higher sales and customer 

satisfaction. Al also helps people to construct balanced environment. 
Arslan Javaid and Muhammed Hammad (2020), examined the level of Implementation of Artificial 
Intelligence in different companies. Recommending companies to transfer their data from manual to 
digital medium to manage stocks wisely. E banking environment has developed and plays an 
important role in e commerce. 

Tapan Kumar and Dr. Monica Trakru (2019), examined the impact A! and Machine learning helps e 
commerce giants like Amazon, Flipkart and Ebay and its impression in ecommerce sector. E 
commerce industry has to improve Al tools to match with market demand and also partner up with 
other companies to create more sophisticated solutions. 
Sharon Sophia. 3, 3. Clement Sudhahar (2019), explored that customer relationship management 
services, personalization services and visual assistance which are enhanced from Al tool has lead to 
customer retention and satisfaction. Structural Equation Model was used to analyse the data. 
Dr. S N Gawali (2019), emphasizes that supply chain the most important concept which must be fast, 
secure and continuous and inventory management is the asset of a company. Al based e commerce 
business will produce iT employments to create and keep up the framework and programming and at 
the same time it may affect the individuals ailing sought after abilities confront joblessness in 
upcoming years. 

RESEARCH METHODOLOGY 
The methodology adopted for studying this project is through a structured questionnaire. Keeping in 
mind the nature and requirements of the study, to collect all relevant all relevant information 
regarding impact of artificial intelligence on consumer behavior, consumer response towards 
advertisements, factors influencing consumers to choose c-commerce websites and consumer 
awareness on deep learning, a structured questionnaire was adopted for collecting prrnary dat;j. 
Secondary data was collected through various informative websites and sites of various online 
retailers 

OBJECTIVES OF THE STUDY 
1. To study about the impact of artificial intelligence on consumer behaviour 
2. To recognize people's response towards advertisements of their most viewed products 
3. To identify the factors influencing people to use e-commerce websites 
4. To identify consumer awareness on deep learning 
5. To check the relationship between age group and their response towards receiving 

advertisements of their frequent searches. 
SCOPE OF THE STUDY 

I. The age group is open for all classes of the society 
2. It facilitates the users of the study to understand about the factots for purchasing from e-

commerce websites, customer OpIfliOnS on advertisements their frequent searches, customer 
awareness on the concept of deep learning and their responses towards such advertisements. 

TYPE OF RESEARCH 
• This research paper is based on a "Descriptive Design" as the study includes a questionnaire 

survey and statistical data findings of different kinds 
• The variables taken into consideration under this study are uncontrollable by the researchers 

and thereby form the main characteristics of this paper. 
• A well-structured questionnaire is used as the main instrument of research for this studs'. 
TOOLS USED FOR DATA ANALYSIS 
I. Data collected are edited and coded using Tally Bars. This helps in converting the gathered 

data into a tabulated grouped data. 

Vol. : XXIII, No. :5, 2020— 2021 
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2. To recognize people's response towards advertisements of their most viewed products 
3. To identi' the factors influencing people to use c-commerce websites 
4. To identify consumer awareness on deep learning 
5. To check the relationship between age group and their response towards receiving 

advertisements of their frequent searches. 
SCOPE OF THE STUDY 
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TYPE OF RESEARCH 
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• The variables taken into consideration under this study are uncontrollable by the researchers 

and thereby form the main characteristics of this paper, 
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1W ON SUS1'A1N, Ft Y AS A 1 \ .Uj ETIN( SUA1 j ;y iN S1A El SCALE 

llJF,SES 

Ashwini.V Assjsuu rofe Dcpartmc ;i tjinmcrce, M.O.P Viklinav CkC for Womea 

AllS1 4i1C'F
(tuiuritij Cheurral. 

i he present era of Glohaljzain I ,ihcrahjk & 1'rivatiratirn has c ue.scd the dii krcnt phase.s of 

marketing strategy ol which sustainability has emerged as one of the key issues. Sustairnthiiity is the 
aspect 01 11)e r lichi 01 sustainable community development md sub category ol u;tainah!e 
developuient at the economic & social levcl. One of the mosi critical aetivilies br a brisiness vcnrue 
is to create a sustarnable cumpelitjc advanEag. 
this paper dddressc5 the theme on 5051 rinahthty as i marketing 11 ifl Simill hUSIniSs 11 e 

concept of sustainahility has received a growing recognition. hut it is a new idea for most ni the 

small business Ventures wlierç the Concept remains abstncl & thOirUleal I he push br hustncc to 
become more Sustainable, is a market driven phenomenon VhCh consumers arc increasing 

shopping for products & services provided by the companies that practice sustainahility. Lurg 

companies are placing great pressure o small business supply chain vendors to adolt th 

sustarnahility practices. A ke business relationship in terms (if sustainahility & Corporate Social 
Reponsibiltty is that, beiwee a business & its customers. 

I hus, the study is designed to explore the knowledge and importance of appropriate markctmg 

strategies for sustainahility, understand the sustainahility relationship hetwccn retailer & consumcr 

and the usage olsustainability ideas in their small venture. 

Key words: Marketing Strategy, Sustainabilitv, Sustainability marketing. malb scale bumness, CSR 

I.Introduction 
The term sustainahility has become a conventional issue in the world where resources needs to he 
preserved and to be evidenced for the future interests in all aspects. 2020 has been a year of pausing 
and thinking about human race existence on this planet, besides, sustainability in business have 
become stronger. Suslainability and climate change have never been so much in focus until 2020. 
when a report stated that more than 9600 companies disclosed their environmental impacts by their 

production process. Climate change grew importance in the minds olcustomers and was the focus on 
social, economic and political arena. Consumers do understand now that they have a big role to pla 
in order to solve the environment issues and decided to act by changing their consuming habits. 
Sustainable technologies and business models has been an important objective to many companLs, 
as there is large demand with ceo -friendly products and aggressive regulations by Governmt. 
Companies are developing new materials and packaging models to reduce waste, enabling the reust 
of consumer goods and packaging through new business models, digital solution, rec\eing and 

inventory management. 
A study by NYU stern, shows that younger generation, educated and urban are more likely to .)1V 

sustainahility- market products. 
This study shows that despite sustainahility- marketed products are jti 16% of the total consumer 
packaged goods (CPG) market, it delivered 54% growth in consumption in the year 2015- 2019. This 

transition in consumer values and ideals are matching with the ness Wave br sustainabjlitv products 
that march the quality and performance of conventional goods. Th biggest POSitive impact on 
climate change by an individual is by consumption of plant-based meat and dairy substitutes, which 

was on high demand during pandemic. Textile brands are responding selb by 1IS!iig sustainable 
materials in the products by building transparency through their supply chains and boildjnc circuiar 
fashion systems in designing, producing, selling and collecting products thai enable the rtu & 
recycling of post- consumer textiles. Educating the consumers about product's sw;taivahitity has 
become an important trend. In this sense, Eco-Labels inform consumers about the product hechh 
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Abtr2d 
social Media marketing involves use of social media platforms and social networks to establish a 

with the prospects through publishing great content in order to build brand awareness, 
increase sales and drive website traffic. Online businesses rely on social media to market their 
products and services to users who are increasingly relying on social network and mobile devices to 
consume web content. The information distribution on introduction of new product lines, brand 
awa1Cfl creation through word of mouth marketing to a large audience is enhanced through social 
media marketing. It has shifted the way companies interact with their target group and helped in 
identifyiflg successful strategies for improving consumer engagement. Based on surveys conducted 

in the City of Madurai this study seeks to provide a deeper understanding of the influence of social 
media on consumerism. 

Keywords: Social Media, Online business, Entertainment, New brands, Face book, Twitter. 

INTRODUCTION 
The magnitude of online purchases has intensified in the modem era and in 2020 afler the Iockdowri 
declaration due to Covid-I9 Pandemic, Online shopping experienced further sharp rise..Social Media 
have become a convenient way to communicate among all age clusters, and people spend more time 
on social media.\Vith the help of lnteme and the presence of various social media sites it is now 
possible for business people to meet worldwide customers at the single click of a button. It has 
enabled the consumer to access the product on the web, view the review and ranking of existing 
customers for the product before he decides to purchase the product, which has shortened the 
customer journey. Social media through group communication influence consumer purchase 
decision. The method of communication between the sellers and buyers has undergone a radical 
change in Social media. E commerce influences the consumer in their purchase decision. Social 
media is progressing towards influencing not only what the consumers want to buy but even their 
habits. It paved a new way for product promotion and advertisement. Different social media platform 
are used for achieving different goals. Hence, it becomes necessary to perceive how Social media is 
affecting consumer behaviour. 
Definition of Social Media: It is defined as the "collection of online communication of various inputs 
which may be community-based or individual, interactions, intercommunications, contents sharing, 
websites and many more among different users". Various social media specialists define the term 
Social Media on various points: 
I. it's an on-line medium powered by the internet for social communication. 
2. A two-way communication medium. 

3. A medium that facilitates creation and exchange of information 

4. Web technology services required to support 
5. Various platforms like Twitter, Face book, Social Gaming, Blogs, Social Bookmarking, etc. 

SOCIAL MEDIA PLATFORMS - SOCIAL NET—WORKING WEB-SITE 
Social media helps the people to communicate with each other and build a good relationship 
mutually. It enables the firms to directly communicate with their customers. The consumers feel this 
strategy better than the traditional methods of selling and advertising. The users in social media share 
information, actively post comments on products and services which are again reposted to others 
When many users of Social media share a message it reaches more individuals. Thus, when 
information about product /Service is shared through social media websites it brings huge traflk.tb 
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ABSTRACT 
The objectives of the study focus on the overall impact of Anicial Intelligence 

00 COnSumer 

behaviour while using c-commerce websites along with the analysis of the various factors Which 
impacts such consumer behaviour. The hypothesis of the study analyzes the relationship between t 
age of the respondent and their response towards receiving advertisements of their frequent searches 
The study is open to all age groups. The samp]c chosen from the population was 160 of varied age 
groups. The data was collected in the form of questionnaires which was circulated online. The data is 
compiled through frequency tables and the analysis is done through chi-square test. 
KEYWORDS Artificial Intelligence, E-CommerCe, Automation, Business, Technology 

Al IN E.COMMFRCE INDUSTRY 
Al development has altered the dynamics of marketing and has become more popular in today's 
world because of increased data volumes and improvement in technology. Emergence of Al helps to 
make automated decisions based on data analysis for observing audience and economic trends and 
acting on thorn in real time. Nowadays it has become common to see robot and mac!ines crfornii ,  
daily tasks of humans to make our lives easier, and we are living in the business world which 
concentrates more on serving customers across the globe despite the time. Al has become an 
indispensable part of human's life. Al also helps business to anticipate customer's next move and 
improve the customerjoumey. There are 6 different types of E-commcrce. They are 152B, B2C, C2C, 
C2B, B2A, C2A. 

E-COMMERCE IN INDIA 
The E-commerce industry has been directly impacting micro, small & medium enterprises (MSME) 
in India by providing finance, technology and training. By 2034 Indian E-Cornmerce Industry is 
expected to become the second largest E-Commerce market in the world surpassing US. Technology 
enabled innovations like digital payments, hyper-local logistics, analytics driven customer 
engagement and digital advertisements will likely support the growth in the sector. The growth in E-
commerce sector will also boost employment, increase revenues from export, increase tax collection 
by ex-chequers, and provide better products and services to customers in the long-term. Rise in 
smartphone usage is expected to rise 84% to reach 859 million by 2022. E-retail market is expected 
to continue its strong growth 
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the Product / ser'jce There are more chances of the users becoming a prospective customer for that 

product if the information retreated is positive and from an original Source 1 Mobile phones 

A Powerful platform for selling products are the mobiles phocies with social  networking  
facility: Mobiles phones enable Continuous connection vith social networkmg sites and finns are 
Using this Chance to update their product and services to their customers through social sites. They 
provide a great OPPOflunity to the companies to he useful in shopper's micro —moments before they 
take a decision relating to purchase In order to easily provide information to customers relating to 
websites and other services, fii-rns are using QR codes. Shoppers before they decide to purchase, 
consult their sman phones anytime anywhere to get ideas and information. Smart Phones are 
enabled with QR code readability with helps the customer with updated information. 2. Engage 1  
Social media Engagetne  is an understanding of the interactions of the people with the social media 
account or Content Social networks are seeking connections with brand and with people. Through an 
eectjve social media engagement strategy,a positive impact can be created from brand awareness of 
the Customer to Customer loyalty. Users can post or comment and thus selling becomes more 
Successful by engaging the existing customers of the product through social media. 3. Twjfte. 

A social network service Twitter permits the users to post short messages to advertise and promote 
their product or service This message can be a photo, website link, or a text etc. 4. Facebo 

Face book is considered as the biggest social media platform in the world. According to Business 
Insider it accounts for 50% of the total social referrals and 64% overall social revenue. It facilitates 
Posting information about products and comments on the post.The information posted can include 
tex audio, video or websjte links. Face book is designed in such a way that it connects WIth twitter 
page. Through more control over advertising and data management, the scandals relating to face book can be sorted. 
5. Linkedin 

It is a social nevorking site, which facilitates professional networking allowing the firms to 
create business connections. Opportunity is provided to users by way of generating leads. The pages 
are similar to face book pages, which can be used to promote their product and services 6.YouTube 

YouTube is an online video platform, whIch perrnjt the users to upload videos. The 
commercial Advertisements developed by the companies would be as per the taste and style of th 
customers and it can be used as a medium to market the products.The firms can upload 
advertisements for the targeted audience. On request the YouTube Videos cabin can be downloaded 
anytime. Sponsoring of video is also Possible on YouTube 
7. Delicious, Dig and Reed it 

These are social sites used for rnarketiiig activities. These are Sites which are targeted by 
social media marketers to advertise their websites and to share the Links to their CUStoLyers 8. Blogs 

Blogs are discussional or informationai Web Pages develoPCd by COmpanies that provide 

information to others. information about Products and also allows consumers Ctflployees to Post comments, view and share 

Profile of the study area. 

The Madurai city has a booming economy and that is reflected in the Shopping style of the 
people of Madurai. Apart from shopping from the regular shops and Shopping malls, today use cf 

shopping for their needs. 
social media in Madurai is growing in Popularity as more number of CUStOm

are tunhing to onhiue 
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Abstract: 
The pandemic has made a change of approach as essential in every field. The employees are working 
harder at home ensuring a balanced way. But the responsibility should not rest entirely on the 
individual but it also coordinates with the family members. Hence, achieving a work life balance is 
just not worthwhile goal but it Is essential too with a balanced mental health, physical health and 
long term economic success. Therefore, a study has made an attempt to analyze the work life balance 
among women IT Employees. The study has taken 103 respondents and used data tools like 
Percentage Analysis, Descriptive Analysis and Regression analysis using SPSS 20.0. 
Keywords: Professional Challenges, Personal Challenges, IT Employees. 

Introduction 
The Indian society has experienced a sea change in terms of role and status quo of women in family 
and at work place in the 2l century. Exposure to educational opportunities and entrepreneurial 
ventures has turned the tables and women's presence is inevitable everywhere. Gender equality 
concept too has its own part in transforming the womenfolk as a challenging counterpart in the 
workplace. Growing aspirations and ambitions among working women are fueled by the prospects of 
fast-growing knowledge era along with changing mindset of the society. On the aspects of human, 
technological, organizational interface leads to a better quality of work-life and eventually to 
improve the quality of life in the community and society. Quality of work-life refers to the presence 
of favorable of a job environment for workforce and a positive QWL will lead to better Work-Life 
Balance.Work and family occupy animportant place in the lives of humans and can cause Work Life 
Imbalance and conflict of competing goals. (Clark 2001; Voyandoff 2005).WLB has no picture-
perfect model but varies at different levels at different phases of life. Managing WLB is of basic 
concern for many organization that aims at quality output. (Breiteuecker& Shah 2018). 

Need for the study 
Increased expectation froni the employers and the family, The urge to achieve or retain the position 
in their career and the necessity to balance the family has seriously impacted the physical and mental 
heaith of women employees to a greater extent. The pandemic played its own role in \Vo± Life 

balance of women employees, where everyone mandatorily confined to home and Work FromHome 
was the single option available for them. The paper aims to address the Work LifeBalance issues of 
women in the pandemic period. Covid- 19 scenario has strongly conveyed the importance of talented 
and flexible workforce to the organization. On the other hand, it also made WorkLife Balance a 
lesser possible one to achieve with removal of time boundaries between work and family. 
Incompatible expectations of work and life roles posed a threat to work life balance among women 
employees. The current study also focuses on the strategies adopted by women to overcome stress 

and maintain workless balance. 

Statement of the Problem 
A larger set of Indian women have been negatively impacted and faced a worser workplace balance 
during pandemic due to longer working hours than usual as a result of work from home conditions. 
According to the survey report of aspire for her' an NGO, Womenfolk across sectorsexperienced 
perceptible impact on work life balance. The survey correlated WLB to four variables namely 
industry sector, occupational status. work experience and hierarchical position. 

Vol. : XXIII, No. :5, 2020— 2021 
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and the employee 
Rej

of literature
work life  balance the ability of the 

Adn
'3taineh khalcd( 2019)tested the relationship betweef

revealed thhe performance at perfornance among pharmaceutical employees in J0a1L The ncantIy impactS 
employee to manage stress and maintain work life balance sign 

ue to various factors 
Workpla

e recent years d e of dual  eaing 
Wo

Life balance has become a potential area of research i thand the existenc many researchers. 
including work Ibrec diversity, increasing female workforce 
families and single parents. Hence, the topic has become the hot cake among 
(Aryce et 

at 2005; Edward & Rothbard 2000).
that contribumsto Work- Nonwork Wallace ('999)obse,ed that work overload as the major factor the work life 1mb towards the work alanCe. 

COnflict It was also obseed that additional family roles increase positive attitude g in India which 
Martin (2012) staled in the research results that women having structure preva

the \Vork Life 
Were successl in maintaining work life balance. Patriarchal 
demath Women to devote more time to family related commitments worse 
Imbalance among working women. (Arora 2003). 
Kim (2014)observed that affective comnijent among the employees narrowed the work family 
Conflict or in other words, helped to manage Work Life 8a1ance. A higher level of 
autonomy Flexibi work schedule and Higher level of involvement were found to be dominant 
among selfemployed compared to working professionals. Women incline towards family 
commjtjnent and encotinter greater level of stress and work life imbalance compared to men. 
(Parasuranan and simmers, 2001) 

SalmaSemlali and AbderRelianHassi (2016) explored the impact of work life balance of women 
employees in IT sector by adopting a qualitative methodology. The research results revealed that 
cultul assumption of womens household responsibilities play a dominant role in determining 
Workilfe Balance. It was suggested that extended maternity leave and telework can help Women 
employees to improve their work life balance. 
Matthew and panchanatham(2O11)deterflifled that Role overload,Dependent care issues,Time 
management issues and Insufficient social support were the crucial factors that determine work life 
imbance among women employees. At the same time, facilities in the IT sector like flexi time, 
Work from home facihjtjes,p.ttjme working opportunities can build a supportive environment. 
Indian organjzatjo5 understanding the impact of WLB of employees on performance, have 
introdud several stress buster measures such as Canteen facilities,Programs for family and 
children,Yoga Classes,Stress management workshops as a part of their employee welfare policies, 
Creation of such family friendly policies are necessary to reduce the stress arising out of work life 
balance (Karamyir Singh and PriyanJ, 2013; Neil Gilbert 2005; Geetha S and Selvarathnam D 
P ,2010; Fischiniayr and Kolhingcr 2010) 

Objectives of the study 
• 

To examine the demographic profile of the women IT employees in Chennal City 
• 

To analyze the professional challenges and personal challeng towards Work life balajice of 
respondents. 

• 
To study the impact of the challenges faced by the women IT employees during COVID 19 
for their work life balance. 

Hypothesis: 

• 
There is no impact of factors influencing work life balance of Women IT employees in 
Chennai City. 

Research Methodology 

A questionnaire with appropriate statements were circulLed an1otg 103 female IT ernplots in 
Chennai City. Simple Random sampling method was adopted for Collection of Questionnaire Both 
Prima data and Secondary data are used in the study at aDpropri

places Th researchei. appIled 
Vol. : XXIII, No. :5, 2020— 2021 
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A STUDY ON GROWTH IN N1A1KE1'ING EMBEDDED ANALYTICS SOLUTIONS FOR 
ISSUES IN DAT1  SECURiTY ANI) MANAGEMENT 

Dr Shalitij C. Pricipil, Vidhya Sagar Women's CoUege 
Ms Gown S. Assi Profts.snr M.O,P.Vaishnav College for Women 

ABSTRACT 

Fhisstud aims t tracing the phenomenal growth of' the Embedded Anal)lics solutions market with 
special relerenec to addressing issues on Data Security and Management by considering th 

economic aspects of cost of lack of awareness, cost of security threats and the factors contributing to 
the groih of the market. The empirical study uses descriptive statistics, Multiple Correlatjo 
Analysis and Rank Correlation on a varied population categorived by age. knowledge base and User 
t\pes. this study shows that there is an increasing deployment of Embedded Analytics solutiom to 
Ibster heer user experience I lowever the deployment of Embedded Analytics solutions ha 

contributed to reducing threats on data security and management. Though the cost of nchigenc o 

data security is signifieaiitiv high it does not outweigh the benefits statistically 

Key Words: Embedded Anaix tics, data security and management. Applications 

Integration of Analytical content and capabilities within applications (Example, Business Process 

Applications) or within Portals (Example, intranets or extraucts) is Embedded Analytics. Embedded 
Analytics aims at incorporating relevant data and analytics to enable resolution of high value 

business problems arid enhance work efficiencies and capabilities. Embedded Analytics are 
integrated inside most applications (Apps) in everyday use and they contrast against Business 

Intelligence solutions that focus on extracting insight from data within the silo of analysis. 
Embedded Analytics capabilities within sothvare applications include 

• Data Visualization — usage of charts. graphs that display perfornance metrics, example Apps used 
for aiding Investments 

• Static and Interactive Reports — tabular views of data with scheduling capabilities. example— Apps 
like calendars, reminders 

• Self service Analytics and Ad hoc querying users can ask questions about data by exploring a set of 
data and create reports / dashboards, example — input from and to date and outputting report in 
banking app 

• Benclunaring — Lomparing performance mctrlcs against [Lst practices from extcrnjl d 4 3rn 
—comparing to produUs based on ratings in an app 

• Mobile Reporting — interactive t'unctionalities on mobile devics, exarnpk — 
attendance entry 

• Visual Workflows — write back capabilities, example — Microsoft teams app 
Embedded An'ilvtics in short, pus intelligence inside applications that peo usery a 
improve analytics experience and make users productive. While Bur' - 
map, Embedded Analytics is like GPS navigation and operates real ti 

Embedded Analytics Maturity Model - Evolution Stages 
ocrms of this rnodcl is imptatie to this studs a both cost arid securit fcatu 

on this measure. 
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Studies reveal that the Cost Benelit aspects and the security features have evolved with the various 

stages of the Maturity model. [AnalyliCs maturity Models: An O\CFVICW by Karol Krol and DariusL 

Zdonek] 

Objectives of the study 

1. To study the growth of the Embedded Analytics market ollering data Security solutions 

2. To identify and analyse the Cost - benefits that impact the gro\sth of the Embedded Anakiics 

solutionS market 
3

1'o analyse the ost of threats to dula cecurity and management 

4. To ident1' prominent 
factors and arahyse the extent of their influence on the growth of lie 

Enbdded AnaliCS market. 
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Review of Literature related to growih f Lmhcddcd Analytics aOlUttOfl5 market and data SCcurity 
and management 

Analytics maturity Models: An overview hy Karol Krol and Variusz Zdonek threw light on th 

stages of the Maturity Mdcl hasd on a ancement of featur. Kcyst0 Strategy, white  paper. 

Data & Analytics maturity Model & liusiness Impact Research ArlicIC diueS extensively  the 
benelits of Anal\Iic across sectors. Article on Embedded S''tcm securitY by rhilip Koopma 

hmghltghts taLkhng chaIkn;mg suc on Data s.curmtv in th . t cmbcdded solutions  maKet 

emergence. Paper on Embedded Systems Security: Ji;rca1s Vulnerahilitics. and Attack Taxonon, 

by Dorottya Papp and others highlight the threats to data security and the v ulflerabihtie5 in the design 

structure. 

Research Design and Methodology 
This study has been sectionalized into 3 paris and the results of the 5cct ions have been integrated to 

derive inlrcncc and draw conclusions. Sectiøn I analyses the strategic benefits to corporate users by 

considering a sample of 30 corporate users. Section II investigates thC cost to app developers spread 
to end users by taking a sample of 20 app developers. Section III analyses the factors inl1ucncir the 
growth of Embedded Analytics solutions from the perspective of' 40 well intrmed end users and 
end users sho have little or no knowledac about Embedded Analytics solutons in data sCcuritv and 
management. 4 sets of structured questronnaireswere issued to each of the different sets of use 
based on their knowledge and applicability of context. The study was conducted based on dcscriplie 
statistics through the survey method. Inferences have been substantiated by data from secondar 
sources. 

Results of Analysis, Interpretation and Conclusions 
Section 1 
To analyse the economic aspects of marketing Embedded Analyics solutions the strategic benefts 
derived have been overviewed from the perspective of corporate users. 82% of the corporate ucrs ct 
applications with Embedded Analytics solutions opinioned that it helped them to attract new 
customers and 88 % agreed that it helped increase number of customers to their octanizaion. 
However, only 59 % agreed that it caused increase in revenue of their organization. 4% of carpratc 
users agreed that using Embedded Analyics solutions helped increase customer sutisfation and H) 

% of them agreed that it provided enhanced user experience. 93 % also a'reed that of 

Embedded Analytics solutions boosted their sales significantly. tChart lit 

 

. 'y G' Ap:) 
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Chart I .1 — Strategic Benefits oi Corporate users on usage of Embedded Anal deal soiutkms 
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The Indian economy has been one of the most sigrnficant growth conti buto 

Rcccnth. india has been placed as the IT hub and this SectOt has a-

employment opportunities. India continues to he a leader in the global sourci .. 

IT - business process management (BPM) sector in India is estimated 

;:ICornpound Annual Growth Rate (CAGR) of 9.5 per cent to USS 300 billio;t 

FD8-15, the number of graduate's addition to talent pool in India grew at 

cent, As shown in the below Figure 1, India added around 5.8 million r-

jooi during FY15. Growing talent pool of India has the ability o 

innovation business in the IT-}3PM space. 
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Abstnct 

Dcrivat tradj2 have htoe pont activity all the world jodia too. 

tradirn is quiw The evoJu of derivatives and the comIncflCCflt of trading n dcrivtVS are ot rcnt 

ongin.The primary data are the trst hand data collected from
tr his study primary dat i 

proposed to be coflecteci throutth structured questionnaire. The sample kr this study COflS1StS Ot )0 crs 

Chennai region from the ear 2OI9Th Mann-Whitney U test used to evaluate \vhether the medians on a 

differ significntiv bctween industry and non-industry groups The studies also dcntfy the eStrfletit pa: 

of inveStors, the iflveslors' opinion on the cfkci of international coinniodities market and I ntif the soured 

information about commodities market. 

Key words: Derivatie, commodities market. Primary market & Perception 

Introduction: 

Deri%nives trading hae become un important actiil\ fl Over the world ht ii 

trading is qwt Thc olu'wn ol drivati t.s and 11t LOII1EflUI k ttt ot trtdug ni aert\ tt \t •'I 

origin. These developments become poptilar only tlurin the latter half of the (Wteth
fltUV itt inz. 

derivatives trading began much lakr, only during the new 
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Internatjoj Currencies 
created the fflternaIiia1 uionctary markets which allowed trading in curreflCY futures. 

trading in Indj 

th(ures arc believe(j have existed in India for thousands of years. Refcrees dXJSteI1Ce () marJ 
Operation5 Similar to the modern day ftitures market are report to exist in 

0th century, with But the futu mirket in its organized forni appeared only In thC late I 

the advent of th British ihe first orgafljz 
futures market was established only fl 1875 by the BombaY cOttOfl 

trade association to trade in COOn Contracts. This occurred soon auler the established of trading Cotton 

futures in UK, as Bombay was a 
very important hub for cotton trade iii the British Empire. 

Revje of Literature. 

K. Logeshj V. Ranmadevi (2008)examined the preference of the investors towards various 
investment avenues in relation to commodity market, The sample from the population IS taken based on rcular 
customers to the Coimbatore Kay. 

The expectations of the investors are quite high. Many expect high rate 

return for further investment through commodity market. 

RohitParmar (2007) to study the investment pattern of commodity traders and people and th 

followings findings are arrived To find awareness of futurc commodity trading still not there& the people sti 

considering that to invest in commodity 
market is very risky and the whole industry is highly sensitive towar 

national & international environmental factors. 

Metli od ology 

The primary data are the first hand data coJiected from the investors for his Study primary data is Pros; tci 

collected through stnictured questionnaire. The (lttestionnaire 
COfltajjs 

the detail 1ike flvestOrc afljj,
a commodity market. 

Secondary data are those data which are Collected by Some One otner User and 

USet and there is the information in thms work secondary data are ci'tetl Iron1 PUhlIshcd and unpub1

3
rç ç journals, research works etc. from the leading Libraries 

SUcim as Jofl(1jch
UniVersity library. 



aria t1ivdes cases jut assesses indjvjd,h 
on a arIahlc wiffi at least an ordinal scale. 

NL(NI  +1) 
+

s used tO 2
ed t4C5t. 

The Mann.
Whutfle)F U test is a nonparajfletnjc lest that can be used in place 

°tr an lv:the same median) or, 
test the null hypothesis that two samples come from the same population

he other. Although it S alternativ L L

. than obser 
e y, "uetiier observjtj0ns 

In one sample tend to be iarg.r 
a On

-paraznetrI lest it does assuie that the two distributions are similar in ______ 
HYpothesis &Anaysjs: 

H0
: There is no difference between marital status and investment portion. 

H1
: There is a difference between marital status and investment portion. 

Test: Mann Whitney U Test 

Significance level: 5% 

servic5
ihe Stud . 

se .
rok - advj50

t Wo 
Stock b • 

Chcnnaj
prjv ltd

share khan
all the vi(r ( ( hCI)i1 

non
dS 10 

gton from the Year 2ot
\ brok

StOCk 
hrokui. nogel stock br"

proc0fl 

between •T
Manfl\\,

IlIL SIiUlC t'r thk tud
of lOt) estor. fl 

0 VarIables
IndU5(. gron .

untes whether the fliCti 1115 n a 
test variith diffCf 5gnihjttY 

on ,
rid flO-

lest 

quantjta, varj}
the MannWf)ittWY J kst cuch 

C3SC must
scores 

nt or categorical variabk) and
variable (dependelit r 

0 two grc)t1p or 
tcg0 es, and the test variab 

• Rank um 

50.45 

• :4913 

Mecri iim 

2674.00 

2276,.oO 

420 

Copyright 2O2O Authors 

,fl 
1fldj t"Oce f_Ccre Llstedj0 

 

1SN' 23943_J4 

jue 292020  

   

Table No.! 

Marital status a 11(1 Investment portion 

Married Group 

Unmarrcd Group 

Mann-Whitney U statistic 

P value 

: 

46 

1195,00 

.814 



A Peer Reviewed Journal 

Department of Education 

Emerald Bower Campus 

56A. BT. Road 

Kolkata: 7OOO5O 

West Bengal 

,tndja 



JOURNAL OF EDUCATION: RABINDRABHARATI UNIVERSITY 
ISSN : 0972-7175 

THE EMPIRICAL RISK- RETURN RELATIONSHIP: A STUDY ON SENSEX AND 
SELECTED SECTORAL INDICES 
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1. INTRODUCTION: 
Stock markets play a crucial role in the growth and development of commerce and industiy 

in any economy. With the amount of importance they carry, it is very much needed to understand 
their perforniance and impact they bring out to the economy. Stock markets have been the major 
source for fund mobilization for companies and the Government They also give platform for 
individual investors to trade and expect a good amount of return enabling them to meet their 
financial objectives. They also back eveiy economy by creating liquidity. Sometimes, when the 
economy is not going well it reflects on the stock market. Real investors will be able to see through 
any situation and choose the best options. And this is purely done by analyzing every data that is 
associated with the stocks. Thanks to the massive data that is been stored in the official BSE website. 
We are able to get hold of closing prices, market capitalization and what not. The study purposes to 
understand the performance of selected indices using the big data. Recently when the pandemic hit, 
the world economy came to a standstill for some time. So, the study purposes to understand the risk 
and return patterns of selected stocks during the study period which overlapped with the pandemic. 
The study helps us to understand the volatility levels and overall performance of the selected stocks 

i5i:i24.. 

tot 

2. LITERATURE REVrEW: 
Sameer Yadav (2017) spotted the presence of wild speculation and its impact in the stock 

market. Also he has mentioned that risk is not something that can be measured on a real tie basis 
rather calculated on the basis of historical volatility. Inflation, change in money supply, etc., play a 
highly influential role in the stock markets. 

Intaz Ali (2016) in his study "Stock Market Volatality and Returns" found the existence of 
leverage effect on the stock market. The study also found that, stock market absorbed every recent 
news of the economy and responded accordingly. Also there were no significance between NSE and 

BSE. 
Dr. Prema Chandran (2016) in took to analyse sectoral predictability of risk and return. She 

tried to showcase the stability and performace of various sectors. It was found that Realty, Metal, 
Bank and Fianncial Services were top performing indices during the period of study. 

Jayashree (2014), in her paper had thrown light on how Indian stock exchanges are highly.. 
influenced by the International stock exchanges. It was also noted that the rnovement;df ensx was- 
in a positive relationship with other stock exchanges. Finally it was found that BSE trying Jo 1 
maintain an equilibrium with the change happening around the world. 

Nicholas et al (2011) tried to examine the relationship between stock returns and volatility 
for three major stock markets of Europe. It was found that, there was a change in the volatility 
pattern during a crisis. 

3. OBJECTIVE OF TIlE STUDY 
Ihe studyisba4wi.i1iefpflqwrng.okjecties; 
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• To study the risk and rurris of BSE Sensex and selected Sectoral Indices 

• Io study the distribution of returns of the E3SE Sensex ajid selected Sectoral Indices 
• To study the relationship of BSE Sensex and selected Sectoral Indices 

4. RESEAJQ METHODOLGY: 
The Study is based on the daily closing prices tuid re10r05 of the selected stocks (Sensex, 

FMCG, TELECONI AND HEALTH). The period of study is from i Feb 2020 to 26h Feb 2021' 
Descriptive Statistics was used to find out the mean returns ad risk involved in selected avenues 
Correlauon and Regression analysis was conducted to find out if there is a relationship between Seetoral 
indices and Sensex All the tests were conducted on IBM spss software. 

5. DATA ANALYSIS: 
I 201C .1; vescripu  e aUMI' 

Mm. -  Max, Mean SD Skewness 
- 

Kuric 
BSECP 25981 52154 39421.88 6265.141 .206 
1TCP 11203 26883 18669.48 4387.315 .225 -1.16 
TELECOM c 1481 1223.94 128.766 -.208 -.375 
FMCGCP 8672 12838 11356.22 834.542 -.383 .414 
HEALTHCP 11007 22382 17868.22 2997.923 -.356 -.999 
BSE RE1URN  3494 687.180 -1.255 6.782 
ITRETURN -1212 952 31.08 336.153 -.231 L931 
TELE RETURN -113 125 .82 28.807 .001 2.569 

9.647 

3.132 

FMCG RETURN -1009 822 2.19 167.267 -.348 

. 
HEALTH RE1U 26,67 26039 -.443 

.ourle: rrlmary Data 

From the above table, it can be inferred that, in terms of both price and returns, BSE 
shows highest volatility. For the selected period, maximum returns have been from Sensex followed by 
the Health sector. Skewness is a measure of deviation of data from normality. FMCG showed the 
highest negatively skewed distribution in terms of prices thereby inferring that the number of fall in 
prices were high. In terms of return, the TELECOM sector showed a positively skewed distribution 
stating a good number of gains during the period. From the above Kurtosis values, we can see that 
FMCG, Sensex and HEALTH sectors exhibit leptokurtic distribution. Meaning, these were considered 
to be highly rewarding investments which allowed the investors to take a 

good level of risk during the 
period. The other sectors exhibited a Platykurtic distribution, which allowed safe and niodeitc investors 
to participate thereb Uivin. them moderate returns. 

Table 5.2: Correlation for Closing Prices of BSE nd Selected Sectorat Indices 

SIS 

I3SECP 

TELECO1 
CP 

FMCG 
CP 

TELECOM 
C? 

Pearson Correlation 
Sig. (2-tailed) 
Pearson Correlation 
Sig. (2-tailed) 
Pearson Correlation 
Sig. (2-tailed) 
Pearson Correlation 
Sig. (2-tailed) 

.000 

.891 

.000  

hEALTh 
(2P 

.000 

.803 

.000 

.000 

.823 

.000 
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Sou 

The above table indicates that there exists a linear relationship between BSE Sensex and Sectoral 

Indices. We can understand that the prices of BSE Sensex moves along with the selected Sectoral 
indices namely, IT, TELECOM. FMCG and HEALTH. 

Fig. 5.1 : Graph representing the Price Volatility of the selected Variables 

hEALTh 

CP 
Pearson Correlation .826" .929 439' .803 
Sig. 12-tailed) .000 .000 .00(J .000 

". Correlation is significant at the 0.01 lrd (2.taikd). 

Data 

Table 5.3: Model Summary 
Model R R Square Adjusted RSquare Std. Errorof the Estimate 

.982a .963 .963 1207,361 
a. Predictors: (Constant), HEALTHCP, TELECOMCP, FMCGCP, ITCP 

rce: rnmary Liata 

Table 5.4: Coefficient? 
Model Unstandardized Coefficients Standardized 

Coefficients 
t Sig. 

13 Std, Error Beta 

I 

(Constant) -4564.378 — 1389.777 -3.284 .001 
ITCP  1.539 .049 1.078 31.227 .000 
TELECOM CP 3,786 ' .832 .078 4.548 .000 
FMCG C1 2.506 .206 .334 12.173 £00 
HEALTH CP -.998 .068 -.478 -14.746 .000 

a. Dependent Variable; BSE C' 
T't.. 

Regression analysis was mn to find out the level of effect of selected sectoral indices on I3SE 

Sensex. The significance level from the table indicates that, selected sectoral indices impact the prices of 

BSE Sensex. The R vaJue 0.982 depicts a high degree of impact created by the sectoral indices on 

Sensex. The R Square value indicates that 96.3% change in Sensex price is because of the selected 
sectoral indices prices. 
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5) Dr.Uthira D & Ms. Anupama R - "Social Media Marketing Activities and its influence on Brand Loiie: 
Perceptive based on Clothing Brands" 
Shodh Sanchar — 2021 — UGC Care - ISSN:2229-3620 

ABSTRACT 
I lic advem of social media and the prominenec of the inlernel has trnnsformcd the shopping behas tour of the 

average Indian customer in a sy dynamic nianner. The disersc exposure provided hi a eu - ter with a wide range ot' 
options inii offers uhing with uhe user opinions by pitrchnscs has provided a platform to make an int.rmed decision to 
purchase nwrehiuidase. llius paper higliligilir. its. impact of social media niarkating ctivitis on i Jucing br-and Iuv 
and the mediating effct of brand hive on endorsitig brand loyalty with special reference to Clothiuig Brands. The 
significance of the study is to analyse Itoss social media marketing activities have a prolbwtd impact on establishing 
brand luc and boss it leads toss aids endorsing brand loyalty. The questionnaire method of stats collection was adopted 
to collect requisite ditlti concerning Clothing brand.s from us.erofSocial Networking sites. This study uses independent 
vrjables fio,n Social Media Murketuig Ativitis j Interactivity. InforntatEvencss t'ersonala.ration. Trendiness and 
Wnnl-of-m.,iith and the dependent var,ahle was I4rund loyally, with the mediating variahI as Ri-ansI Love. The tncthr,d 
of analysis used (or th Study was Correlation and Multiple ltegrcssiun The result of thc study revealed that Social 
Mdma MankeiingActtitiec sjgittticuncli ,nfiuetice Brand LovanJ in endorsing Brand Lcoalty. 
Keyssords: Social Media Marketing Activities. Brand Love. Brand Loyalty. Clothing Brands 

lNrM(nM.CTION: 
TIme nmillettri*uni sstms horn opening the doors sit' 

opportunities and thc rise of the Internet was one ci' the 
most attributing Eacto that collaborated people beyond 
the restraints of space antI mime. Though it was initially 
caitsiden-ed as another medium of ennenainutteiti, the 
social nnedai platfsmrmmu. like Vaceh.stk. Instagniun dc: also 
proved as ii ucccssful platfonu for advertising and 
nsadsctiutg. Th punditii wan. one of the major eluaitic 
crisis morncnmtn. which nuide people realise the infinite 
viabilimies of the social media in endorsing and 
enesinrilging e-comnterce. ()nc of the major 
dcvclopmcis wits witnessed in the clothing industry 
especially during the pandemic sshcit the social media 
wits recognised as a I Ito promote and endorse cltmlhing 
brands and th 'Iiks.' comments. and 'n-j' prosed as  

reliable source of ramitication which enabled people to 
eunfidenily umailse their purchse deelsii.n. The market 
witnessed the upnsc ot ninny entrepreneurs who could 
conneCt to their custoliters In their sulual space and the 
conventional business models oihaviniz a spimec and other 
ancihlar> pre-reqaisite invesimemits became obsolete. The 
"Brand Los cwas rim. inure dejsenthmnt mitt the quantitative 
aspects in the physical cnvtronmcnu hut had a paradigm 
hilt tossund,. the qualitative aspects of the product in the 

virtual environment and thereby promoted another 
important factor that induced a sense of emotion and 
commitment of eusttiunCrc tc.wart.j,. a brand known as 
"Brand Loyalty." The scope of the study predominantly 
revolves around the object of Iughlightit.g to the clothing 
brat-id., the necessity to increase and improve their 
preseitce in the social media to has-c a better connect with 
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ABSTRACT 
Blockchain is a distributed ledger with the growing list of' records linked Using cryptography. The blocks 
containing the transaction details arc chronologicallyconnectcd .1'liese blocks forms a series of chain. The 
purpose of this paper is to study about hov the block solutions helps the government. The unavailability of 
encumbrance-free land and — anti-updating land registry has postponed most of the state's infrastru•ture 
projects. Thus a solution was needed that would allow real-time revising of land registry for all relevant 
parties. such as land registry. mutation, maps, border limits, etc. That Block was based on the flibric 
framework of a hyper ledger. This allows for quick implementation in the bit coin platform. The 
government must be in a situation to use a block structure. Blocks lessen the burden of individual states as 
the government does not have to configure a code template for establishing a block chain after creating the 
block. To sign the transactions into blocks the identity based digital certificates are supported by the 
emblocks. It ensures the traceability of transactions. This block helps the government to record lands 
securely on a blockchain. 
KEY WORDS - Case study, Blockchain, Land records, Land Registration 

INTRODUCTION 

In the current scenario technology is the way of life and the world is marching towards digitalization which 
creates virtual space. The prominence of these technologies such as Intemetof Things(IoT), Artificial 
Inte1ligence(AI). Bots and Robots, Sensor, Deep Learning Technology(DoT), drones, Block chain etc., are 
influencing and controlling every walk of Human life without our Knowledge. One amongst these 
echnologies is Block chain technology, which is a mode of decentralization Block chain tethnology cn 

& the next major disruptive technology following cellphone later smart phone which made t'ie entire wor1d 
shrink mto our palm, ThisBiockehain technology not only can change but can create a revolution in the 
'rIobal economy. Implementation of this technology still requires time, the need for the hour for 

accountants is to acquire required skills and get updated with this new technology 

REVLEW OF L1TERATUR 
Sachidanand Singh, 2016) This article underlines the role of cryptocurrency and illustrates the secure 

smissio with virtual money and how this will create the course of banks, insurance companies as well 
commercial banks. The better output of this new tech and the Intern't of Things (loT) embraced. 

tAnderson, 2016) In this paper, the author explains blockchain technology's role and importance in 
acCOunting, It is also given that I would be experiencing disruptive changes in the financial industry. He 

!Jxplains the benefits of bitcoin blockchain specific to an accounting method in his paper. Using a 
lOckchajn can create an interconnected accounting records system, instead of people. And he says that 
uch software could also be used to make the verification system. 
ii 

this paper (Jesse YJj..Huumo 2016), it is clarified that central qialities that provide security, data 
credlbil1t and confidentiality with no intermediary in the influence of exchanges are among the reasons for 
t e emotional connection to technology. But he also stated which working on developing differ';,t perrnIssions  as well as lack of precise evaluation of the solutions given through such a blockchain lechnoIogy 

e May,(2018) The council on studies, Industry, and Energy of the national assembly adopted a bitcoin 
lion, Which included a segment on initial penny offerings(ICO)... Greek S&D member Eva Kaili stid 
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ABSTRACT 

 

The concept of „Malls‟ after appearing in Western countries by more than 30 years emerged since the early 

1990s. They originally served as catalysts in the growth of suburbs. A shopping mall is typically, a shopping 

complex providing shopping along with its add-on features like specialty stores for clothes, accessories, 

home needs, food court, multiplexes and entertainment zones connected by walkways. This study is 

undertaken in Forum Vijaya Mall a Shopping Mall located in Chennai, Tamil Nadu. The main objective of 

the study is to analyze the factors influencing shopping pattern of consumers and their level of satisfaction 

towards various offerings & services available at the mall. Understanding consumer‟s preferences and 

decision making styles while shopping at a mall is vital for mall managers and mall tenants. This study 

would be helpful to Mall operators and Mall Managers in strategizing and implementing the right footfall 

drivers to attract the consumer footfalls and try out innovative ways to keep the footfalls rising.  

KeyWords: Shopping Mall, Customer Satisfaction, Footfalls, Organized Retailing 

1. INTRODUCTION 

There has been a massive development of new retail formats in India as the spending power in the economy 

is growing fast and this development has gained importance in Tier II and III towns almost equal to 

metropolitan cities. So, there remains a need to understand the changing behavior of consumers among 

Indian businesses towards shopping in these organized retail outlets. With the advent of malls the concept of 

Retail as an entertainment came to India. Every facet of Indian society is touched upon by the Mall concept. 

With the advent of mall culture the habit of making a routine visit to mall for the purpose of shopping, 

roaming, enjoying movies and entertainment has escalated in recent times. In India there is still a huge 

potential market which remains untapped, though the concept of mall has grown on a rapid phase. 

Crossroads, India‟s first modern shopping mall currently known as Sobo Central was opened by Primal 

Holdings Ltd, the first mall management company in India in September 1999, which is a subsidiary of a 

major pharmaceutical group. Mall environment is rapidly developing among domestic as well as foreign 

investors in India where they can think of having a lion‟s share in the Indian Market. Mall Developers and 

retailers will have ample opportunity & scope as India is in the primitive stage with regard to Mall life cycle. 

Shopping mall developers in India have to learn from their counterparts in the United States and the United 

Kingdom regarding the plethora of experiences that have to be encountered in the various stages of the mall 

life cycle, as attracting the consumer footfalls will be the major challenge before every mall developer and 

retail tenant.  

 

Understanding consumer‟s preferences and decision making styles while shopping at a mall is vital for mall 

managers and mall tenants. It would be beneficial for the mall managers in drawing constructive & practical 

lessons on strategies to meet the needs of consumers in India if they have a thorough understanding of 

consumer‟s motivations and their mall-patronage intentions.  
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6. CONCLUSION 

 

Shopping malls aren‟t just places to shop, they are attraction centers for people to come together, to socialize, 

see new developments, do the shopping and serve as employment hubs. The shopping mall culture has 

brought a refreshing change in the way Chennai consumers shop. Changing dynamics of consumer behavior 

and enormous brand choices has made the consumer to settle for nothing less than the best. The key to 

survive in the long run is to understand the tastes & preferences of the consumer. Amicable relationship 

among the stakeholders, mall developers, mall managers, mall tenants and consumers is reflected by having 

an ideal shopping mall. Hence it can be concluded that the mall managers to draw practical constructive 

lessons on strategies to meet consumer‟s needs should have a thorough understanding of consumer‟s 

motivations and their mall-patronage intentions. 
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iN 1RODUCTION 
BIG D1 & .N&LYTICS IN SPORTS 
ProtsjonL Sports have become increasingly competitive over time, with a srngle minute changi 
hL ganres outunnc  Sports t tins no have a large and dt oted fan base ho demand detail 
intannation. Agencies and team members are also recognising the unportance of proper perfonnanc 
trackin in order to take corrective action aer studying accurate performance metrics. 
Monebzu1l. a 2011 sports drama film, popularised sports analytics by depicting how a 

baseball 
coach. Billy Beane. revived his team against all odds using scientific evidence and statistical 
anaIses of player results. His experiment with sabermetrics forever changed the game and made 
analytics a dream for many. 

"The frontier of analytics is just beginning, and there is no end in sight to its potential," said D 
Lashbrook. Founder and President of Sports Manageme Worldwide (Sports) analytics is a 
lucrative arena with endless possibilities. Notonly baseball teams, but also football, l;e, socc 
and other sports have at least one analyst crunching team info. 
Changing the Strak 
Wearable sensors are also being used by sports analyst 'öi

ids created a portable system called the miCoach. This unit, whicl1 is attached to the niaser's 'cre\., 
records data such as the pla er's heart rate, pace, and acceleratjoi1 The learn managrnn 
the best players for the game by analysing this data. It also ltows them to keep track of the 
health. 

Video analytics is now becoming more widely used for data collection
;' company called SportsVU mounted six cameras around the arena during NBA games. The 

able to generate information about which moves and shots are better suited for each player 
athanLed metrics As a rsu1t 01 

thise ImpiriLal indtng teams \%111 dcelo gam nLns ta1ored to their players' strengths 

The same method is used to learn about the OPposing teams players in order to identift weaknesses &rsua1 Is one of the most el!-kjo11 
football clubs to nest heas ik i hw analytics. They use a device that records 1.4 nhiltioii data Points per game and uses an a 

algorithm to analyse the data 
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THE FUTURE OF SPORTS ANALyfj; 
Without an doubt sports an ilvc jll Lontinue to e n' e garn trategies Will heavily rely 

the insights from the analvsj thaii nsj 1te iext breakthrouth sports world expecting from 
analytics is in the area of prcdictir a player's mental ability to adjust with the rigours of the 
professional sports world. There are already researches about finding the correlation between 
emotional regards of responsibility and on-field performance. 
looking at the rate at which the sports analytics have grown to today's state, It is Sure that more Of 

these data-driven advancements in sports can be expected in the upcoming years. 
THREE WAYS BIG DATA ANALYSIS is CHANGING SPORTS 
Big data has upended long-held traditions in sectors ranging from retail to finance, so it's no surprise 
that sports have been aI1cted as well. Here are three examples OF ow it has had a significant 
influence on the sector. 

Improving recruitment decisions about college athletes 
People who play sports in college have opportunities to get some of their college expenses paid for 
via sports-related scholarships. Star athletes can increase a school's prominence too, especially if 
they lead teams to championship wins. 

• Providing more details about conduSSiofls in contact Sports 
This use of big data in sports even applies to people who don't play sports or like them. Physicians 
can use the infonnation to improve treatments for players, and helmet manufacturers might rely on it 
vhen they're updating models. 

• Enhancing fan experiences - - 
Live gaines pepper the memories of rn ispbjtsent uiats, hèthe thOse pop1e see amateur 
learns or professional ones. But there's a trend associated with some sports where live game 
attendance is down. Theissue hasn't caused a widespread panic yet, but some stadiums and teams are 
tapping into big data resources to figure out how to keep farts happy. 

ANALYSIS OF THE BADMINTON GAME - - 
AnalysIs of player's performance during rnatchinrts is à by 
coaches in order to further improve the player's performance. The specifics in the analysis would 
allow the coaches to further explore the weakness of the players and to work on that particilar 
weakness. The analysis procedure is not only limited to the player's performance but can also be 
used to analyze the opponents perforniance.. This allows the coaches to strategize on how to counter 
the weakness of the opponent. There are several methods that help coaches keep track of the player's 
performance, and at the same time analyze them. 
The development of this system brings interest as international badminton matches require thorough - 
analysis of key points. The development of a more efficient way to collect badminton game key 
points such as smashes and unenforced errors will ease the analysis process. An example of this case 
would he if a coach were to make use of an efficient system of collecting data, they could save more 
time in the data collecting which consumes time, and could spend more time n their analysis 
Problem Statement 
'Ihe implementation of this method is intriguing because internatjoi-ial hadm intol) matches necessitate 
in-depth examination of key points. The research method will be aided by the introduction of a more 
eflctive way to obtain key points from badminton games, such as smashes and unforced errors For 
example, if a coach used an effective data collection method, they might spend inore time onth 
research instead of gathering data, which takes time. A better tactic to Counter_attack the en eu 
might be formulated if more tinie was spent on research, In badminton the most COmrnoi meth df 
collecting data for analytical purposes is through observation. This approach is faulty hecij 
observation alone can lead to data collection errors. For example, if a coach observe se 
points during a game, its highly likely that there will he a ffliSte in the data Collection p ayers C)' 
to e haustioi Hoever it paired with a system cup ible of asststim

US
POSsibly due 

process, the quality of the data collection could be improyej because'ie coach e data collection 
to manualk check for key points in a video, hut would instead ha'e the no longer have 

- system produce the key 
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ABSTRACT 
Virtual Realtly (VR) enables Iravelurs to epericiiec a destitwtic,ii beforclumd and it auto ertarns it positive 

inllue,ice in the booking behavior ofeuslonteis. This renircli examines th cflet of VR exposure on the purchasing 
probability. lime conunitilsenl. the speed ufdeeisit i.inakiutg and turnover. The suggested structural ntotki integrates 
the euneepis of awareness olVR. thc restrscliunt. ;i;;,l liallen.. fnced by travekot beutuse "lilt.. pandemic situation. 
the Cost Imn.tur. custimnier c,lg;tgcment by using VR application and its lilipact on cllstonier saiviIam.Iion in the Trasd and 
tourism 5ee1tir the spec ilk retereitce piunt in tInt. paper is the cast experience in g g to know about a cultural 
heritage dests,iatn,ii ..s miii tIle help nf Vk technology to support a virtual tour. ihe research is justified by the u,crcased 
demand by i weler.. to possess ii ,iie,ntsn,hk esperlenc.: in eSotuc d tumatiuns as smell as the gn.witig oppoilibntties 
iiikted by Virtual Reality and .•ugltlente.l Reality lechnitlogiet. applied In the tout tmnt sechu. ibis study aims at 
relaimnehing tourism iutid help in tegititumig lost grounsi iii the psisi pandemic era by usmmmg VR as nit effective tool lucreale 
a salum;ihls, custumitmel cxpericlicc. 
Krwords: touristim ,ndustry. Virtual Reality (VR). custonier experience 

lNiRODijCTj(r. 
Tourism is siglmuti..ant for time success of the many 

ectmnomn IC... at,muiid the sm or Id. lourimni not univ boosts th 
ieee - ut thc economy butt alsocreatcs tlit,umaiids itt pith.. 
and dcvehip'. the uiitrastruciures or  country. mind alit. 

plant.', a way olcultu.r;il emcliange between foreigners uitid 
c*ttzefl.S. 

Virtual Reality may he a simulation to an 
mmagutary world. and when Ws apphed in touristic 
experm,nenis. ii c.mnsid.i.. tile semi...: imi sight, as lull ui 
experiences depend mum isual stimuli. It is in seal temut. a 
,nulumduimien...jnnaj gain that', been earned. Usually. V K 
appl;cuiiiin is applied to uttet an experience un the 
destitiatiummi. As ii pnmigressuiim to titus a \'R enabled 
application shall be dc..cloped which may be accessed 
thriutigli snttarlplioncs of both android amid It IS 
denonunuitton.. 

ibis .tppl.capmon could be a route irackr with a 
map and direction tracker. us well as a VK enabled 
service. As tourists tnivl, this app guides them to thcii 
destinmutim by providing a vinual iealnv image iii the 
places they pass through mix wcll me. weather ctmnttmttu.ns. 
titus application is often mmcce.sxe.t aries.. here. Because the 
navigator crosses eitch place. pop ups appear on the 
screen for the tourist to watt our the li,ciittmmn ati.t also the 
features. This apphicatiomi fisciiscc on ielc.pies.:nce. 

which euctmttipasses all five senses. llmms niestiutti oumitid 
actually provide lemflst an opponwumly in share dinner 
along with a friend located at a special region. ibe net 
results ul uncumrpuraiiiig Virtual Reality in Tourism is. it 
provides n mr better destination image. which is 
articulated because the belier within the mind of the 
tourist about a destination's capabilities, which 
eventually leads to a better experience, amid as a result, 
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Xi ABSTRACT
-. j 

Small businesses being the backbone of any economy contributes towards the growth by creating niore j 
opportunities and supports the local cornmunjtj and 

fljflhhA1rk,-l. t7•d............ •- inc world health Organisation declari. 
COVJD- 19 as a pandemic, the world economy witnessed steep fall in the business activities leading to a total lockd. 

all the Countries. Since then, all the business communities have embarked on a path of Icaming. CVolving, a 

accepting the new nonnal. Being the first and the worst to be hit by the Pandemic, this study investigates the challen 
I faced by the small busii55 and highlights on the Strategies that can be followed by these husjnesc

5  to reduce 
consequences of the impact ofCOVIDl9. The data•'as collected by ieiis of a strsctured questionriaj from 
retailers and small entrepreneurs, Workmg capital requirements shortage of funds, limited operations were foundt' - 
the major challenges faced by these small businscs during COVLD.19 Moreo'er small enterprises may nce 

restructure their business and rebuild relationships with customers and Suppliers. The study proposes several strate 
h that retailers can adopt to improve resiliency in the chancing environment during and after the CVtD. 19 era. 

Keywords Small business, COVID 19, Challenges Prospectus Strategies 
Ill

-'" 
It ____________ 

1. INTRODUCTION
hand, had to make their product reach to their custo The declaration of COVIDI9 as a pandemic by
with the help of social thedial platforms and o the World Health Organisatjon brought the world to a
orderings. In this regard this study tries to identil standstill. With many organ isations c1osjn down their
challenges that were faced by she small firms dun, stores, factories and offices due to the mandato'
pandemic, the Strategies adopted by them to ovet 1ockdo declared by the counr 5, proved to be a
the challenges and th innovative mcasus that c permanent closure for these organisat ions and left them
implemented post CO\'lD 19 period to sustain shattered especially the small business finns. Around
market. 

4% of the business were severely hit for those who had
2. REVIEWo1LITERVf.URL 

L 

 one to four employees and 37° for those ha tug tcnt)
(Jiang ct 11 2020) 1 lie authors in their 

to fon employees (CBJZ report). The main reason assessed the effect ofCo vidl9 on the Small and being, the lack of working capital funds, cash Slows,
Enterprises in China and the uppojvc Strategies inadequate capital, reduction in the working hours and
the chinese Govemii tit towards the SME's for employees and finally Iayingoffthe employees
the crisis. iIIStQjçtj arid Logical methods were a Witnessed ith extrcmi. negativity these
by the study Th1 tudv thorouhl t'amm businesses  had to identify new means to 5ei'c their
initiatives and policies imp!cfl)cntetj by l'he 1 customers staying at homc. Retail fonnats on the other.
Baik of China in support 0t the small husincs 

- Vais) College for Wom,n (Autonomous) Chennai 
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SOCIAL MEDIA BONDING AND BRAND AWARENESS ON BRAND 
BAND TRUST AND PURCHASE INTENTION OF GEN Z WOMEN 

MERS — A STUDY WITH SPECIAL REFERENCE TO CHENNAI. 

tha nalakr1Sh1 , Principal, M.O.P. Vaishnav College for Women, Chemid, lndi:L. 
jndger Associate Professor, Department of Commerce, io.p VISImZIV Colk : Women, Chennaj, India, 

the associations bctween the younger generation through Social Media and 
A15 sdY brwd awareness, brand trust and purchase intention of the Gen Z\Vomen Conum 

flOC° 
ih

The study adopted the quantitative research method. The pOpUlatior of the 
s.• bcanal (Y

Women consumers, studying at the tJndcr-grodumtjo, 1eel of the collc: 
in Chenflai who are very active On the Social Media Platforms like, Fat: 

Cn' Twitter etc. A sample size of 338 responses were C011ected by using he convc -. cc 
cedure. A structured questionnaire was designed and the rc.ponses were collect by 

google focms. A Structural Equation Modelling was used for tii anaiysi. ,if the 

its showed that thc social media associations and brand avarenes amone the Gcn Z .vcnncn 
had a positive influncc on brand image, brand trust and purchase intention 'ik 
online. In addition, Social media associations and brand awareness was a 
the purchase intention of these Women consumers. Brand awareness and Brand T 

nger influefl0e on the purchase intentions of Gen Z women consumers. 

Keywords: Social Media. Brand Awarcnes, Brand lt1IiQC. Brand Tnist, Purelia'a 'mu  r;.. 7 

I\IRODUCTION 
Social niedia has become the most important part of an individual's lilè. With around 4.: [ 
,scts around the global it contributes to around 53% of the population being active users at s 
media. In fact, with the pandemic taking on the economy and declaration ofcomp1cte 

Oek)wr 
the countries, paved the way for consumers, organisations, institutions to 

shuft to virtual portal for all their needs and requirements. Almost all segment of the 
acktv ght 

from small businesses and firms to large organisations have transited to social media platfora. . for 
effectively communicating with theircustomers. Among the various social media platforun. rhe ti 
aed was identified as Facebook with 2,740 million users, followed by you tube. and fact zr it 

The companies are constaitly looking new and improved means to connect with theim uou 
Social media is a very innovative tool that can be used by the companies not only to engage 
etcting customers but to attract new ones. Companies that canconnect and eugag' mcli 
JStOmerthroughi social media receives more positive responses for their brands. 

Consumers have started using various social media platforms like Facebook, twitter Inct:m 
hare Product reviews, information on services, advise on health and food, notiflcatiao,,, : S,utod Ups 

of using certain products and much more. With these data readily availah .. n,
mfonnatmon is consumed by many people across the globe that has a very seelous net purche Lfltenhjo3 øf the consumers 

eabov context, this study ms to idendfy how the social media connections between the' fliers creates an aw -efless about a particular brand and itS impact on brand image, hr a Y Ur5 
a consumer to purchase the product. 

Utk1l Hi3gOrjL'(zJ Research Jvwmil, JSSN : 0976-2132 V/. -34(XT/l), 2' 



2. REVIEW OF LITERATURE d Lo alty Brand Awareness and PurcJe j, 
2.1 Social Media Bonding, Brali tjtcd the inflUcflCC of brand ""re,i 

h r study jnveS (Ansan et al., 20lvj'
O resnofldC conipflsiflg of 60% male anti 

decision of the cnsumers. The study aimed at examining tl.ie impact tif bra 
was the sample size of the study. umers purchase 005. The findings ofj 
social media marketing on the cOns as not much on the onsurnei purcl, 
though the impact ot brand

. d much stmflgCrW pOSitiVe imPact the p 
marketing through socril media a 
the consumcrs the cffcct of socii1 mcdii in 
(Balaknstman ct al., 20l4 a isuniers. mc respondents were the 

'on of Gcn cOt. purciasc in - d ridultion. The findings of the study 
Universities pursuing they reun

'ere positively influenced i 
consumers using social me I

1 .  
1 iflC COinfliUllitiCS I1{ OfljlflC a ver im 

communications like
d I had to the iricrc15c i 

the promotion of loyalty towards the bran ui a SO c . 

the consumers. . 
(Kaya&Bicen. 2016)Studicd the iiifluienceofs0ct media on the behaviour 

focus on Facebook. The study also investigated the relation between conhicj 

behaviour in social media and while using Facebook. The respondents coi 

students studying in level 9 to level 12. The results of the study indicated Fa.ct 

means of communication for sharing news, images, photos and songs. Or il 

students were equally cautious in protecting their social identify and respected 
their friends. 
(Alaiwan, 2018) iii his study examined the factors influencing the purcha 
consumers through social media advertising. The findings exhibited that Key fac 
hedonic motivation habit coupled with interactivity, informativeness and Pet\ 
significantly and positively influencing the purchase intentions of the constimei 
(Ahmad &Suyatna. 2020)In their study have examined the un pact of social znc. 
Instagram on the purchase intention of consumers moderated by brand equity. i 
the students pursuing their under graduation in Kuala Lumpur. Malaysia betweci 
to 24 years. The study used the path analysis and developed a Structural Equati 
disclosed that social media richness pmvided by Instagram lead to the purcJ: 
consumers positively and significantly. Furthermore, the moderator role olflran 
momentous interactor between the relationship of social media and purch 
Consumers. 
2.2 Social Media, l'urchase Intenlmn and Gen Z Consumers 
(Duffeu, 2017)In his study investigated the effect of social media marketing coi.. tink 
attitude of the young consumers. The sample size of the study consisted ol student.- stu 
Africa hetsetn thc agc group of 15— 22 years the Gen Z. The fmding. of h id' \e'ilti 
the attitudes of the Gen Z consumers were positively iritluenced by the soc nc 
communicatIon. In addition, the attitudinal aspects portrayed that Gcn Z cor ii 
media for longer duration and change their profile frequently and also respon ' 
social mcd ia marketing communication. 

(Huang & Copeland, 2020)In their study camined the impaci of Instauun iii ( 
Hashtag son the purchase Intention in the apparel Sector. Surpri.sinaly the find sin. 
many Gen Z consumers were Influenced by the liaslitag follows, In contra;t the i ; - om 
with the mfluencers as mdiv iduals hd a in h 
(Wolf 2020)ln his study h t. inhincti

sDngcr unp let on the mu. ion £ rc 

This research Was ba',Ld on undcrsiariding iii 
1k

of influcncer in ixk ting or 

influenccrs that complcics a m ri tin su u
ings  of this ciir ition u then 
foi an ortansatioii. F S1Ifl F 

(Jikal fIisr(fl-j(.,/ /?esea,-c.;,  .Thzi,iia/, J.SVN. 097o-2 / 32 '1. ' 
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f under graduate studeti Pursuing fliedja courses

Merrimak Cone 
e 

of 15 —  22 
years. Convenience 5Pling method 

WS Used to Col lect the d'. 

0'5ge gUP 
findings of the Study Indicated that 

GC Z 
Consumers arc highly 

'01ideflts. osts, in addition this gcnera01 
foii Only those iflflhlcric

WhO h Silililar 

0f the
z consumers wants real experience 41i i1tit tore, jC 

furth;PFRoAcH

can find that Gen Z 
consumers are little different When 

literatUr11g11 

many researches have been Undeaken in 
for11 

COuntries to know 
r nd intention, not much study have beefl Undertaken 

ifl India, thus fbi5 

11rch till this gap 
heht01' 

ounderstanding the purchase motives of Ge Zlndj0 OnSLIInCrS 
ObjeCtiv 

C11 dy are 'car of the SLII 

tention behaviours of Gen ZWoinen COflSt2I1CrS ma

Online Purchases 

PUrnh3S .

Model exhibiting the influn of Social Med1 boiidijig on 
brand it 
StrUCh

Brand Tmst and 
Purchase tcnu0 of Gcn Z Women COisuiirs neSs. h  Model

ctui" j
in gure 1. Tn this figure 

SOCI1 niedia 
model o

brand trust and Purchase fltCfltj01 are 
tIC Idlent variables. m tCsting 

cc5
variables in depicte(I in the figure. 

ti1 0ciationS 

j Methodology 
The present study has used both the primary and secondary Sources of data. The framework of the 
study was devclopcd by means of the secondary data while, Primary data was collected by meat f 
Stntctured questionnaire through online mode with the help of goggle forms. 

The questionnaire included informadon on demographics of the respondents, key dimensions of 
Soial media bonding, brand awareness, brand image, brand trust and purchase intentions of the Gén 
Zwomcn consumcrs,who prefer to do Online shopping. 'The items of the questionnaire wert taken 
frrm the study conducted by Yusuf Bilgin (2020). The demographic structure of the respondents was 
fl:easured with close-ended questions. The views of the respondents regarding the variables ';erc 
reusuredby adopting a 5-point scale (1= Strongly disagree, 5= Strongly agree). 

The Sample size of the study was 33SGen Z Women consumers between the age groUp of 15 — TS 
who are actively using the social media handles like the Facebook, Instagram or twitter and 

DliOW aileast one brand on these social network sites. The data was analysed by means of SPS and 
MOS Software's Statistical tools like descriptive analysis, Mean, Standard Devmauonand Strut 'rat 
hat00 

Model was developed to test the hypothesis and to draw results and conclusions. 

Utka/ Ilistorica! Research Jounia!, JSSN: 0975-2132 Vol. -34(XIII), 2021 L I'. 
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ABSTRACT 
Food Delivery Apps is an emerging mobile

hnologY widely adopted by catering bus 

customers. 1'hey have provided Iwo-way bcnCtS — both to the suppliers and consumer. messes and 

services a rescuing catering cnterisCS and are also 
satisfying customers' exceptio These F flS Under th 

COVID-19 global pandemic conditiOn. 'the study has proposed and examined a measurement InodM 
to study the consufllerS perspective of effectiveness of Food Delivery Apps using Confirniatoi.y 

Factor Analysis. 
KEY WORDS COVID-I9, Food Industry, Food Delivery Apps 

INTRODUCTION The past two years have seen major shifts in consumption patterns across industries Owing to the 
COVID-19 pandemic. Widespread restrictions, state implemented lockdown, disease spread, frof 
the virus have all resulted in major lifestyle changes in the world. People movement out of their 
houses have been greatly restricted. Routine activities such as work, shopping, entertainment - are 

all done in the online mode. 
The food industry has retained customer loyalty even during times of chaos, though other industri5 
have seen a downfall. Earlier, various forms of dine-outs had become a norm — coff'e shops, fast 
foods, executive lunches, fine dining, etc. Though mobile-based Food Delivery Apps had been 
prevalent before the pandemic, there has been increased usage due to the current restrictive 
conditions. Hence, this study aims to develop a model to measure the effectiveness of Food Delivery 
Apps. 

LITERATURE REVIEW 
Tasnim (2020)' pointed out how in the past, in times of pandemics, people's lifestyles and industries 
across sectors get disrupted and deeply affected. They further studied the impact on supply chains iJ 

the food industry and recommended the use of digital technology for effective management during 
such turbulent and restrictive times. 

Chowdhury, Sarkar, Paul, & Moktadir (2020)2 in their extensive study in Bangladesh studied 
the impact of the pandemic on the food and beverage industry. They concluded that strategies needs 
to be adopted by the sector for supply chain management and customer service, retentioil and 
satisfaction. A complete restructuring of previously established models is a necessity. . 

Eftimov, Popovski, Petkovié, Seljak, & Kocev (2O2O) observed that using Artiti 
Intelligence makes obvious, the changes in the food consumption patterns before and during 
COVID-19 pandemic. This kind of analysis is valuable in times of crisis and emergencies, Wh h d  
very good example of the scientific support that regulators require in order to take quick all 
appropriate response. 

Hashem (2020) in his study among Jordan consumers noted the increased 
inclination to shop online using e-payment methods, during this pandemic. The study also CC' 

considerable influence of gender and education qualification on online shopping tende hase 
efficiency. The aspects of price, quality, risk and loyalty became crucial factors ffectmg P 
behaviour

Pflle;lt  
Zhao & Bacao (202rn5  thrniiah ther emnirr'f flndjn in China developed afl1e0iS 
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ABSTRACT 
The cOVID-19 -19 Pandemic Lockdown was enforced in the month of March 2020 to Contain the spread of the 

Novel Covid-19 Virus. The objective of the lockdown was to ensure nobody stepped out of their houses in order to 

protect themselves from the virus which is highly contagious. Due to this, people had no option but to rely on the E-
Commerce more to get the essential products during the lockdown. There WLS a section of people who risked 
themselves to buy necessary products directly from retail stores. Besides the difficulties faced by E-Commerce. the 

dependency on E-Commerce for essential goods still increased than usual. During the Pandemic, only necessary goods 

such as Rice and Cereals, Fruits and Vegetables, Medical products such as masks, gloves, Hand Sanitizers etc were 

made available on E-Commerce website as it was the need of the hour. This paper focuses on bow the shopping habits of 

the consumers drastically changed during the Pandemic. The Pandemic Lockdown resulted in one hand, many people 
not being able to earn their monthly income while being in employment, on the other hand employees being laid off. 

Due to this, most of the consumers became conscious about the purchases made through E-Commerce with respect to 

Price and Brands. This paper also tries to study whether the E-Commerce was a boon or bane for the consumers as prices 
rose up due to increasing demand and limited supply and the availability of the essential goods were fluctuating from 
time to time. 

Kewords : E-Commerce, Consumer Behaviour, Pandemic Lockdown, Traditional Retail Stores, Essential Goods. 

INTRODUCTION 

The Pandemic Lockdown was enforced when the 
novel Corona Virus started to spread rapidly across 

different countries including India. It was first enforced 
on 25th March 2020 for a period of 3 weeks and by the end 

of first lockdown, was enforced the second lockdown for 

a period of 19 days and the complete lockdown was ended 

on 31" May 2020. After that, partial lockdown and unlock 

was in force. Though consumers buy shopping goods 
from E-Commerce it was during the pandemic lockdown 
that most of them started to purchase essential goods from 
E.Commerce 

The E-Comjnerce is used commonly for shopping 
products like electronics, Clothes, Books and Kitchen 
Appliances. Even though most of the EConh1ne'ce  

websites sold grocery and essential goods. the number of 

consumers purchasing these goods through E-Commerce 
was very less. Due to the lockdown, as nobody could buy 
essential goods from nearby retail stores, ultimately 
everyone had to depend on the Online Grocery Stores 
such as Amazon, Big Basket, Flipkart supennarket, 
Reliance Mart etc. 

The most commonly purchased goods from E-
Commerce websites during lockdown was Hand 
Sanitizers, Face masks, Hand Gloves, Rice, Atta, Cereals. 
Instant Noodles, Frozen tbod, Biscuits and Milk. 

Through this paper, we learn how consumer 
behaviour towards E-Comrnerce changed due to the 
pandemic Lockdown. it was observed that the number of 
consumers purchasing essential goods through Online 

*Princlpal - M.O.p Va,sav College for Women, (henna' ('ollegc for Women. Chennai 
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I \ 11)-It -19 Pandemic Lockdown wa'. enforced in the month ot'March 2020 to contain the spread of the 

Novel cos id-tO Virus. The objective of the lockdown was to ensure nobody stepped out or their houses in order to 

protect the elves front the virus which is highly eoittagious. Due to this. peopk' had no option hut to rely on lie E-

Commerce more to et the essential products during the lockdown. there was a section of people who naked 

thettiselves to buy necessary pwducts directly front retail stores Besides th difficulties faced by E-Curnmcrce. the 

dependency on F-Commerce ha essential goods still increased than u.sul. During the Pandemic. only neccrs'.aly goods 

such its Rice and Cereals. Fnuits and Vegetabks.Mcclicah products such as masks. gloves. lland Sanitizers etc were 

tussle as'ailabk on F-Commerce websiteas ii was thenecdoitheliouc Thispaper focuseson how the sheppittghahits f 

the consumers dimstically changed during the Pandemic. The Pandemic Lockdown resulted in one hand, many people 

nut being able to earn their monthly iticotne u bile being in employment, on the other hand employees being laid ott 

h)ui to Ebb, nine ot'thc con,uiners becanse conscious about the purchases made through F-Contmcrce with respect to 

I'ncermd Brands. This paperalsu tries to studywhetherthc F-Commerce was aboonorbene for theconsumersas prices 

tone up due to increasing deittand and litniterl supply and the availability of the essential goods woe fluctuating front 

time to time. 

Kcswords: E-Comitteree. Consuntet Behaviour. Pan&ndc Lockdown.Traditional Retail Stores. Essential Goods. 
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The Pandemic Lockdsssvn was enforced when the 

nosel Corona Vinas iarted o spread rapidly across 

different countries including India. It was first enforced 

on 2:S March 2020 for a period of 3 weeks and by theetid 

of first lnckdown, ssn.s enforced he second locidown for 

a period oil t doys and th cotttplcte Iockduwn asts ended 

on I May 2920. After that, partial meltdown and unhoek  

wcbsitcs sold grocery and essential goods. the number of 

consumers purchasing these goods through L-Cutninetve 

,. cs,. Due ut the kckd,twn, as nobody could buy 

essential goods from nearby retail stores, ultimately 

everyone had to depend ott the Oitline Giocers Stot 

such as Amazon. Big Basket. Flipkari supermarket. 
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and existing companies target the rural areas for implementing retail management because 

, ural areas are the new OppOittiflities for the companies to benefit from sustainable investment. 
sumers have got new sources of income apart from agricultural income, their lifestyle 

needs and Wants have improved from buying local unbranded goods to branded 
Th1s opportunity is to be utilised wisely by the companies by setting up adequate retail 

, serve the massive rural population. It is imperative to consider the needs of the rural 

cofl5um
and fulfil their needs as they constitute the major share of the country's population. In 

spite' f the 
challenges faced by the companies such lack of road connectivity, small number of large 

arkctS who sell unbranded goods at cheaper price, lack of proper transportation facilities, they need 
overcome these challenges by innovative strategies in order to the meet the needs of the rural 
consumeI They need to utilise the opportunities by joining hands with the government initiatives, 
and at the same time, set up a cost-effective rural retail outlet and take help from the head of the 
.jjJages in order to be successful retailer in the rural areas. This paper focuses on how companies 

manage their retail outlets, elements of success and also the opportunities and challenges that 
coltPames may face while entering the rural markets. — 

A rural area can be defmed as an area with a population of less than or equal to

rincipal 
Jntrodt 0  

tor WCm€ 

of population less than 400 per sq km, and at least 25% of the population is en aael in
Us) 

u aKam 4cli ioac 

As much as 67% of the country's population lives in rural area. With this huge 
and with increased competition in urban market companies are seeing rural area as their new target 
market to invest and grow. The Government has also introduced different programs specifically for 
the rural people and for the overall development of society and nation. Some of the popular programs 
are pradhan Mantri Gram Sadak Yojna, Indira Awaz Yojna , Atal Pension Yojna and many more. 
Retail Management is the process which helps the customers to procure the desired merchandise 
form the retail stores for their personal use. It includes all the steps required to bring the customers 
into the store and fulfil their buying needs. Retail management saves time and ensures the customers 

easily locate their desired merchandise and return home satisfied. 

Rural marketing is also quite different from urban marketing, the polices and strategies adopted by 
companies in urban market cannot be implemented in rural market. Traditionally, rural india was 
known for its agriculture practise only. However, this is no longer true, already the non — farm sector 
accounts for higher incomes in rural India than the fann sector. This has increased disposable income 
in the hands of Rural people and they are willing to spend and follow latest trends. Rural marketing 
has become the latest target of most corporate companies. Companies like Hindustan Lever, Colgate 
Palmolive, Britarinia and even Multinational Companies (MNCs) like Pepsi. Coca Cola, L.G., 
Philips, Cavm Kare are all eyeing rural markets to capture the large Indian market. 
With the growing market and the growing purchasing power it is therefore natural that rural markets 
form an important part of the total market of India. The rural market in India brings bigger revenues 
in the Country, as the rural regions comprise of the maximum consumers in this country. Therefore, it 
is necessary to implement strong retail system in rural areas. Earlier, rura' consumers preferred only 
lose unbranded goods, so accordingly the seller maintained his shop filled with unbranded goods and 
the number of goods they bought was also limited. But today, rural consumers prefer not only to buy 
branded products but also buy new products that they haven't bought lbr so long such as cosmetic 
Products, instant food packs, flavoured sodas, and ninnY more. 
Manufacturers engage in retailing when they directly sell their products through their personal stores, 
by doorto.door canvass or mail order or even on telephone and the wholesaler also can engage in 

Vo1ume27 No.1(l) : 2021
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retailing by selling directly to the customers along with his wholesale business The 

re 1  
playing a role as an intermediary through the marketing channel because he is acting as a 
well as customer and in turn selling his products to the customer directly. He tak a 
maintain the contact in between consumer and the producer as a link in a CoJ:nplex special 
marketing. All middlemen are playing a dual role as buying agents to their Supplie 

' afl 
person for their customers. Retailers have several roles and responsibilities such antj i 
customer's desires, development of the collection of several products, gathenng ar 
market information and investment. Anybody can change as a retailer in a simple i 
purpose, no need a huge amount of investment for production equipment. For so many tjr 
can be purchased on credit and can store in a leased space without any down payme or with 
cost can be maintained with a simple website. To be a retailer firm, any firm must cat 
of consumers as their basic role to peorm their job as satisfactory. Now almost reer 
in changing. But it is meant for providing tangible value to its customers. It offers that UU1ovati 
it prodes something fresh or betterment on something exist in the field of techo value 
goods or business systems. In addition, to offering value to consumers, it has benefi 

lou, 

well. The benefits may be in the form of an increase in sales. It might be that may co
etailersas 

of increased sales, progress in business and the competitive advantage on market rivals. e the fo 
The retail management should be handled by the retailers as the rural Consumers have 
expectations and they have also started to use products ad urban consumers. As there is a Shift in the 
retail process in rural areas, the retail management should also be developed. 

Objectives 
• To understand rural market and its retail management 
• To understand the retail market opportinities available for emerging companies 
• To study the format of key players in organised retailing segment in rural India 

Literature Review 

In a National Retail and FMCG Summit (2011) organized by the Confederation of Indian Indusy, 
Mr. Thomas Varghese, Chairman, CII National Committee said, "Farmers who earn less than 25 per 
cent of consumer price can make up to 30 per cent more through organized retail. It will benefit 
consumers by making common goods more affordable, leading to a savings of 

$25 to 30 billion or almost 0.5 per cent of country's GDP by 2020." Another report by A.T Kearney's Global Retail 
Development Index (2011) ranked India fourth among the top 30 developing countries for retail 
expansion world-wide. Organized retail accounts for 7 percent of India's roughly 

$435 billion retail market and it is expected to reach 20 percent by 2020. Moreover, retail sales account for 33 percent 
of India's GDP and employs over 38 million people in the Country 
According to KPMG report (2011), Indian retail industiy is the fifth largest in the world. Organized 
retail industry is one of the fastest growing industries in India and with growing 

market  demand. Growing young population, rising disposable income increasing flUmber of working women and 
growing urbanization coupled with changing Consumer preferences are Some of the strong growth 
drivers of India's organized retail industry. More than eighty per Cent of rural markets in India still 
do not have access to any sort of organized marketing and distribution So, there is sea of 
opportunities for retailers to serve shoppers in rural and seirLj..Llrbafl 1ndia. 
India Brand Equity Foundation (2011) said that rural India 

IS 
set to Witness an economic boom, with per capita income having grown by 50% over the last io 

years, mainly on account of rising commodity prices and improved productivity For many Years, lUral India was not much 
acknowledged by the retailers. But as the bottorn of tile pyranhid' 
education, higher purchasing power and awareness COflhpanjes are IS getting empowered with hinterlands. OOing for opportunities  in 
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Introduction 
Presently Rural markets have massive potential as a market Segment for companies to enter and gain 
first mover advantage or to even launch new products in such markets. Rural consumers are equally 
important like the urban consumers. Though they are not much aware of brands or literate enough to 
take decisions, they still comprise almost 2/3" of the country's population which is important aspect 
for brands. Even today, the traditional modes of marketing such as Television advertisements Radio 
advertisements and Print advertisements are used to reach the rural consumers. We can notice a 
paradigm shift in the consumption pattern of the rural consumers due to increased brand awareness 
and literacy. They tend to adopt the urban consumption pattern but within their financial capacity. This 
increased brand awareness can be attributed to increased literacy and the innovative techniques of 
marketing in rural areas. Some of the innovative techniques are ITC's E-Choupal which is an initiative 
to link directly with rural farmers via the Internet for procurement of agricultural and aquaculture 
products and HUL's Shakti enables rural women in villages across India to nurture an 
entrepreneurship mindset and become financially independent. Tata's Kisan Kendra is a unique 
initiative that will benefit farmers by enabling easy access to the latest techniques and modem farming 
concepts. which otherwise is not easily accessible to Indian farmers. Brands should come up with such 
techniques where they not only create awareness to the consumers, but engage the consumers in 
creating awareness to others through employment opportunities as this will be a mutual benefit for 
both. Since rural consumers are price conscious, they would want to know if a product is actually 
worth buying, so brands needs to demonstrate them on the usage and how worthy the product is to 
buy. Marketing in rural markets is not easy for the only reason that rural consumers are so diverse that 
they have different cultures, hold different values and beliefs. In order to cater to all such needs, 
marketers will have to make innovative strategies in order to capture the rural consumers. Simple and 
innovative techniques will attract rural consumers. Since rural consumers are gullible, they end up 
buying fake brands due to their incapability in differentiating the fake and original brands. To protect 
the consumers, marketers can use easy and attractive packages that will help rural consumers in 
identifying the original brand. Owing to the challenges present in the rural markets, companies need to 
overcome such challenges by providing alterative solutions to such challenges and help the rural 
markets. For instance, rural markets lack network roads that connect two or more villages; companies 
can contribute some amount in constructing network roads. This not only helps companies in reaching 
different villages quickly but helps consumers to move around easily. Rural markets are flooded with 
lots of opportunities and potential being untapped. If the marketer understands the potential and serve 
the consumers accordingly, they will be highly successful among the rural consumers. In this paper, 
we will discuss what kind of marketing strategies are followed in rural areas to reach the rural 

consumers and how far are they effective. 

Objectives 
• To study different marketing strategies followed in Indian rural markets 

• To Identify the challenges and opportunities in Indian rural markets 

• To identify the most effective marketing strategy 

• To suggest new marketing strategies for the Indian rural markets M 

• To study the rural market of India 
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ABSTRACT 

trust the dsgntal wodd.Wc 
to authenticate and provide permission on cach andeverything thing. voting is a vcry Jmpirar,t p ot any democracy, still, some Coufltr 
likeindiasu flerfromthci1awcdde proccdur;,: 
violations, like avoiding cross-chccking of manUal and automainc coun;r 

issues usnog hhekcha; 
technology to achieve this because i difficult to 

IiabJein formathn 
has attributes of anonymity. Blockchajn allows transparent transactions andvenflcatlon'.hic  
lncreasetlietpjst of the people in the government. 

Keywords :Anonymjty biometrical identification Biockchademocracy,e1 

iNTRODUCTION
-. - 

Democra gjs 
andpenforvoting,butbejflgjfl lstcenturyhowthistcchfl iquecanbefollowed?S ir2eemoderntedino: 
has emerged everywhere the voting system is also changed with digital votmg.Dngitd i:e referred to as the USC of machines or internet browsers for voting which isknown as c-voting n 
voting uses the machine in a polling station, and I-voting when 1nsesawebhroser.ihc 

i.e. we have to travel to the polling booth to vote, E-voting is synchronously counting wheneach vote 
was cast. The process will be the same to both that results by calculatirie 
countsofeachcand idatefrom thepol I ingstations. 

While talking about digital systems security has always been the biggest concenLRe 
research has proved that electronic machines can be hacked by hackers 

leda sto 
solvingthisprob!crn is byusinghlockchaintechnology 

I3lockchajn is defined as decentraljzed  i'ji 
totheplatbrmsBlockcJ1ajnisadecentraljzedda[abaseit dill hl s. I. 
simple words, every chain consists of multiple blocks that are connected. InbIockcha;n techrtokp 
no one computer can own the chain. It is distrjbtnted with di-; 
ofnoJcsaflthcflodesoflthene1. orkarecoflflectedSo nodeonthenctorcanic.irn ,,  
other nodes directly. Each block has a hash value that is valid tii ie 
blockda1a sn Ok hanged I tthedatai

h ichmayindicaiisj0, it 

RE VIE WOFLJTE1ATURF ,,, -. 
lJ,discusses how to rni 

Certain parties and to keepirack of vote records, They have used two bi - information of d1CVOtesajidto - . • 

checkservice111ethodthatensurcsthatoters voteS tire used only
so diat th are r, against their wish. The encr\plionmeChanistn does not aiiov aj

jp to hack, 1 in the blockehain ace reidusirigthe privatekeys and
res process is made cheaper using digital s otmgf 21, it makes thepro - 5 easier by vote cuuntuig. lhis helps to gie th 

T1[  Jjj.;
JC ci'chjou-,j/ LS\' :O9r;j - 
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DIUkki.pn Nuda 
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lttp, 

Elct1op Pr.patIn 

system, t h 
replaced the manual voting that is pen andpaper. it 

Itistotal lydcpendingonthesmartcofltra CtWhichiswrjtteflbh
stored is 

be taken into consideration for larger Cities. The vote can be cast in anylocationusingthis systern.The 
system Should fhcus on reducing the errors to overcome the errors that happen in themanualvotingsy531 

WitbthehelpoftheblockChaincptographjcfoufldatjoflafldtraflspareflcy, it 
can be achieved Ih system talks about the "double spending prohlern' tilatis converted into 
"double Voting" for the electronic voting system. The system provides end-to- 

the benefitsofcheckingfaketransactions 

EXISTIN(;SYSTEI ,I 

candidatcswithfakevotesj flheelectron icvotingmachinegetshackedorgcrsaffectedbyany mischievous 
programs since it is open it will become a big issue since every vote is 

any virusthewholcdatastoredwillgetdestroyed[4].ThemanipuLated 
number is shown by installing the fake displays, the Votes 'ill be generated fromthc hackend. lt 
makes the voter's pOSSibj1it' less to verify their votes, SO it makes the hackershack alargenumber ofvotes. 

SYSTEMPROPOSSFI) 

I3LOCKCI.IAIN VOTING SYSTEM ARCHITECTURAL OVER'1 EW 

software to support the voting process[6]. Such systems may be capable of implementingmany tasks 
ranging from the election registration phase to the storing of votes of the voters.System types range 
from located in election offices to computers or even to mobile dcv ices.The e .ting syste 
least include registration, authentication, voti ,nd,ofyoies h' 
Theprocessesjn thee-votingsystem are:

- - 1. Registration :Firstly,thevotersregiste eótésn.i ai oritiecTieô1t Oft ievoters' 
2. Casting Collation: The eligible person who is verified and authenticated can vote. Tb 
votescanheInodifiedde1etedinawaysoitt5ldo\\..jtl.accuraCycofltjdefltjaljtyandaflOfl\.njty 
3 Counting the results The votes arc bemg counted by -idding all the votes according to thtdesign 
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thalmust beiricluded inevotingsYStemses 

• Receipt_FreenesS_U11ev0t 1o,ceforaparttcu1a11r(hid P 

•FairncSS1 PreliminarY
couldnotreach 

• Datln tegrity_UenSurCsttcath%0te eordcdasin 1andcann0tbeI n te r fered 

anyrnanner. oncelogged. 
• Privacy/voterAnonymily.Of)1Y1hed igiblecandidateshOu ldbeperm  ittcdtovotearIdtheidentt)Of  
votcrsand whom theyarcvotingforshould not berevealed. 

• IJ1IIity/RobUslnesS- 

thesystemcan t loseanyvoters.
soth 

• Uniqueness -Votersshoufdnot bcallowcdtovotemorcthanOflce. 
• VeriflabiIity_ThCVOterSShOuldfl1akCSUretheirbal1Otsarec0ectc0ttlY. 

I3LOCKCI IAINBASEDSYSTEM 
Theelectoraiprocessrcquiressometasks hichareverycriticaiforthe government both 

and after the election process[5J. As givenin the above figure afier the voterregistration u 

tokens are used to caste the vote transaction fbr the CZlfl(jj 

voter list. The safr environment is made with the use of permissioned blockchairistruciure and 'v 
the inclusion ol' independent nodes that are interconnected ' ith each othcrJ hese nodcs are designd 
according to distributed network and permission of selcctcd neutral th. 
partyorganizationswhichprovidernechanismsandprocessingtransaetionsontheblockchainnc. 0 1-
workoflhescnodcsistominctransactionsaccordjngtothcconscnsusalgorjthm and it adds blocks to 
voting ledger. The independent nodes arc responsible forauditvotingresults.Thcdatcin the ledger wJl 
bcstorcdcryptographically. 
TheElcc1ionpreparationserviceinvolvesavotcrJigseandidateselccondurati0n, Voter rcgistrai;on 
deals with the validation of individuals eligible to v1e. Voters areliable fr regiteuing before 

t 
election. A \eter casls their otc to a blockehain 

prepares the election date, the duration, the sort of lcetion, arid thcreforc thecandklatcs, one of the 
essential tasks oF the administrator is to organize the li of voters andregistered voerc. Votr r.j 
registered voter classes describe who is allowed to otc, 1'heregitration process IS ftc done ithr 
at ollices or via the Mler the registration iscompktcd.avotinccun isoften Sent 
throughSMS,email, or an envelope. 
For the niethod to he etlicient, the voter must have a number some personal flforma1io r 
asecretke\tohcread) toaccessandauthenticatethcs steni.Duringthcregis tjontheystemsiiould require 
voters to make secret codes to permit them to .ote with them. Eligible 

records of all operations perfonned by the administrator, it's also cruca to 
eleetIonresultssafelv.Atthisstage,blockchajnss stemsareoftenrather helpfu because itngks 

theniJikj4oJ 
cottsistcnt wiUl 

the s%stein design, the choie result class is liable for counting andppagthirel 
Fromadevelopmeriiprspti. e.oneanonth1emend gefevoti i tii proids .iriou tontrols hih Llt bt eribedded both fer d lopieu aiidrn urattons. r 

c.einplif, voter anonymity is often accomplished i.tsing cnpto iee b tLt: 
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ABSTRACT 
Waste management is a common and serious problem faced in urban areas. Overloaded garbage's 
can cause major outbreak of many diseases and also proper monitoring and handling of Garbage's 
has become challenging nowadays .This issue can be controlled by using loT based smart bin 
Garbage collection. By using this technology, each bin is embedded with a sensor and 
communication facilities to update the information about the bin to th system and also notify the 
garbage collector to collect the wastes whenever it is necessary which reduces the collection time. 
This paper addresses about efficient garbage disposal management by using ID3 classification 
technique 
Keywords : Data Mining; Decision Tree; ID3 Algorithm; Smart Bin Waste Management 

t. INTRODUCTION 
The major challenge faced by garbage collectors and municipal officers in the current waste 
management system is proper monitoring and timely collecting of garbage's that covers the entire 
geographical area and another issue is overflow of garbage's can cause various diseases to humans 
and also makes our environment unhealthy. Our current waste management system can be replaced 
by using smart technology called loT (Internet of Things). In this system each bin is embedded with 
a ultrasonic sensor and communication occurs on the basis of internet connectivity, GSM module 
will send GPS location of the smart bin to the monitoring systems through SMS and also it will 
notify the garbage collector through SMS to collect the wastes only when it is necessary and makes 
the process fully automatic. Most of the sniart bin is solar cell panel based and it is powered by 
lithium battery.In this paper we have addressed about implementation of a decision tree algorithm 
called 103 (Iterative Dichotomiser 3) for monitoring each bin activity that is whether it is high , low 
or medium. The software used is Rapid Miner tool which can be used t3 generate decision tree from 
our sample data set. Instead of ,dumping all types of wastes into a single bin ,this smart bin also has 
a capability of segregating the wastes into degradable and non-degradable. 
LITERATURE REVIEW 
A review paper on "lOT" & its Smart Applications[1] discusses about JOT(lnternet -of-Things) and 
how the application under JOT works Smarter and the communication that occurs between these 
devices is based on sensor. Smart Bin2] Internet-Of-Things Garbage Monitoring system describes 
about monitoring the smart bin and also smart waste management design is created based on JOT 
.The paper focuses on the solution for overflow of Garbage Bin by the implementation of' transmitter 
and sensor in smart bin.IO'l' Smart Garbage and waste collection bin[3] focuses on the concept of 
attachment of components and creation of webpage i.e., attached microcontroller, IR sensors in 
dustbin which shows the current state of bin and it is implemented as a web application using html 
and through internet connectivity provided by wi-fl and the level of each bin can be updated to the 
html page.Waste Management Overflow System[2] Using loT And Classification Using Data 
Mining focuses on using a data mining algorithm for developing a smart garbage monitoring 
system.Efficient Garbage Monitoring System[5],describes the role of [D3(lterative Dichotomiser 3) 
algorithm in smart waste management system which establishes the classification of attributes and 
compute entropy classification, and calculation of Information Gain is done for each attribute in R 

using classification attributes. 
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Fig I block diagram of waste monitoring system 
Fig! shows the system architecture of waste onitoriflg system. Ultrasonic level fill 
used to detect the level of garbage in smart bin. The high performance Ardiuno AT M 

AVR RJSC is used as micro controller.SlM900a GSM module can be used to send data to 

database. l-ITTP POST/GET method in GSM is used to send data to PHP script residing a 

address and then with that PHP Script, data can be inserted into MySQL. 

Hi. RESULTS 
GENERATING ID3 DECISIONTREE USING RAPID MINER TOOL 
The main aim of our proposed system is to use Iterative Dichotmiser 3 classification Ic;chnj i - 
smart bin waste management system. This algorithm detemiines the like hood of COilt -• 
garbage for various regions based on the Level of garbage filled. 
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Fig.2 Sample dataset 
The fbllowing set of sample data set is considered for this proposed system. This d.. . onTh 

of quantitative measures for different regions in the city. The attribute such as degradable waste, 
degradable waste and levels are taken into consideration. Using this dataset, ID3 decision tree can 
generated. This 

algorithm gives a decision tree with leaves as the decision that is to collect 
or not. The primary node consists of regions which comprises various regions of thc ci 
possible values are Degradable waste and Non Degradabi waste. The final leaf node compri 
low, high, 

medium. If the level is high then the garbage is ready to be collected
- With these attributes, decision tree Using Rapid Miner can be generte 
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Fig. 3 ID3 decision Tree Description Using Rapid Miner Fig. 4 ID3 Decision Tree Using Rapid Miner 

fl3 PSEUDOCODE 
Step 1: create a feature list S, attribute list A. 

Feature list are region, levels, degradable and non degradable Attributes list for given regions of 100 
records. 
Step 2: Find the maximum information gain among all the attributes. Assign it to the root node 
Information Gain(S, A)entropy(S) — [p(S/A).entropy(S!A)] Entropy can be calculated by 
Entropy(S) = - PA 1og2 PA where p1 is probability of S belonging to attribute A 
Step 3: Remove the feature assigned in root node from the feature list and again find the maximum 
increase in information gain for each branch. Assign the featurc as child node of each branch and 

remove that feature from feature list for that branch. 

Step 4: Repeat step 3 until you get branches with only leaf node such Yes or No 

lv. CONCLUSION 
The result of this ID3 algorithm helps to monitor the regions that have high level garbage's. Smart 
Waste Management system prevents the overflow of garbage and each bin will report their status 
whether it is high, medium or low to the centralized systems and thus this helps the garbage 

collectors. 
The following web application prototype for Smart Garbage Monitoring system will allow the 

Garbage 
collector or municipal officials to login in to the website with their unique user id and password. The 
real time status regarding the levelof garbage for the particular region can be monitored by manually 

selecting the region, type of waste and garbage kvel. 
The civic officers can take timely decision to collect garbage on high alert areas. So, truck collector 
IS Sent to the appropriate area to collect the garbage. The mobile applications and web application 
also serl'es the purpoSe of keeping the municipal officials to be informed about the garbage levels By 

this way the ti . r fwOfkcflbeeduJ0r1Yad.Yfl F:LOV. 
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can also be reduced. 

Pi 5: Web
licationSfh bin Management 

V. FUTURE WORK 
This lD3 decision tree can be inipIen1ent using i-iP in web and mobile application .Crate 
be used as database because it is much faster and efficient than SQL database on handling c 
time series and new volumes of data and it provides query versatility and efficient real 
performance. The result of 1D3 decision tree which was in fonn of trees can be translated t0 
code in the form of 'if else ladders. These if else ladders can be placed into PHP class meth 

accept only spliuing attributes regiOnS, vaste t)PS ,levels as method parameters. m S 
methods return the final result of that paicular input, indicating whether the garbage  

collected or not. 
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STRACT 
01017g'triC plays a pivotal rok ill /)lvsjects of Cyber Security. The sck'xice qf establiclthzg i/ic k/en/fly of a 

t°" 
based on physical or behavioral al/rib li/es IS a rapidly evolving fie/1 Wit/i (l/)/)liCC1liOi2S in a ivide 

The ciii' of this p0/IC)' iS /0 gain an insig/il of biometrics seclirily syslexils and how they Wom*. This 

per all5 
at gii'ilig a comparison betneen i/ic algorithms of IWO major tec/miques uscd in bjOIJ1C11IC 

The chniques arc Iris Detection and Finger Vein Detection. it also gives a detailed expiaiiauofl 
ofi/xe rxlgorlllll" and i/s applications. 

eywort: Cyber security, Biometrics, Iris detection, Finger vein detection 

I INTRODUCTION 
joiuctrics is the science and technology of analyzing the characteristics of the human body. The rapid 

deve10P1t of biometric examination has led to biometric security systems being used more for physical 
access control. It is used in high-security locations and in environments needing lower security levels such 
s 0ffice complexes. Biometric systems provide more user-friendly ways for peop!e to identify themselves 

[10]. 
The Iris Detection security system is said to be one of the powerful tools for verification as it is more 
accurate and easy to identify [3]. A high contrast image of the iris from an infrared is scanned using the 
biometric. After the scan, the components of the iris are converted as a digital representation. 
Finger vein ID [5] is a biometric authentication system that matches the vascular pattern in an individual's 
finger to preViOUSlY obtained data. Vein scanners use near-infrared light to reveal thepatterns in a person's 
veins. As with irises and fingerprints, a person's veins are completely unique. A camera takes a digital 
picture using near-infrared light. 'l'he hemoglobin in your blood absorbs the light, so veins appear black in 

the picture. 

2 LITERATURE REVIEW 
The paper on Biometrics and Cybersecurity[IO1 gives a glimpse on how biometric is used for reducing 
cybercrimes and about the fingerprint using fuzzy logic. A survey paper was published that explains about 
biometric security systems and the techniques such as iris detection.[9] The paper on Iris Detection[3] using 
Intensity proposes an algorithm using the separatibility filter using Template Matching for extactin the 
necessaty features of the iris. The Wavelet Transfornialgorithin was explained in detail in a paper[6] that is 
obtained by quantizing high frequency coefficients using values from CASIA database. A personal 
identification of iris through the Gabor filter algorithm that uses classifier designing is detailed in a 
paper[2]. Just like personal identification, Gabor filters are used for character recognition dnd are 
eplajned in a pattern 
Recognjtjo journal[7}. In a book of vascular biometrics, a paper on the PAD algorithm is explained along 
With the vein patterns, sensors and other artifacts detailed. [1]. 
This Author talks about the Presentation Attack Detection (PAD) algorithm using the variation 
decomposjtjo method [8]. The motion magnification j the finger vein detection is given in a paper that 
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ABSTRACT: 

In the area of artificial intelligence, Sentiment analysis has become one of the most used fizz-word. Sentimental analysis is 
the explication and classification of text data using certain techniques. Sentimental analysis is used in business by allowing 
one to know the emotions of a customer by their feedbacks. It is mainly used in detecting the polarity. In this paper, we have 
proposed a polarity-check algorithm for sentiment analysis to know the mind-set of the customers who are using the famous 
e-Commerce website. The proposed polarity-check algorithm helps to detect the reach of the website using the sentiment 
analysis. 

KEYWORDS: Lexicons, Naïve-Bayes, Polarity-check, Sentiment analysis. 

INTRODUCTION: 

The reviews posted through various websites and social media platforms (e.g., blogs, posts, hash tags etc.) are one of the 
most important benchmarks for the success of a product. For instance, a product with many good reviews is likely to sell 
well. In recent years we can see that some of the popular e-commerce websites like amazon, myntra, ajio has started to sell 
different category of items. They also succeeded in reaching a large number of customers. To know their success rate, they are 
inevitably dependent on their customer feedbacks and reviews. So, Companies might have large amount of customer feedback 
collected. Yet for humans, it's still impossible to analyse it manually without any sort of error. To solve this problem, we need 
sentimental analysis. These can be used to evaluate the people's sentiment about particular brand. Sentiment analysis provides 
answers into what the most supreme issues are. Sentimental analysis is an important step in natural language processing. 
Analysing user sentiments towards products by their reviews and ratings can be economically profitable to sellers. We propose 
a platform that classifies the reviews by users on the amazon page, into positive, negative and neutral sentiments. If we take 
customer feedback as an example, sentiment analysis (a form of text) measures the attitude of the customer towards the 
aspects of a service or product which they describe in text. This usually involves taking a piece of text, whether it 
is a sentence, a comment or an entire document and returning a "number" that measures the subjectivity of the text. To 
do sentiment analysis we need to gather opinions from totally different users, as a result, their opinion won't be identical. 
Sentiment analysis is usually applied to huge information. Sentiment analysis models target polarity (positive, negative, 
neutral) however additionally on feelings and emotions (angry, happy, sad, etc.), and even on intentions. The main role of 
sentiment analysis is to investigate a body of text for understanding the opinion expressed by it. Typically, wó tend to quantify 
this sentiment with a positive or negative worth, known as polarity. The sentiment is commonly inferred as positive, neutral, 
or negative from the sign of the polarity score. If the polarity is >0, it's considered as positive, whereas, if it is <0, it is 
considered as negative and ==0 is taken into account of neutral. 

Copyright © 2020 Authors
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and other facilities. It is gcne"Y - - 

most of the 
migrantS to cities originate from socio-

economically backward states of India and 

proceeds to the socioeconomicaHY better placed 

states of India. Marriage is still the predominant 

factor of female migration in India. According to 

Dube (2001), women are facing innumerable 

problems and issues in their workplaces such as 

mental stress, health problems, safety and security 

issues, and sexual harassments, less wage, 

inequality of treatment, exploitation, torture and 

discriminatoty practices. In general, women face 

illiteracy, poor quality life, social constraints in 

decision making, poor health care benefits while 

in particular the work-related issues are frequent 

headaches, fatigues, sexual exploitation, low 

wages, denial of their rights, circulatory disorders, 
emotional imbalance, burnout, work-life 
imbalance, back pain, mental disorders, etc. Despite 
all these negative COflditjos, there has been an 

increasing number of female migrants in the 

onstruction sector in the city of Chennaj. The 
)resent study explores the 

socioeconomjc 
onditions of these migrant women and provides 

iggestions to improve their living Conditions 
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INTRODUCf ION 

Internal migration is defined 

movement of people from one place or loca a 
another- from a place of origin to a 

Place 
destination, within the same COUfltij and 
is not of a casual nature, as a visit 01: a to '  
necessarily a pre-emptive move; it is the need I 
better prospects that motivates humans to 

Or  

greener pastures.According to 2001 Census, there  
were 309 million migrants based place of la 

residence and, female migrants Constipite 218 

million while it is 91 million formale.Thusmig 

constitute around 30 percent of the total 

population and where male and female migrant 

constitute 18 percent and 45 percent of their 

population respectively. The figures point to the 

fact that this is important not only in terms of 

magnitude but also from the perspective of 

economic and social development.A COifl1fl0Y 

held belief is that the globalisation pr0CeSSatb0 

the world as well as in India has accelerte 

migration trend. Women have also started 
m0V 

from their hometowns in search of beerJ° 

fulfilment and a better life for themSe1Ve' 
diah 

families. Many recent studies Ifl I 

reported an increasing number of young 

joining the migrant flow
maflY 
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ABSTRACT 
The current study involved a psychosocial skill training program that took place in a suburban sc/wa! with 

the sample comprising of 42 adolescents between 13-15 years of age (VIII and IX grade). 7'he objectives of the 
training were to provide L?fe  Skills Intervention for adolescents and measure tile influe':ce f•  Life Skills 
Intervention before and after the training. Pre and post intervention included measuring Lf skills based on the 
10 dimensions listed by WHO(WHO, 1999). The tools used were Lj/è Skills Assess,nent Scale (LSAS) (lct'elcped by 
(Nair, Subasree & Ranjan, 2009). Intervention was done fbr a week fbllotved by post testing. The hypothesis that 
life skills training has a signflcant  effect on the 10 dimensions was supported. The resulis revealed a significant 
increase among 8 out of 10 ljfe skill dimensions. The conclusion of the study is that effective com'nnnication has 
the potential to impact changes on other life  skills dimension and it emerges as a ma/or predictor ('/3=0.58, p<.  05) 
compared with other variables. 

Keywords: Lfè skills, suburban school students, psychosocial skill training 

INTRODUCTION 

In today's world there is a tremendous amount 
of importance given to the academic pursuit. Although 
marks, grades, ranks, GPA and so on are generally 
considered good indicators of academic success during 
their course work, it is not the only factor that ensures 
holistic personality development. Equipping students 
with skills complemented by mainstream education 
forms a well rounded and comprehensive pedagogic 
system. 

Adolescence (10-19 years) is a unique and 
formative time. Whilst most. adolescents have good 
mental health, multiple physical, emotional and social 
changes, including exposure to poverty, abuse, or 
violence, can make adolescents vulnerable to mental 
health problems. Promoting psychological well-being 
and protecting adolescents from advcse experiences  

and risk factors which may impact their potential to 
thrive are not enly critical for their vell-being during 
adolescence, but also for their physical and mental 
health in adulthood.Challenges to thrive are plenty. 

Life skills are defined as, "the abilities for 
adaptive and positive behavior that enable individuals 
to deal effectively with demands and challenges of 
everyday life" (WE 10's Information on School health). 
The life skills listed includes decision-making, 
problem-solving, creative thinking, critical thinking, 
communication, interpersonal skills, self-awareness, 
empathy, coping with emotions and coping with 
stress(WHO, 1999). 

Life skills provide children with important 
tools for development, such as independent thinking, 
socialisation, and a sense of agency during adverse 
situations at school and domestic front (dealing with a 
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bully or personal insecurities and fears, for example). 

With escalating academic and social demands 
placed on today's youth, it is imperative to consider the 
importance of life skills training. 

The objectives of the study aimed to 

• To determine the effect of Life skills 
intervention on the ten skills dimension (Self-
awareness, Empathy, Effective communication, 
Interpersonal Relationships, Creative thinking, 
critical Thinking, Decision Making, Problem 

solving, Coping with emotions and Coping 
with Stress)among adolescents. 

• To determine the strongest predictor of Global 
life skills among adolescents. 

METHODOLOGY 

A Before - After without control informal 
Quasi experimental research design was used. 
Convenience sampling was used to acquire a group of 
42 adolescents between 13-15 years of age (Std VIII 
and IX) from a suburban Government High School in 
Chennai.Students were surveyed usingLife 
skillsAssessment Scale (LSAS) (Nair, Subasree & 

Table 1: Presents the descriptive analysis of the scores on 
administration of intervention 

Ranjan, 2009). A brief interview with the 
corresponding teacher also helped in identifying the 
specific area of difficulty these adolescent students 
suffered from. After identifying 42 students in the age 
group of 13 - 15 years, a Life Skills training was 
conducted using regulated and standardizedsurvey for 
pre and post testing. The intervention included 
psychosocial skill trainingwhich was activity based and 
participatory in nature.The Psychosocial skill training 
focused on the 1 0 life skills listed by WHO. The Life 
Skills Assessment Scale (LSAS) (Nair, Subasree, & 
Ranjan, 2009) was used to assess the ten life 
skills.LSAS comprises of 100 items in the form of 
statements in-builtwith a 5-point scale for the 
participant to check the appropriate response which i 
most descriptiveof him/her. It has both positive and 
negative items. The reliability coefficient on split half 
is 0.82, test retest reliability is 0.91 and Cronbach's 
alpha is 0.84. 

Results and Discussion: 

The below tables present the descriptive and 
inferential statistical analysis for assessing the effect of 
the intervention in a before after without control 

research design. 

the ten dimensions ojl?ft skills before and afier the 

Variable N Before Intervention After Intervention 

Mean Std. Deviation Mean Std. Deviation 

Self-awareness 42 35.98 8.94 34.48 8.53 

Empathy 42 37.17 9.47 38.86 8.02 

Effective 
communication 

42 27.83 10.46 30.88 8.49 

Interpersonal 
42 37.62 8.93 38.86 7.91 

Relationships 

Creative thinking 42 39.62 8.31 40.38 7.35 

Critical Thinking 42 38.98 9.09 40.69 7.55 

Decision Making 42 36.33 9.15 38.90 7.23 

Problem solving 42 34.69 7.94 36.83 6.47 
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Coping with 
emotions 

42 34.31 10.19 35.26 8.42 

Coping with 
42 26.57 6.35 31.19 6.11 

Stress 

Global Score 349.10 26.42 368.33 23.68 

From Table 1, it is evident that there has been an increase in the scores on all ten life skills dimensions' post 
intervention. However, to test the significance of this increase, paired sample t-test was performed. 

Table II Presents the Paired sample t test values of the scores on the ten dimensions and Global scores on life 
skills 

Variable Mean 
Std. error 
of Mean 

t value 
Sig (two- 

tailed) 

Self-awareness .50 .16 3.04** .004 

Empathy 1.28 .14 2.l0* .05 

Effective communication 3.04 .60 5.06** .000 

Interpersonal Relationships 1.23 2.32 ..3 45** .001 

Creative thinking 7.62 2.64 -1.86 .069 

Critical Thinking 1.71 3.91 -2.83 * * .007 

Decision Making 2.57 3.90 4.27** .000 

Problem solving 2.14 .54 _3.91** .000 

Coping with emotions .95 4.23 -.65 .153 

Coping with Stress 4.61 3.17 .944** .000 

Global Score 17.54 1.44 _12.12** .000 

* sig at p<.05, two-tailed 

** sig at p<.01, two-tailed 

The results reveal that there has been a 
significant improvement in eight of the ten life skills 
dimension. Based on t values, it is evident that 'Coping 
with Stress' dimension has maximum gains, followed 
by 'Effective communication' and 'Decision making'. 
Though there has been an increase in the scores of 
'Coping with emotions' and 'Creative thinking' 
dimensions, but it is statistically insignificant. This  

clearly substantiates the effectiveness of the 
intervention in promoting Life skills.The observed 
trends in improvement can be explained by the nature 
of the intervention module and the incubation period 
required for effective manifestation of learnings. While 
tasks designed for promoting stress management, 
communication, and critical thinking were activity 
oriented involving hands-on training; promoting 

  

Vol 11 • Issue 41 January to March 2021 5HOD1iSANCHAJ1BUL1fTIR  BI-LINGUAL INTERNATIONAL RESEARCH JOURNAL] 



GOVT. OF INDIA RNI NO. UPBILI2OI4/56766 

UGC Approved 
Care Listed Journal 

'Certificati of 

JDuMttatton 
Ref. No.: SSI2O21IGlS7 Date: 29-03-2021 

Authored by 

Shrividhya Janarthanan 
Undergraduate Student 

Department of Psychology, M.O.P. Vaishnav College for Women, Chennai, T.N., India 

R.A. Ghayathri Swetha Kumari 

Assistant Professor and Head 

Department of Psychology, M.O.P. Vaishnav College for Women, Chennai, T.N., India 

for the Research Paper titled as 

FACTORS AFFECTING BRAND LOYALTY IN 
YOUNG ADULT MOBILE PHONE USERS 

PUBLISHED BY 

Published in 
Shodh Santa, Volume 8, Issue 29, January to March 2021 

• . • 
• )' 

Educational & Research Foundation * • 
sancar 

Chief Editorial Office
r'ç\0 f Sa,i1t 

448/119/76, Kalyanpuri, Thakurgarij Chowk,
Dr. Vinay Kumar Sharma  •  i  "i; 

• T  ,,O  Lucknow, Uttar Pradesh - 226003
•  j JNc' 

Editor in Chief 
+91-94155 78129 I +91-79051 90645

MA., Ph. 0., 0.Litt-Gold Medalist 
sertoundation123@gmail.com  I seresearchfoundation.in Awarded by The President of India Rojbhasha Gourav Sommon' S S 



UGC CARE LISTED JOURNAL 'hodh Santa 
ISSN - 2348-2397 January-March, 2021 

Vol. 8, Issue 29 

Page Nos. 80-84 

AN INTERNATIONAL BILINGUAL PEER REVIEWED REFEREED RESEARCH JOURNAL 
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A BSTRACT 
Brand Loyalty refers to the tendency of consumers to continuously purchase one brand's products over another. 

Building brand loyalty is crucial, as it is an important element in long-term profitability and pràvides a ôinpetitive 

advantage. (Kumar and Advan, 2005). The Mobile Phone Industry is rapidly expanding, and a major proportion of its 
consumers are Young Adults. Established literature shows that 2 main influencing factors of Brand Loyalty are Brand 
Trust & Customer Satisfaction. This study aims at determining which has a higher impact on Brand Loyalty. Responses 
were collected via online questionnaire from 150 respondents, aged 18 to 40 years. Pearson Product Correlation & 
Multiple Regression Analysis were carried out. RESULTS Brand Trust was found to have a moderately positive & 
statistically significant relationship with Brand Loyalty. (r=0.5 16, p<0.05). Customer Satisfaction was found to have a 
low, positive & statistically significant relationship with Brand Loyalty. (r=0.276, p<0.05). Brand Trust was found to 
significantly predict Brand Loyalty (p<O.05), but Customer Satisfaction was not a significant predictor. It was also 
found that Brand Trust had a higher impact on Brand Loyalty, i.e. for a I unit increase in Brand Trust, Brand Loyalty vi 11 
increase by 1.053 units, as compared to an increase of 0.183 units for a 1 unit increase in Customer Satisfaction. 
Implications of this study can be seen with regard to brand loyalty management in the mobile phone market. 
Keywords Brand Loyalty, Brand Trust, Customer Satisfaction, Mobile Phones. 

Brand Loyalty is essential for the sustenance of 
Fast Moving Consumer Goods, providing marketplace 
advantages and profit margins. (FMCG). It can be 

defined as the tendency of consumers to continuously 
purchase one brand's products over another. It is a 
psychological dedication of the customer towards the 
brand. The top 16 retailers in the world together spent 
more than $1 billion in 2000 on loyalty initiatives 
(Werner and Kumar 2002). Retaining existing customers 
costs five times less than attracting new customers. The 
success rate of selling to an existing customer is 60-70%, 
whereas it is 5-20% for new ones. It has been well 
established in literature that 2 main factors determimag 
this loyalty are Trust in a Brand, and Customer 
Satisfaction. 

In general, trust refers to the willingness to place 
confidence upon a party. Similarly, Brand Trust refers to 
"the willingness of the average consumer to rely on the 

ability of the brand to provide its stated thnction" 

(Chaudhuri and Holbrook, 2002). It has been found to 
directly affect behavior in supporting the brand. It 
influences brand attitudes and decisions such as 
purchases, loyalty, commitment, value perception, and 
referrals. 

"Customer satisfaction is defined as an overall 
evaluation based cn thetotal purchase and consumption 
experience with the good or service over time" (Cha & 
Bryant 1996). 

It is more probable that an increasingly satisfied 
customer will make similar purchases in the ftuture. They 
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also advocate the Brand among their social circles, and 
satisfaction in general lowers negative word of mouth. 

Un-satisfied customers are likely to tell up to 15 people 
about their poor experience. 

As the Mobile Phone Industry is rapidly 
expanding, Loyal Customers are essential for a brand to 
survive in competition with other brands. Latest 
smartphones have breakthrough features, and it is an 
extremely popular product. On an average, a home in 

India has more mobile phones than toilets. Loyalty is the 
main source for a Brand's survival in today's world. Top 

mobile phone companies release new products rapidly, 
continuously vying for consumer attention. Engaging 
with their customers helps them gain loyal, long term 
customers. 

96% of Indians now own a mobile phone. A 
whopping 93% of 18-24 year olds own smartphones, 
closely followed by users between 24 to 40 years old. 
Mobile phones are considered intimate accessories and 

users maintain a very personal relationship with it. 
Increasing number of design and technology updates 

cause younger generations to update their mobile phones 
frequently. 

It is important for businesses to know about the 
consumer behavior of Young Adults, and their unique 
views, using this to work towards retaining customers. 

Multiple existing literature support the 
relationship between Brand Loyalty, Brand Trust and 
Customer Satisfaction. 

Factors Affecting Brand Loyalty: A study in an 

emerging market on fist moving consumer goods, 
Journal of Customer Behaviour; Advani, July 2005 

showed that brand trust was relatively more significant in 
influencing brand loyalty than the other 4 variables, i.e. 
brand functional benefits, brand trust, price 
consciousness, brand symbolism and genetic influence. 

The impact ofmarketing mix elements on brand loyalty: A 
case study of mobile phone industry, by Adel 
Pourdendehghan, Marketing and Branding Research, 

2015 384 mobile phone users participated in this study, 
and findings showed that indexes of satisfaction and trust 
had a positive and significant impact on brand loyalty in 
the mobile phone industry. 

Objective of Study 

Established literature shows that 2 main 
influencing factors of Brand Loyalty are Brand Trust & 
Customer Satisfaction. 

This study aims at determining which has a higher 
impact on Brand Loyalty. 
METHODOLOGY 
Sample - 150 responses were obtained via an online 
questionnaire. 

The ages of the respondents are between 18-40 
years, average age being 29 years. 93 respondents were 
females and 57 respondents were male. Their ages, 

professions, locations and mobile phone brand (out of 
Apple, OnePlus, Samsung, Motorola, Xiaomi, Oppo, 
Vivo, & Others) were also recorded. 

Sampling - Convenience Sampling 

Research Design - Correlational Design 
IBM Statistical Product and Service Solutions 

(SPSS) version 20.0 wasusedto log in and analyze all the 
data. 

Sample characteristics were described using 

Descriptive statistics - mean, range, and standard 
deviation. 

Pearson-Product Moment Coefficient, One Way 
ANOVA, and Regression Analysis were used to examine 
the relationship between all variables of interest. 
Scales used for measurement: 
1. Loyalty (Brand) Scale - Algesheimer, Dholakia & 

Herrmann (2005) 
2. Trust in the Brand Scale - Developed by Sheinin. 

Varki, andAshley (201 1). 
3. Satisfaction (General) Scale - Developed by Mano 

and Oliver(1993). 
RESULTS & FINDINGS 
DATAANALYSIS 
The Problem: 
1. To determine whether Customer Satisfaction 

has a significant relationship with Brand 
Loyalty. 

2. To determine whether Brand Trust has a 
sign i lican t relationship with Brand Loyalty. 
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BrandLoyalty 1 

BrandTrust .516 

CustomerSatisfaction .276 

1 

.369 1 

Table I shows the correlation between BL, BTancl CS 

Brand Brand Trust Customer Satisfaction 

Loyalty 

. Correlation is significant at the 0.05 level (2-tailed). 

Pearson Product Correlation of Brand Loyalty & (2,147) = 27.88, p < 0.05, which indicates that BT does 
Brand Trust was found to be moderate, positive & play a significant role in shaping DL. (b = 1.053, p < 
Statistically Significant (r=0.5 16, p<O.05). Hence Hi is 0.05). These results indicate a clear significant impact of 
supported. Thus, an increase in Brand Loyalty behavior BT on BL R square = .275 which shows that BT explains 
would lead to Higher Brand Trust in the users. 27.5% of variance in BL. The table below shows the 
Pearson Product Correlation of Brand Loyalty & summary of the findings. 

Customer Satisfaction was found to be low, positive & H2: Customer Satisfaction has a significant impact on 
Statistically Significant (r=0.276. p<O.05). Hence H2 is Brand Loyalty 
supported. Thus, an increase in Brand Loyalty behavior The hypothesis tests if Customer Satisfaction 
would lead to Higher Customer Satisfaction in the users. carries a significant impact on Brand Loyalty. The 
The problem To investigate whether Brand Trust or dependent variable BL was regressed on predicting 
Customer Satisfaction has a higher impact on Brand variable CS to test the hypothesis H2. CS did not 
Loyalty. significantly predict BL F (2,147) = 27.88, p < 0.05, 
HI : Brand Trust has a significant impact on Brand which indicates that CS does not play a significant role in 
Loyalty shaping BL. (b .183, p  <0.05). These results indicate no 

The hypothesis tests if Brand Trust carries a clear significant impact of CS on BL. R square = .275 
significant impact on Brand Loyalty. The dependent which shows that CS explains 27.5% of variance in BL. 
variable BL was regressed on predicting variable BT to The table below shows the summary of the findings. 
test the hypothesis Hi. BT does significantly predict BL F 

Table II: shows the impact of BT & CS on BL 

Hypothesis Regression 

weights 

Beta 

coefficient 

R 

square 

F t- 

value 

p-value Hypothesis 

supported 

111 BTonBL 1.053 .275 27.88 6.352 0.05 Yes 

112 CS on BL 0.183 .275 27.88 1.304 0.05 No 

Note. BL — Brand Loyalty, C'S — Customer Satisfaction 
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A 
CASE STUDY REPORT ON DISCRIMINATION OF 

STIMULUS CONSECUTIVELY IN AUTISM 

R VATSALA MIRNAALINI 
ASSjStaflt 

ProfessO Department of Psychology, 

M.O.P Vaishflav College for Women, Chennai. 

Abstract 
Sam, l4year-01d, adolescent boy with 

autIsm was conditioned to respond to two stimuli 
separatelY using prompting and reinforcement. He 

was observed for jscrimiflatiflg two stimuli 

consecutivelY upon random administration of the 
stimuli. The subject got conditioned to the first 
stimulus and exhibited correct response every time 
the stimulus was presented. However, the 
conditioning towards second stimulus took time 
although successfUl response was exhibited. 
Nevertheless, when the task was to discriminate 
first and second stimulus upon random 
presentation of the stimuli, the subject couldn't 
produce correct response consecutively. The 
findings enumerate the importance of primacy effect 
concerning discrimination of stimulus. Though the 
observation speculates the influence of the role of 
primacy effect in discriminating, the current study 
focused only on the process of discriminating the 
stimulus upon random presentation. Further 
research is suggested to verify the speculation as 
well as to identify other possibilities towards the 
discrimination of the stimulus. 

Key words Autism, Discriminative stimulus, 
Operant Conditioning, Consecutive response 

"There needs to he a lot more emphasis on what 
a child COn do instead of what they cannot do". 

-Dr. Temple Grandin  

the right teaching on what they are Capable  
they bring out the best in them. "Good teach,,.' 
helped me to achieve success. i was ab1et 

overcome autism because I had good 
teachers"(Grandin, 2002). 

In the study titled, "A Case Study Report 

on Discrimination of Stimulus Consecutively in 

Autism", the efficacy of the role of promptina 
reinforcement in teaching wasanalyzed. 
According to (Jensen & Womack, 1967),chHdren 
with autism gets benefitted by operant 

conditioning , they show improvement in 
interaction and language at the same time, their 
femper tantrums and stereotypical behaviors gets 

reduced. Many researchers have proven the 

effectiveness of operant conditioning using 

prompting and reinforcement to train a child with 

autism respond to stimulus(Moraies, 2021). 

The subject chosen for the current study 

was a 14 year old adolescent boy with autisfll. 

who had difficulty with his basic self-care and 
expressive language. The area of expreSsi\/e 

language was given priority as developnie1t ot a 

child begins with expressive language. [he 

milestone chart for expressive language for the 

subject in the study falls in the range of 6 — 12 
months with features involving recognit10J' 

01 

facial expressions and babbling(ExPSS 

Language Using Words and Language," 2019). 

According to study byRivard et aI. 
j forceffl 

A the quote rightly points out, Autism 202 I ,0pe1an1 conditioning using re ciiii'i Wtth 
improvesrespotdjng to stirnuli __ 

children have
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autism. The methods like reinforceneit and 
prompting are efficient to enable a child to respond 
to the stimulus(Schuetze et al., 2017). 

In the current study, the subject could 

acquire learning using reinforcement and 

prompting, conditioning got established between 

the stimulus and the response. The study then 

aimed to observe the capacity of the subject to 

discriminate the stimulus. DeQuinzio et al., 2020 

worked on a multiple design to facilitate children 

with autism to discriminate emotional expressions. 

In this study, training included discrimination of 
the stimulus over expressive language. 

Discrimination of stimulus was trained 
as a part of acquired learning for the subject within 
the limited module content. However, 

discriminating the stimulus consecutively was a 

great challenge for the subject. Further teaching 

and remediation is suggested to enable 
discrimination of the stimulus consecutively. 

LITERATURE REVIEW: 

Discriminative stimulus is any stimulus 
that elicits a certain response, which is specific as 

well as discriminating between cues and 
henceforth leading to the success of responding 

to obtain reinforcement (Ciccarelli & White, 
2Ol5aXFigure I). 

Figure 1: The systematic steps in discriminating 
and responding to the stimulus. 

Response 

$ 

Consequence 

Source (Psyco 104x/, Chapter 5 Lecture No/es, 
2000)  

937 

Taylor Santa et al., 2014 studied the 

establishment of conditioned response initially 

and hence its effect on discriminating training 

procedure. In the current study on "A Case Study 

Report on Discrimination of Stimulus 

Consecutively in Autism", a conditioned stimulus 

response pair was created and its capacity to 

discriminate stimulus consecutively upon 

reinforcement was observed. 

In the study by (Boyle et aL, 2020), the 

participants were trained to respond to 

discriminations in the stimulus for a comparable 

number of times. However, the study posits little 

about consecutive response. The current study 

was aimed to observe the discrimination of 

stimulus by providing correct response 

consecutively. 

The study by (Dixon et aL, 2021) provide 

strong support for generalized operant 

conditioning, however, the study seeks for higher 

level behavioral expressions as future 

explorations. Considering higher level behavioral 

expressions would include discriminating the 

stimulus. Many studies have been demonstrated 

with discriminating stimulus among people with 

autism(Tereshko et al., 2021). 

The study by Olaff et al., 2021 

enumerates that difficulty of differentiating 

stimulus and how discrimination training 

necessitates further research to avoid blocking of 

the stimulus with the response. However, the 

occurrence of discriminating the conditioned 

stimulus consecutively is the focus of the present 
study ( Figure 2). 
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METHODOLOGY 

A CASE STUDY REPOR'l' ON DISCRIMIN,VFION OF STIMULUS CONSECUTJvJuy IN AUTISj 938 

Figure 2 : The study aimed to analyse the 
response over random presentation of stimulus. 

OBSERVATION — CASE HISTORY 

Sam is a 14 year old adolescent who 

suffers with Autism Spectrum Disorder. Physically 

he exhibits continuous drooling with no eye 

contact. According to the definition for Autism 

Spectrum Disorder by Diagnostic and Statistical 

Manual of Mental Disorders (DSM-5), any person 

with difficulty with communication and interaction 

showing restricted behaviors as well as repetitive 

behaviors along with difficulty in academics can 

be related to suffering with Autism Spectrum 

Disorder (Autism Spectrum Disorder, 2020). 

Sam is capable ofperforniing gross motor 
functions such as running, walking, climbing stairs 

but shows restricted motor ability with respect to 

speed and accuracy. When it comes to fine motor 

abilities, his abilities are rudimeniuty. I-Ie finds  

comfortable with holding and passing the 0bjt 

from one hand to another but the method of Using 

fingers for actions like picking, pressing, folding 

remains a challenge. 

Sam requires assistance in eating, 

dressing and toileting. With these basic needs 

thwarted, the field of academic remains a huge 

challenge. The essential way to enable academic 

is to empower the art of expressiveness and 

responsiveness. It has been found that fine motor 

skills have relation with expressive skills 

(Lel3arton & Iverson, 2013). Hence, an intervention 

which utilizes the fine motor skills ofpicking was 

thought to improve upon expressive skills. 

Expressive skills are essential for the cognitive 

development. Remedial intervention included 

conditioning to the response to the stimulus and 
to discriminate the stimulus. 

ASSESSM ENT 

Sam was assessed using Madras 
Developmental Programming System (MDPS) 

developed by Prof. Jeyachandran and Prof. Vimala 

(Jayacliandrai & Vimala, 2005). The tool contains 

I 8 domains like Gross motor skills, fine motorskills 
and many more. (Figure 3). The numbers listed 
from I to 20 in the top row represents the Current 

Functionirtg Level (CFL). By looking at Fig 3, WC 

can observe that Sani has difficulty in many 

domains. From the other listed domains, expressive 

language and receptive language was chosen for 
this study (Figure 4). 
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Do Pregnant Women 
Using Smartphones Care 
About Their Privacy? 
An Exploration of Pattern of 
Privacy Concern Amongst Pregnant 
Women Using Smartphones 
Rachel Jacob, University of Madras, India 

Devika Rani, University of Madras, India 

ABSTRACT 

With a gigantic growth in internet and application usage, especially with the use 
of smartphones, 'privacy' concerns reverberates and dealing with privacy issues 
from such an arena is a new task for many researchers. This wide usage of mobile 
application and internet opens up Pandora's box — 'privacy concerns'. This paper 
tries to understand the privacy concern hovering among pregnant women. The study 
found that education, mHealth literacy, mobile app usage, and employment is a robust 
predictor of HIPC. However, age, social-economic status, maternity benefit scheme 
membership, pregnancy apps usage, mobile spending, mobile basic services usage 
does not play a significant role in HIPC. Overall, the results suggest that as users' 
awareness level on privacy policies and issues increase, privacy concern decreases. 

KEYWORDS 

mi-health, Pregnancy, Privacy Concern 

pr nCPa 
INTRODUCTION \Sbna" Co g SI  M. . ton o' 
Mobile application(mHealth) is considered as a 'source of health 1.k0 Ji4yj  034 
et al., 2016). World health organization (WHO) defines rn-Health as "userrnobile 
and wireless technologies to support the achievement of health objecdves". in othr 
words, inHeaith is defined as wireless communication tools that enable appropriate 

DO!: I0.4018/!JICTHD 2020 100102 
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intervention or support in health care delivery or 'use of mobile communication devices 
in health services'. (Sweileh et al., 2017). mFlealth also means to use any mobile 
application or wearable for self-quantification, i.e to use for managing and maintaining 
one's health. It enables a positive behavioural change among user or patients for better 
health outcomes (Noun et al., 2018). mHealth apps are a solution for people to be 
more self-sufficient with their health, lifestyle or medical needs (Vervier et al., 2019). 

Today, m[Iea1th is the keyword for providing a continuum of care while addressing 
issues like accessibility, affordability of health services. With the growing changes, 
technologies pave the way for privacy concern in the field of health too. Using a 
smartphone for tracking one's health, especially during their reproductive years is very 
common among Internet users. According to statistics, about 38 per cent in India, use 
as many as 8 to 10 mobile application daily. Mobile phone intervention can improve 
patient-provider communication in terms of health care delivery to rural populations. 
Further, it can bring down the expenditure on healthcare services and also obtain 
information easily. Google Trends for mHealth related searches ranked India among 
the top five for frequently searching on mobile health, health apps, medical apps and 
mHealth. (Industry, 2017) 

mHealth apps are popularly used in the field of cancer, pregnancy, child care, 
obesity, management and control of diabetes, mental health, cardiovascular diseases, 
and smoking cessation. The apps are not only widespread among patients and the 
general public but also healthcare professionals. They mainly use it for access 
to medical references and research and health records, patient management and 
monitoring, diagnosing medical conditions, access to health records. Nonetheless, 
most users of mHealth apps do not pay attention to the potential hazards and risks of 
mHealth apps, especially — privacy and security. (Noun et al., 2018) 

A systematic review of 71 articles in 2013 found that though there is an increase 
in privacy concerns, usage of e-health among pregnant women would be on the rise in 
the next few decades. Pregnant women use the Internet and apps for prenatal, perinatal 
and postnatal related information and also to share experience and opinions and also 
for peer support. (Heuvel et al., 2018) 

Literature Review 

Health Information Privacy is an individual's right to control the attainment, usages 
or disclosures of identifiable health information (Roternberg, 2015). Whereas, 
Application or apps' refers to a "self-contained program or piece of software that is 
designed to fulfil a particular purpose and usually optimized to run on mobile devices, 
such as smartphones, tablet computers, and some wearable devices like smartwatches. 
Mobile health (mHealth) apps are health-related applications that aim to improve 
patients' health through multiple functionalities and designs". (Kao & Liebovitz, 2017) 

When consumers use mHealth apps or services, their health data are stored and 
uploaded in the 'app' or 'software program'. They can be communicated through 
several actors such as Internet service providers, mobile service providers, third-part 
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vendors, and thereby increasing the risk of securing consumers' health information 
(Atienza, 2015). 

Using mHealth services require disclosure of personal health information, 
demographics, health history, and simultaneously tracking health indicators like steps 
taken to treat the condition. The app developer shares the data with a host of third 
parties (Kenny & Connolly, 2016). 

Systematic review analysis from 1998 — 2009 found that mHealth is an "appropriate 
and promising tool" for surveillance, management and treatment compliance of 
communicable and non-communicable disease and prevention (De'glise. Suggs, & 
Odermatt, 2012). "Mobile applications can be sensitively designed and introduced, 
to support the development of an 'integrated mobile supported health information 
infrastructure' in developing countries" (Asangansi & Braa, 2010). 

Nonetheless, mHealth usage in developing countries is minuscule. Bibliometric 
analysis on mHealth from 2006-2016 (Sweileh, et al., 2017) found though there are 
limited studies in low and middle income on mHealth, India ranks sixth on mHealth 
literature (mHealth journey in India began in 2008). 

mHealth apps are classified into apps for healthcare professionals, medical 
education, teaching, and learning, telemedicine support tools, patients (disease-
specific) and the general public. The wide usage of apps aids in promoting awareness, 
motivation towards behaviour change, prevention measures and self-care, better 
provider-patient communication, and patient-centred care. (Paglialonga et al., 2018). 
A systematic review from 2008 to 2018 found that mHealth is the aptest tool for 
delivery of health in developing countries, which primarily focused on maternal 
health, treatment adherence, prenatal and infant care and health education. The study-
also found three studies focusing on privacy concerns and other barriers to adoption 
of mHealth pertained to lack of equipment, infrastructure and technology gap. (Kruse 
et al., 2019) 

Corresponding to the growth of mHealth apps on iOs and Android smartphones, 
barriers and risks are also high (Dehling et al., 2015). Analysis on iOS and Android 
mHealth apps found that there are as many as 24,405 mHealth apps as of 2015 and 
most of the apps exhibited issues of security and privacy infringement. The study 
emphasized the need for implementing appropriate privacy and security cover while 
using apps. 

However, the mHealth narrative combines the decentralization of health care with 
patient-centeredness. As there are numerous mHealth apps, each app brings in diverse 
privacy concerns (Terry, 2015). Further, (Huckvale et al., 2015) systematic analysis 
of 79 apps found that 67% of the rnHealth apps had a privacy policy, and nearly 20% 
of apps don't have a privacy policy. 

A study found that only a marginal number of the samples are concerned with 
privacy issues with the electronic medical record. People believe more on the 
potential benefits of the EMRs rather than on the privacy risks (Gaylin et al., 2011). 
Another study found that privacy concerns take priority while sharing personal 
health information sharing. Though people are willing to share their information 
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ABSTRACT 
The transition from childhood to adulthood involves dramatic physical, sexual, psychological and 
social developmental changes, all taking place at the same time reports the World Health 
Organisation. 20% of Indian population has teenagers. Nurturing them and taking proper care is very 
important. Growth of digital media in India started in 2000. Since 2010, people started moving 
towards digital media because of the advancement of Science and Technology. Digital media is the 
need of the hour. For the past few years we can see a tremendous growth in digital media especially 
in the usage by the teenagers to interact with their friends and family in various social media 
platforms to stay online and interpersonal interaction began to decline. Online gaming, chatting, 
watching videos has already caused health and behavioral issues among the teenagers. COVID 19 
has added fuel to the fire. Lockdown has magnified the use of digital media for academics and to 
stay connected with friends and the society. Family can play an important role in minimizing the 
addiction to gadgets and to bring them back in the real world rather than let them move more and 
more towards the virtual world. This article discusses the impact of digital media among the 
teenagers. I have chosen teenagers because they are not only tech savvy but also vulnerable to the 
media content that they are exposed to. Using theory and research, this article provides a practical 
guidance to the students, parents, teachers on the impact on COV]D pandemic and continuous 
lockdown which may last for couple of months more. 
Keywords Digital Media, Teenagers, Interpersonal interaction, COVID 19. 
A census 2011 study reports that every fifth person in India is a teenager and nearly 20% of Indian 
population is teenagers. Nurturing and guiding at the right time will definitely produce them as 
responsible citizens. 

The behavior of children varies based on the demographics and psychographics. It is 
astounding to understand their behavior, be it desirable or undesirable. Children of today are aware 
of issues, we find difficult to comprehend. They are very aware of their environment and their 
curiosity alarms us. This the consequence of the uncontrolled exposure by the media. The surge in 
the access to the MEDIA available to choose is the reason for the tremendous boost in the 
information as well as awareness among children. The mobile apps has caused the narrowing of the 
proximity to the wor]d of media. Outdoor activities have reduced amongst children due to civic 
h7rds in our society. Parents are at ease with mobiles or the idiot box to keep them occupied and 
secure within their premise leading to lack of social skills in their growing stage. This patlern is 
observed in children from the age group of 3, being the formative years of a child. 

The boom in technology has become an integral part of not only our but our children's Iives 
in the twenty-first century. The world of electronic media, however, is changing dramatically. 
Television, which dominated the media world through the mid-I990s, now competes inin arena 
crowded with cell phones, iPods, videogames, instant messaging, interactive multiplayer video 
games, virtual reality sites, social networks, and e-mail. Social media has permeated our lives, and 
especially those of teenagers who, around the world, spend most of their waking hours on these apps, 
documenting their lives as they go. And while the perils of social media are always discussed, the 
positives are seldom highlighted. If you have a teenager at home, it is but natural that you talk to 
them about it. But before you dohat,.here jai nterestin: TED. talk that,youeajiwatc. 
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WHAT iS DIGITAL MEDIA? 
Digital Media is all around us. It blends techiioloy ith ctCflt you see, watch nnd read every day, 
Right flOW, yoU're consuming digital niedia. From apps to games. newS on your phone. social 
flCtWorking  online, and even the soflare NASA uses to comniunicate with astronauts:  digit 

media is part of everyday life. 
Digital media is a broad term, covering a number of ditierent products industries and job roles, 

There are the things you can see: pictures, videos, articles; and then there is behind the scenes: web 
development apps, video production, coding and data. The field is changing SO quickly that there 

are new products being invented every day. So Digital Media professionals can be experts in social 
media, virtual reality, web development, storytelling, or know a little about everything! The field is 
divet-s and fast-moving, perfect for anyone looking for a challenge. 

EFFECTS OF DIGITAL MEDIA 
Development is inevitable, so is the dynamics in a society. The changing dimensions in every 

walk of life are indications of a progressive society. 
The digital media has emerged as a integral part of every individual as it is used not only for 

entertainment but also for access to information, gaining knowledge, demonstrative teaching aid to 
explain topics better and in depth. ft has shrunk the globe into a gadget, negating geographical area 
being an cause of concern to reach any part of the world. 

On one hand we see that social media is a being used as a tool to access information, be abreast 
with current affairs etc. but it is more of a bane than a boon.Use of social media can also negatively 
affect teens, distracting them, disrupting their sleep, and exposing them to bullying, rumor spreading, 
unrealistic views of other people's lives and peer pressure. They might grow up with more anxiety 
and less self esteem. 

To elaborate further, before everyone had an Instagram! Whats app accounts teenagers kept 
themselves busy, too, but they were more likely to do their chatting on the phone, or in person when 
hanging out at the mall. It may have looked like a lot of aimless hanging around, but what they were 
doing was experimenting, trying out skills, and succeeding and failing in tons of tiny real-time 
interactions that kids today are missing out on. For one thing, modem teens are learning to do most 
of their communication while looking at a screen, not another person. 

OBJECTIVES OF THE STUDY 
• To study the impact ofdigital media on teenagers. 
• With the invasion of the media how far does the family play a role in their development? 
• To understand to what extent media controls teenagers and their life style. 
• Impact of COVID 19 and continuous lockdowns. 

REVIEW OF LITERATURE 
D. Maryline Flinsi ,in the International Journal on Pediatric Nursing, in the article "Impact of 

Techno/o and Social Media on Children" says that 

Social media is rapidly evolving in front of our eyes and it is practically difficult to reject and hide 
our children from this latest technology. The magnitude of media exposure is predominantly high. 
Survey says that and 73% of Indian children are cell phone users and the percentage of children 
addicted to gaming and Internet has been increasing every year. In 2017, annual rate of growth of 
smartphone users in india is around 129%, even more than that of China (109%). Internet de-
addiction centers are started in various cities of our country. Technology and social media has both 
positive and negative impact on children. It is the high time to comprehend the benefits and negative 

effects of the technology and media to utilize it effectively for the optimal growth and development 
of the future generation. 

She also speaks about e- addiction in her article. "It is the emerging problem nowadays. 
Magnetic resonance imaging (MRI) results reveal how addiction to social media is affecting the 
brain and behavior of children. Recent studies validate the reality of Internet Addiction Disorder 

Vol. : XXIII, No. :5, 2020— 2021 
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Some cross-sectional studies have found a positive association between both internet andmobile 

phone use and self-reported feelings of depression (Kim et aL, 2010: BezinoViC et al..2015; Ikeda 
and Nakamura, 2014). However, the effect sizes for the associations found wcresrnall a finding that 
has also been observed in larger and more robust studies. For example.Fergus0h1 t20]7) in a study of 

6000 children aged 12-18, found a small positive association 
between screen time and depressive symptoms and delinquency. 

Ferguson (2017) found a small but significant positive association between time use and feelings 
of depression and delinquency only for those chiLdren who repeatedly reported more than six hours' 
screen time per day. Given the relatively weak impact even on children who report more than six 
hours' screen time per day, the author suggests that reducing screen time in efforts toimprove youth 
well-being is unlikely to be effective for most children. Ferguson (2017) suggests based on these 
findings that youth seem to be quite resilient to screen consumption at much higher levels — up to 

SiX 

hours daily - than is typically recommended by most policy statements. 
This perspective is further supported by a recent cross-sectional, large-scale, pre-registered study 

conducted in the UK with over 120,000 15-year-old children, where PrLybylski and Weinstein 
(2017) found that the time children spend using digital technology only had negligible impacts on 
mental well-being. In this robust inquiry, Przybylski and Weinstein (2017) studied the impact of a 
variety of digitally-mediated activities on children's mental well-being, such as watching TV and 
movies, playing video games, using computers and using smart phones. The activities differed 
somewhat in their respective impact, but the authors conclude that in general, no use at all was 
associated with lower mental well-being, while moderate use seemed small positive effect on mental 
well-being up to a certain point. For example, watching TV and movies or using computers had a 
small negative impact when use exceeded 4 hours per day, in contrast to smart phones which had a 
small negative impact when use exceeded 2 hours per day. 

Daniel Kardefelt-Winther, Research Coordinator, 1.JNICEF Office of Research - Innocenti says 
that the evidence reviewed is mixed as regards the impact on children's physical activity and does 
not provide much clarity. While some studies found that screen time was associated with a reduction 
in physical activity, other studies suggested that this relationship is not direct, andthat reducing 
screen time will not necessarily motivate children to spend more time on physical activity. It has 
been suggested that already inactive children may spend more time using digital technology, which 
would explain why some studies have found a negative association betveen screen time and physical 

:, activity. 
Focussing on Emotional Development and Relationships with Parents and Peers, in the book 

Children and Electronic Media,the authorsays ,Increasingly of Late, discussions about electronic 
media have focused on the social implications of the various technologies. Do electronic media have 
the potential to influence children's emotions and their relationships with others? Barbara Wilson, of 
the Department of Communication at the University of Illinois at Urbana—Champaign, considers the 
evidence for children and concludes that programs designed to promote pro-social behavior do 
increase social capacitiessuch as altruism, cooperation, and tolerance of others. On the flip side, the 
content of some entertainment and news programs can instill fear and anxiety in children. Between 
ages three and eight, children are usually more frightened by evil fantasy characters; older children, 
by contrast, are more affected by realistic scenes of injury and violence. Children who have a heavy 
media diet of violence are more likely to perceive the world as dangerous and to see aggision as 
more acceptable than those who view media violence less often, 

For older children and youth, media technology is now integral to communication with peers and 
parents. Kavcri SubrabmaflYamn and Patricia Greenfield, of the Children's Digital Media Center, 
UCLAICSULA, explore whether online communication has made youths more socially isolated, by 
curtailing time that they spend with friends "offline," or whether it has strengthened their social 
connections. The authors also investigate whether new media forms have opened up novel ways of 
communicating. Although there search effort in this area is just beginning, the authors believe that 
the positives outweigh the negatives. Children and youth use electronic media mainly to 
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ABSTRA CT 

Language constantly changes overtime, words and phrases differ and their meanings, connotatiVe or 
denotative, are also interpreted differently over time. The change in language can be equated to variouS 
factors such as experiences and development. Technological development does play a prominent role in the 
evolution of language. The advent of social networking sites has created a platform for people t communicate 
without barriers and this intern has given life to "internet lingo" or language that is used for communication 
online. Internet slangs or net speak consists of various abbreviated words and new phrases. Since a lot of our 
conversation happens verbally, the usage of words can often reflect on our writing ability as well. We tend 
to write in the same proficiency as we speak. There are various studies done through academic schools and 
institutions where results have shown that increase in social media usage and networking sites have increased 
in textism intrusion in writing. This research aims to study the influence of internet slangs on young adults in 
oral and written communication. A framed questionnaire has been used to collect survey data and the data has 
been analysed to study the impact of internet slangs. An experiment is conducted among respondents to study 
the familiarity of slangs among young adults. 

Key words: Internet lingo, sociological identity, linguistics, communication 
Language evolves with time. It adapts to various changes that takes place and paves way for new dialects 

and words. The advent of technology has also given language avenues to expand into various fields. Language 
has altered itself to fit into these changes. The internet has played an imperative role over the years in 
popularizing various short forms and new words. Some of these terms have also found their place in modern 
dictionaries. Social media has provided a platform for people to communicate and express their vi.ws on a 
global podium. Internet slangs refer to terms or short forms that are most commonly used on the internet. This 
includes various short forms and acronyms for example: saying "bye". This was a short form that was created 
instead of saying "goodbye". These slangs are often used for informal communication. Internet slangs are also 
commonly called "net speak", "cyber slang" or "internet shorthand" and "millennial lingo", as Millennials 
are more fmiliar with these terms. There are various arguments about the Internet slangs and their usage as 
a hindrance to communication and various other arguments stating that Internet slangs provide its users their 
own identity and enable the creation of new languages to be used online. Internet slangs are not constant, there 
are constant changes made in its nature. It is however understood as any kind of slang that has been made 
popular by internet users and in many cases coined, The slang isn't homogeneous and ditiers according to 
the user and the type of internet situation. People also USC these terms to communicate face to face with their 
peer groups. This isn't just an English phenomenon; it is (he world over in many languages". Social media has 
aided in globalizing and has also created a global language lr nU to lllow. 
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ABSTMCT 

Gloha/jsa,jo,i has shrunk the world as much as the media lndst,y has. The reach of Digital media is muc, ii4 aij orhe'rf0,.,,, of 
media flij' is there a sudden surge in the obsession with digital technology? Each One 

obsersed with a gadget in hand and is exposed to the world in a palm 's length. Is that 
tile family 

does no( hive the 
for each other or is ii an easje, way to ep the children Occupied

er the /j 10 years digital Thedia h bec 
part of 

the common man's itfe. his movedfrom 10% to above 90% among children below 4 years. 
highly pola,'isej issue in our socie toda; the good and bad of the media needs to visited for afi/ upb the childre,, of this genera!ion Though the use of 

academic apps, s'pefacilj,j for developing ao,ts are the plus points but the persuasit,e 
 impact on the children by a/teng their Psychological behaviour 1sseve 

family is One or more parents living togethe,. in a single household as one unit. Pa,'ent 'ind:dge,, in using mo 
pho,,ex is indicatjj of them unable to spend quali time with their children The social 1secu

is immense j, 
CU7ent situation depriving the children offreedom to play, interact with other children 

of their age, resulting in social skills which includes even bonding 'vithin the family. The visible risks of digital media il elude change in sk 
paue,5 attention and retention span and most signcj exposure to deiroh/e and undesirable Content uiih k 
confidenj ia1j ofpersonal content, calls for a review of our cukure and soda/i tio 'Children and teenagers he 
Predomflla,illypi audience only absorb the information on screep, They neither possexs the capacj nor hav 
exposure 

 to diagnose and dissec'g the Iflfoa tio th recei, due to lack 
of adult supenj/0 Through my 

$pj  would like so understand that in a fast Thoving pace, where technology is taking hold of our livex, whether we ne rn'efl to our traditional way of bringin
g 

 up childr to retain the values to minimise the dependency on the dit 
media, Pare flLc  need so intee fle 

 in the process of the content being shared by the media to the children gatek is esseni0,. th( children analytically rather than being a mere obse,.e,. T/, channg roles of media must rece 1flPUtsfron, active audijice 
 and alter the conte,,! and °pp"oach to the child,'e,, 

Keywords. Family, culture Socia!is.,j0 Digita/ Media 

lntroductl0 

A census 2011 Study reports that every fifth 
person in India is a teenager and nearly 20% of 
Indian population is 

teenagers. Nurturing and 
guiding at the right time will definitely produce 
them as Tesponsible citizens 

The behavior of Children varies based on the 
demograpj5 and PSYChograpj

It is astounding to understand their behavior be i 
desirable or undesirable Childrei, of today are 
aware of ISSUCS 

we find difticult to 
comprehend They are very aware of their 
environment and their Curiosity alarms us. This 
is the consequ

of the uncontrolled exposure by the media The surge in the 
äCCCSS to the MEDIA available to choose is the reason 

for the tremcfldo5 boo51 in the infornialj(m as 
well as awareness among children The mobile 
apps has caused the narrowing of the proxjmi 
to the World of media. Outdoor activities have 
reduced amongst Children due to CjViC hazards 

in Our Society. Parents are at ease with mobile 
or the idiot box to keep them Occupied an 
secure within tw,r premise leading to lack o 
Social skills in thi growing stage, This pattery 
is Observed in c!iIdren from the age group of 

3 being the formative years of a child. 

History sugge
that how the FCC television's 1flflUence has an effect on 

thc amount of vjolen.e that is broadcast. In 1961. 
for example, FCC Chajiman Newton Minnot in

a Well_pub Jicized speech referred 
tOJ 

television as a "vast wasteIafld. after he hal 
monitored televj,0 Progranjg over a One' 
week period Hj obset.raijon was followed by an agrecm

an1tg broadcasters to assign 
J Sigfljfic1 share o'the UHF spectmni to pubI 1  broadcasting

IWCfl, years later,  FCC  J Chairman Mark Fowler publicly prociaifl1 
that he, too, had monitored the televiStott 
Programinj11g oihjs time. But unlike Miflfl0' 
he found i 1981 a vast richness 
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ABSTRACT 

This research work is an attempt to understand the concept of influencer marketing through Instagram among 
millennia/s. This research reveals how personal branding is now been accepted by the millennia/s. The evolution of 
advertising and how it is being welcomed is also brought out through this study. Concept of megabrands positioning 
their products through micro influencers on Instagram and how Influencers are trusted and how consumers are 
influenced is also dealt. When people start branding their lifestyle it becomes personal branding. When people brand 
themselves through products, their lives become their career, through which they make business out of sharing their 
everyday lives with other people on the internet. Personal branding is now relevant because of the increase usage of 
social media. This study is an attempt on how well these influencers through Instagram are being received by the 
Indian millennial audience in the current scenario. The questionnaire with relevant questions on the topic "Influential 
marketing through Inslagram" was given to a sample size of 100. Purposive sampling was used to conduct the 
research. Gender based influence was not observea The only common factor for this study was that the sample size 
should be users ofInstagram. 

Keywords: Online media, influence, media market, Instagram, Influencers, Social Media 

Introduction 

This study will examine the phenomenon of 
Social Media Influencer's (SM!) among Indian 
audience and their perception towards 
influencer marketing through Instagram. 
Branding requires considerable financial 
support for promotion, social media offers the 
opportunity to a person to promote himself as 
brand in a cheap way (Kaplan &Haenlein, 
2010),If content is the fuel for your personal 
brand, social media is the engine." (Kevan, 
2015). 
Businesses invite Influencers who have a good 
amount of followers as their companies brand 
ambassador (Tap influence, 2017). It is 
believed that consumers opt for Influencers 
more than mere advertising as consumers feel 
that influencers are more trustworthy and also 
consumers follow their favourite Influencer 
(Talaverna, 2015). In personal branding, people 
and their careers are marketed as brands which 
promises performance, specialized designs, and 
tag lines for success (Lair et al., 2012) 
Instagram is a mobile service, which has more 
than 500 million users (Roth, 2016). There are 
More than 80 million photos which are 
uploaded per day on Instagram amounts to give  

3.5 billion likes per day inclusive of all users. 
(Ratcliff, 2016). Therefore, social media 
influencers considerinstagrainto be vey a 
powerful marketing tool in the corporate level. 
It is therefore, considered to be a feasible app 
in terms of ease and a economical way for 
businesses to approach their existing and target 
consumers by brand building and 
loyalty.Through this, it brand awareness and 
brand image is enhanced (Kreutzer &Hinz, 
2010; Mangold&Faulds, 2009). One of the 
reasons for businesses to use Instagram is for 
marketing purposes, to be more specific, its 
influencer marketing. In other words, 
Influencer marketing functions like electronic 
word of mouth (Wong, 2014). "Regular" 
peopleincrease their status quo as celebrities by 
their simple creative online activities and create 
a large section of followers on their social 
media platforms through blogs and viogs. They 
are termed as Influencers because of their 
extensive reach and their ability to influence a 
larger group of people (Uzunoglu& Kip, 2014). 
Influencers need not beworking for a particular 
company, but their influence of brands makes it 
attractive for brands and companies, and hence 
they work hand in glove with each other 
thereby increasing the number of followers for 
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Abstract 
Films arc the rich contflsUflieatiOit tools in delivering ideologies to people ever since irs evolut0 I'r 
audio-visual medium has the power to form instant emotions, pOSitiVity or negativity, in the 1ifl 

audience During the COVID-1 9 pandemic. the theatres across the country were slttit due i 

lockdwfl. The media & entertainment industry witnessed a deep decline. The OTT platforms becar 
prominent and witnessed a rapid increase in viewership during the lockdown period. The recCnt 

of 'Pusham Pudhu Kaalai', an anthology of live short films (tied together by only a Single lhtt5 , 
pandemic lockdown) directed by five eminent directors is set and filmed during COVI u c iockd05 
Each film maker has their own strategy and style in knotting up their story to the audience, Usage ci 

signs and codes creates the magic while reception ofthese content by the audience in ihi intCnded 'San 
The aim of this study is to analyse the movie with semiotic approach by decoding the (lflot;ttjon j 
connotations in the anthology and verifying the effective usage of signs and codes used by the directs1, 

Introduction 

An anthology film (also known as an omnibus film, package film, or portmameau film) is a subgcsre 

films consisting of several diffeent short films, often rkd together by only a single thense. premise, or htil 

interlocking event (often a turning point) jl]. Sometimes each narrative is directed b' a different direcrer. It 

isa feature film composed of vignettes or short films. Tire shorts have nothing to do with one another. bn 
there isa theme or plot running through the stories, connecting them together [2]. 

\Viih theatres temporarily functioning with low footfall across the country, OTT plarlona is the only hope 
for all movie buffs. During the ockdowts, OTT viewership in wcitclting ilher web series or blockbuster 
rcle55S witncss,rij a suic: 1'l The frost itntporlanl advantage of OtT eeecses i.-tcludes the repetition Qf 
'sltirrg the zciitnr ov:r ar.d ocr v. itlj its 5v5ii5bi11tv being pereti:iat. Anr1iclogv as a pew trend adopted 

Tamil OTT piátfms. 

With Cininem direetoos incJuisg Sutllrn Kongara, Gain!jars I'assrdcyr' tknon, Suha.cjni t'fa,ilraIni:m. Rjis Memo0 and Kurthik Snthharaj 
cOntributing to their creativity, this antltoiogy proved to be a ttrudt.3'aitd 

satch Thc films of Putltain Pwthu Kalaj are relatable and movilie otris' because the flltnipiakers StUCk tO 

narannivcc they knew well. The central theme that all the slories arc connected together is titC 2ld 
lockdossn imposed by the Gonem51 Consisting of pleasam and feel-good content with 

approach tire anthology has tried to Stick on Ii. the central genre that is tlt lrappetuings during the Ikd0 
wish a delighufal look at life and retjotsshi during this perioti (3]. 

The COVli 9 pandentc and the resulting lockdown has caused people to stay o Ironic,
iich led tO 

this rise inn subscrirs for these OTT platforms \'it1t the risin dentand many media 
and 

channeishave 
hundtrdnheirown platfennsoraret , ingtii

other phutfottus tO 
ant tlteit content, itt he nest five ra

th OTT ifldust is expected to escalate itt ltidja, lit India. at prt'settt 
User-base 

 is dominated n tre+ flotstar Amazon Pdtr,c Video and NClfli\, I lowevc, there are 5CV 
Odtt(tnon heusi.backcd local orrpIatrs, Su:It as SonyLlV, Voot 7.ee5, EtosNow and At.'FBal StCconlprtirg with thescQioFllpy

and trying to ntakc a mark in th market [5]. tine Itidiall i1Xtt5t FY19 151. 
R 2J,s 

billjo (US$3 a billioj
,
j by FY25 ftofl Rs 42.50 billion (US$576.73 nü lImit) iii tnd, 'sill havc 5004 tt; 05

v' 0  

V5l tt, tw' (tx) Qrteb5r b
r rs by FV2J arid this n:"ner is likdy gr0'S 

r 
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increased snia
itphone and internet penetration. Going by the Current trends, a diversified content pørtfoli' 

and varl
pricing pns would help ult players gain more paid subseribers. 

Amitzofl Prime Video announced nine direct-to-digital premieres nd two of them from the Tainil tanguae 
(61. The service also started its first ever Tamil anthology film Puthm Pudlut Kaitls. (The All New & 
Morning) a collabOrative cifort by five nsell-knOV.'fl Tamil Directors. The Tatnil market i known for an 

j0cc
rcstiflg scgfllctit 'a terms of coOtent creanon. The audience is a dcvl0pCd flInt. TV mn' and has wean 

especlationS clue to the variety olcontettt they t'ruimil audience) arc already cpoed to. The Tamil market 
has lristoricail5 tnd a palette for differentiated and bold content, which cives OT'l' platfonon more leeway 

to experitTh1t with uniqUe narratives and storytelling styles. 

Objectives According to India Brand Equity Foundation. OTT sector in India has witnessed a 30% rise in number of 

paid subscribers Irons 22.2 million to 29.0 million between March and July 2020 
151• Overall, the top five 

metro cities accounted for .16% of the total OTT video platfortit users. while lice I cities accounted for 

5
nother 35% users in July 2020. Another study revealed that 90% consumerS prefer watching video control 

in regional languages. and that only 7% of the total time spent on OTT pintfOflfls in India is on English 
cofltCflt )SI. As the COVlDl9 affected the consumer theatre experience. moviemukem arc adding new 

releases tO the o'rr platfonus. The aim of this study is: 

• 
To analysc the synibolic elements of Film making techniques used in 'Puthiu Pusthu Kalai'. 

• 
To trace the uniqueness in dircctorial styles of the anthology, the recent change in Tamil cinema. 

Methodology SerniOties is an investigation into how meaning is created and how ineasting is conmiufliCated. Its origrns he 

in the academic study of how signs and symboi (visual and linguistic) create meaning (71. 
lisa a into' of 

seeing the world and of wnderstafldiflg how the landscape and culture iii which nyc lieu' has 
a massive impact 

on all of its unconsCioUsl.V In outer wards, we need to understand the co,nteni at which a sign is 

cammn,,iicatd in 
order to comprehend its real ,,neanhltg, and hencc act appropriatdY It hat a gotng on 

around the sign is usually as iniprltntt for us to know as the 
.cimt itself in order to interpret liz meaning. 

Sunsiotics is is key tool to ensure that intended meanin (of for instance a piece of cotomliniCation or a neW 
product) arc unambiguouslY understood by she person on the receiving end. Usually there arc good reasons 
if someone doesn't undetstaisd the real intention of a message and semioticS can help unravel that confusion. 
ensuring clarity of meaning. On these lines this study aims at providing details on i) ljglittng Colour Tone 

nd ii) SighS & Svttibols used in the anthology- 

Ar.:lt) tb 
ilainiri Iditis Idho

I 
The trIm 51ru55c55c5 the journey of Jayarsns sad Utvahi who a 

35 1' to their respeCtt\C 

fnutilies and plan for a two day stay at iayarantS 
together for three snecks /st the closure of the lockdown. they tese4tAhCLr inf crest 

g QuthiVit%tt together. to 

their family.

UtOt omu(S) 

Lightilia and colour tone:
No. 2Q IV Lane, NtIflamkm High Bead 

The whole picturi7a5i0t1 is set in nsophisticatcul etirirontiteilt

such as candle 

light oinfler at home arranged by Jayataflt. conversations between the couple. etc. 
The colour tone changes tO a brighter sunrise, in the ehitnOx, signifying a brighter beginning. 

• - Signs am] 5ymho1n 'lIne filnn coiwist of scenes in which old photographs are found hanging conveyi nostalgia. The Icad 

Thai i.eters ate fotund 
conttecting to their ild

rcn thT0i5glt an online video call signifying the Iockdo" n. 

Av5rtttli N:ianum 1 his tuna esplotcs the relationshiP between a grantdlbther played by MS lihaskar) and his grddaUghitcr 

(b

Riw Varma) during the tockdosvn. Ritu. is not fond of htr grstnidfather as he did not accept his daughter 

ening ivarried to a man of her choice. The story is about the new bond betv.ei.'it them. 

• Signs 51td 5v15t hiols: 
The intro cc.e of Ritu in nnhiiclt slit was wearing N95 ma 

sigr.ifittg COVlDl9 pandemic and its 

Vol. 117, tcsue: (IV) October — t)
e ccntbvr 20a t

35 



Contem 
CeaeI .  

S 
a 

a 

a 

a 

a 

S 

The New Economist 
INTERNATIONAL JOURNAL OF GLOBAL ECONOMISTS 

VoL7 -3$JJun2O24l RtOO kw 

________
- 

PS 

 REDEFINING ECONOMICS & 
BUSINESS IN THE 
CONTEXT OF 3Cs 

. I:lm.ges, 
•; ;_ - 
i ib Ei1:rhangIng 

S  .................111014•.II•SI•! 114$ 
1.4$ 4............. 441* 

__,IlIl .....................4...onhI. In 
IflIIS1•4 ...........................•4•I III 

I4rnfllIII., 44 

     

W 

-.  -tl_* 
IL! 

  

111111  ! 4441I1it1,4 
II lull L54 

'.r] 

     

     

lJiI .14Z1JQ 

COVER PAGE 



COIN FEN TS 

I. Agriculture Rack to our Routs? Impa1 ul 

Covid- 19 onAriculture 
K. ANIFLA . 

2. AgrIcultural Challenges and its issues in 
India 

3. Changing Trenda In Indian Agrlcultnre 
NSMIT1IA .M5 

4. Challenges Faced by the Agriculture Sector 
in India 

N.AIJIRA\1I .07 

. Emerging Technologies & Implementation 
in Agriculture 

K.BALAKRISHNAN and R. BHLIVANA..09 

S. Oteupational Structural Change and 
Agricultural Work Forces in India 

kl(RAL ... 

7. Saving the MSMEs under amid Covld-19 
Pandemic 

D.PREIdi(UMAR and 
RAt) PJ(ASHAN1JYO1Y. 

5. kaus and Challenges of intimate Migrant 
I .ahmzra 

C A ANN.EBENIIDF..XA.............................U. 

A Stuth on Setback of IndIan Industries In 
2020 

1 xorrEsH%Ju 

In- Distress Among Migrant Workers During 
Covid-19 Pandemic 

K.SIVASIJBR.AMANIAN 

Ii. Social \,cllnry measures Confruntin erhis 
in all aspects of current environment 

D.1.SllAXMt1C,AM and J.DLLIL WAN........3 

12. Essential Fadors of Successful Sustainment 
of Human Life on Clean Water and 
Sanitation Practice A Concept of 
Economic Deelopmen1 

A. BALAMURUCIAN  

13. Upcnrnini C aLkngcuu and Opportunities in 
the F.conornv-. (lrihal Perspective 

B.USII.\ .............................................27 

14. The Crossth of Unemplo ed Youth 
Imployment C-enerntion Programme in 
Tamilnadu 

1-.. ItHASKARAN........................................2) 

is. Ithnie and Cultural Aspects of India 
Fighting Effectively Against The Fastly 
Spreading Deadly Virus Corona (Covid-19) 

IS. PREMA suit A. SUGANIl IA 33 

16. Impact of Gender Diseriminatiun OR 
Economic Development 

T.S,PRLNIA soul DIVYA 35 

17. Kerala's Response to Covld 19: Analysis of 
Kc Social Welfare Measures 

IlARINEE RAVIMARAN.................37 

IS. Revival of Top Ten lconnmies After 
Lockdun 

MtNA K.AKA PAFil............ .....40 

19. Economic and Employment Condition of 
Scheduled Castes. Scheduled Tribes and 
other Backward (lasses 

DEEIOSILMII'A I3RAIIMA 42 

20, .4 Study to Analyse The Economic Impact 
on the Icachera 

1. SiltEESILA RAO and 
KRAO PRASHANT IYOTY.......................47 

21. The effects of social media on consumer 
buying behaviour -4 case study of 
Bardins Bank PLC VS Zanaco Bank, 
/.ambia 

A.ANANDA KUMAR and 
LF.F.NAJENFFA................ 4') 

22. The 3 CS of Electronic Payments 
S)eNANDJNI..........................................S 

3. Impact of cloud based technology un 
Financial services and banking sector 

NJAYASHREII  

24. E-Commrrce 
1. S. i'REMA and \uMBENAXSIH..............57 

CONTENT PAGE 



KERALA'S RESPONSE TO COVID 19: 
ANALYSIS OF KEY SOCIAL WELFARE MEASURES 

Ms H annecKavimaian. Assistant Professor, 
M.O.P Vaiiiliiiav Loliegc br Women (Autonomous) 

Introduction 
Ihe novel COTOTIaVIrUS disease CDVII) 19 pandemic caused by severe acute respiratory syndrome 

coronavinis 2 (SARS-CoV-2) is an ongoing crisis across nations which was first identified in Wuhan, 
China in early December 2019. On 30th Janwuy. the World Health •on (WHO) declared the 
outbreak a Public Health Emergency of Internal kir.al Concern and a pandemic on 11th March 

India reported its first ease of the COVID 19 pandemic from the slate of Kcrala (Thrissur) on 30th 
January 2020. As reported hythe Ministryof health and Family Welfare on 10th May, thcrcwcre4 1472 
active cases, 19357 cured and 2109 deaths. The first state to witness the outbreak. Kerdla. has reported 
SOS confirmed cases among which It, active cases, 4)15 cured and4 deceased. The tjnion Ciovemment 
launched various social welfare measures in order to curb the virus spread. 

Objectives & Methodology 
This paper will analyse the successful social welfare measures adapted and implemented by the state 

of Keinla. The succcssfid 10 key measures arc selected as samples through random sampling and arc 
briefly ana..sd in order to find the slate's journey to flatten the Cronavirus curve. The analysis will 
help i.c find the timeline and effectiveness ofthc welfare measures that is widely psaised by WHO. 

Analysis 
Kcrala cousis of exttaordinarily mobile population with huge number of studeins studying and 

working worldwide. this makes the state susceptible to pandemics. It started with a medical student, 
who was in Wuhiri who returned home and was tested positive on 30th January Subsequently, two 
more students arnvesLI3y March, the number of CO VID 19 positive cases increased 1aqely as group of 
people anived at Kcrala from Europe. 

Aftt successfully winning the Nipah virus battle in 2018, Kenila has utilired this experience tu 
contain the COVIL) 19 spread. [tic state reported no positive cases on 1st May. 2020, thr the first time 
after 45 days. This was achievable with the following social welfare measures: 

Early discussions 
According to The Hindu, Keralas minister of health, KK Shailaja mentioned that her ministry had 

imitated diseu.ssions on the outbreak 'as early a mid January" She also added that Keinla was the first 
Indian stale to draft measures for its containment that eventually became more 5thngert as the first case 
Was reported. 

Estcnded quarantine 
The goscriunent has taken over vacant buildings to setup C0V1D19 care centres to quarantine 

paticnLs and has made arrangcmenLs fur thoc who are home quarantined, but arc in overcrowded 
homes, to move to government srt faciliriesCOVlD I. first1inc treatment centres are setup to treat 
mild cases in order to avoid crowding at COVID 19 desipiawd hospitals. 

State Response Team (SRi')- St*Ic and district 
As the state declared ('OVIl) 19 outbreak a state disaster, a 24.mcmbcrSRTundcrthc chairmanship 

of Shailala was formed. The team included senior officials from various departments such as 
community medicine, infectious disease. epidemiology, pacdiatrics, drug control and food safety. III 

37 

Principal 

M fl ' 1titv"  Cri r! '' 

"r. ' ;'• l' 

_r I  - 



'I'll 
5KM Xli.' <CD hIM I!' 

T,tS 1 CtSCE4b 4fl1CSOuf Cwa,.Iry (Era. CXI 

ii I111IIIII1IHhioinniii1 //  
,.w.. -i' 

teams coordinated functions like surveillance, call centres, human resource management and training 
and infrastructure. These teams rcportcd back to the state control room that functions, in shifts, round 
the clock. 

Similarly, SRT arc formed at thc district tcvcl too and cach district is brought undcr the chargc of a 
minister while the district medical officers and collectors coordinate activities. It was the swift act of 
such a team who found that three members of a fumily in Pathaxiamthitta district returned from Italy and 
hail concealed theirtravel history. 

Break the Chain- hand washing campaign 
The mass campaign was introduced by the Kerala government to educate people about the 

importance of personal and public hygiene due to the spread of novel coronavirus. The government 
installed water taps wjth handwash bottles at public places. 

Strangthenlng human resource 
Sannadha Scna, the social volunteer force is a unified body of volunteers (expertise in relief 

operations) from outside and within Kcrala. 

Fiur 1 Dbui(i-w-hc 1untez 

rk.gi:ri 

Community kitchen 
The major success was Community kitchen through which the state was Hunger free during 

Lockdown. The daily food distribution details- individual served, paid meals, home delivery and free 
meal can be found on their government website (Kerala:COVID-1 9 Battle, 2020) 

r,gw: 
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An Analysis of Food Brand Advertisements Released During the COVID-19 Pandemic Crisis 
1Ms. Aarthi Jayaram,Assisiant Professor, Department of Visual Communication, M. O.P. Vaishnav College for 

Women (Autonomous), Chennai 

2Ms. Gayalhri Krishnamoorthy, Assistant Professor, Post Graduate Department ofMedia Management, M OP. 
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Women (Autonomous,), Chennai 

ABSTRACT 

Advertisements have been one of the most attractive, compelling, visual tools of persuasive 

communication used by companies to reach their consumers and have been used as a promotional 

tool to endorse their brands. Apart from being a promotional tool, advertisements have also been 

trend setters and a mirror of the society. The year of 2020 came with a health crisis of global 

proportions bringing things to a standstill. With lockdown implemented by the Government, 

people were forced to stay indoors. Factors like recession in the business demand for necessary 

products and stiff competitions changed the paradigm of communication for brands during 

COVID-19. According to Assael (1995), an understanding of dimensions of perceived risk 

enables marketers to present their brands to instil consumer confidence. Crisis is a time when 

brands need to connect with their consumers through their messages. Despite facing an economic 

impact, brands have a larger role to play- they must shift priorities and change mindsets. To change 

the perception of the brands, they must build an optimistic memory structure, despite this crisis. 

The present study analyses food brand advertisements that were released during the pandemic 

within the framework of the PMO Model (Sohani, T. F. (2020) namely Phenomenon, Moderators 

and Outcome Model for crisis situations. It aims to understand how advertisements have addressed 

the health crisis and connected with the consumer during the pandemic. The study will analyse the 

relevance of the message during the pandemic and the rhetoric used to create a stimulus resulting 

in consumer confidence and brand preference. Advertisements of hand-picked brands released 

during the pandemic in 2020 have been selected for the study. 

Keywords: brands; advertisements; consumer; COVID- 19; PMO model 
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Abstract and growth. Guided by national POlicy 
Schools are an essential part of a child's social develoPment 
pertaining to Information and Communication

chfbb0gY in school education, the Curriculum in 

school education is guided to promote creativity and 
problemS0 n capacity in students. The 

policy makers have also realized the necessitY to introduce innovatLve concepts in dissemination of 
knowledge, improved infrastructure, and availability of proficient teachers, digitization and 
computerization of the content and class room processes coupled with an array of welfare schemes, 
Samagra Shiksha Abhiyan all over India including Tamil Nadu supplements these efforts of the 
Department of School Education to create enabling environment for both students and teachers in 
various schools to enhance the knowledge and skills of the students. The government declared schoo[ 
closures around the second week of march last year to prevent the spread of the novel corona ViruS. 
This crisis has given an opportunity to educational institutions to adopt an alternative pedagogy to 
facilitate academic activities through online teaching methods, Government portals, Direct- to 
Home channels and others without compromising the safety of the students. The study uses Survey, 
interviews and focus-group discussions to explore two teaching_learning approaches — constructivist 
and objectivist approaches. The results of the study reveal that neither approach provides a viable 
solution in a society marked by the digital divide, A blended approach is proposed as a possible 
solution to cope with the situation till schools reopen across the country. 
Key Words: Samagra Siksha Abhiyan; Online learning; Constructivist; Objectivist; Digital divide. 

Education is the stepping stone in every child's life. It is at the heart of sustainable development. It 
lays the foundation for today's children to carry the fruits of progress to the next generation. Quality 
education is vita] for the wellbeing of both individuals and society. The age of Digitization has 
brought Technology and knowledge together and has given a center stage in all national and 
international forums. According to Dr Kasturirangan, one of the noted Scientists of India, global 
development over the past two centuries have already demonstrated that the central role of advances 
in science and technology and their applications in the social economic and cultural transfomiation 
of the world is tremendous. Education is the most powerful weapon we can use to change the world 
and for self-enlightenment. This is so because quality education equips one with capability to 
interpret things rightly and applying the gathered information in real life scenario(Thangeda et al., 
20 16). Human Experience with technology is Constantly evolvitig and its finding expression in 
myriad dircction(Sharma Anu, Gandliar Kapil, Sharma Sarneer 201 I). At the same time ICT 
(Information and Communication Technologies) have become an integral part of Education sector. It 
promotes exchange of ideas, discussions and has instant feedback. According to UNESCO: ICT 

iS a 
scientific technological and engineering discipline as well as a management techniqueuse 

ifl. 
handling information in application and association with Social, economic andhral aspcts. 
Appropriate use of ICT can transform the whole teachiiig learning experience leading to paradigm 
shift in content and teaching methodology(s

2017) 
India's education system is divided into different levels such as pre

-prirnat level, primary level, elementary education, Secondary education

level and  postgraduate level. The National Council of Educationat Researcim and Training CERT)

the apex body for curriculum related matters for school education in India. The NCERI provides support and techiiiCal 

assisnce to a number of schools in India and oversees man)' aspects of enforcement of educatio° 
policies, Universalization of Elementary Education Was One of the most deserving steps towards 
incasing mass literacy, and effective functioning of Indian democracy Several programmes Jike 

Vol. : XXIII, No. :5, 202Q 2021 

#-,1 

0 



JOURNAL OF EDUCATION: RABINDRABHARATI UNIVERSI' 

ISSN : ü972-7 175 

0 tion Blackboard, Shiksha Kanui Project (SKP), Andhra Pradesh primary EducatiOfl project 

Bihar Education Project (BEP), Mahila SaniakhYa(
Lok jumh

project()' 

District Primary Education Programme(DPEP) and Saa Shiksha AhhiY (SSA) 

\ \Lre  the maJ° 

nitiatiS taken by the Central Government in partners'P with the State G

oVerumtS 
wi the 

OUfl
swiftly moving towards complete digitizatiOn Digital 1ndia(MH

. 2320) an 

novatbon of our Honorable Prime Minister, it is vital that students, teacherS and the citize5 of this 

vast country understand the impact of technology in education. Given the shift 

ifl focUS 
fr°° an 

input-b3s system to an outcome based central sector interventions the ThreeYr Action Agenda 

is from 2017/18 to 2019(Ayog, 2015). The Union Budget 2018-2019, has 

pr
oposed to give a holi5t 

a
pproach to school education from preschool to class 12 under an integrated schelile 5agra 

Shiksha Abhiyafl(Mifl1St of Human Resource Development, nd.) It subSUm three erstwhile 

schemes Sarva Shiksha Abhiyan, Rashtriya Madhyamik Shiksha Abhiyafl and Teacher Educatb0 

SuStflable Development Goal for quality education to ensure inclusive and equitable oppOrtumts 

for all was put forward in Samagra Shiksha Abhiyan. It would also enable jd

eniflg the access of 

good quality education across all states and Union Territories across all sections of society. 

, But the entire scenario completely changed with the spread of Covid-19 Pandemic. The 

structure of 

schooling and learning including teaching and assessment
thodOl0gies were totally' disrupted with 

COVID-19 pandemic. All around the globe there was a surge in 
engaging with online 

aching and 

learning. From video interactions to online discussions, it was "anime any here arning" which is 
predominant. The crisis has given an opportuni to educational institutions to adopt an altemati 

pedagogy to facilitate academic activities and continue in the viial world without ompromism 
the safety of the sdents. Following the logic of the exception- that extraordinarY times call for 
extraordina' measures- one common trend in education systems around the world has been to 

respond to the pandemic with "emergencY eLearning" protocols, 
marking the rapid transitiOfl of face 

to face classes to online learning systems(MurPhYi 2020). Teaching
ethodOI0gies, [earning, 

impaing, curriculum got a new definition altogether due to this pandemic lock down. The private 

schools and colleges have accepted the c-learning solutions. Digitally available resources are not 

new, but the question pertinent here is can a classroom be replaced by Zoom or Google Meet or 

Microsoft Teams? University Grants Commission, NCERT, Department of Technical Education and various state 

governments have undertaken various initiatives to support the student community so that their 
academic exercise continues. Swayanl, Swayafll Prabha are worth mentioning here. UG /PG Massive 

Open Online Courses are available for students for non- technical courses, NPTEL (National 

Programme Ofl e
chnol0gy Enhanced Learning) an initiative by seven Indian Institutes of 

Technology and Indian Institute of Science have offered many online courses for engineering and 
science students. DIKSHA — a web portal launched during Covid 19 lock down launched by the 
Minisily of Human Resource Development in association with National Council for Teacher 

Education to help teachers and students and even parents for a hassle free and enjoyable interaction. 

e-PG Pathshala by the MHRD under its National Mission on Education through ICT being executed 

by the IJGC which contains interactive e —content of over 70 over subjects in social science. in sucI 

a scenario many EdTech companies started getting attention as schools and universities were 

adapting to the online space. These companies started offering their cloud technology and services to 

help educational instituti0flS continue their academic exerciseS, access to online content and so on. 
The multirnOde access program1t 'Pradhan Mantri e-VIDYA initiative for digital education was 

the next major step during lock down period towards digital India where apart from Diksha platform 

one TV channel for each class 
(cornfl1UY 

radio stations, podcasts) will be used(MHRD GOI, 

202O). 

National policy 0

duc0t10fl, framed in 1986 was replaced by the New Education Policy 2020, 

brought immense 
cha

nges in the school and higher education sectors. The new policy expands the 

compulsorY 6 years to 14 years of 
comp01s01'Y 

education to 3 to 18 years of schooling. Thus, the new 

systcm of education will include 12 years of 
schooling with 3 years of jre schoolinW Anganvadi. 

:Thus, Ealy childhood Care and Education ECCE), the old system of 10+2 structure is to he replaced 
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by 5+3+3+4 structure in correspondence to ages 3.8. 81 and 14-Is linistry of Hur, 

Resou Development 2020). 

Existing Research 
Various educational technologies }ave been utilized for disseminatioti of information, knowledge 
sharing specially since the outbrea of Covid 19 pandemic. The pandemic however  'il1 not Only 
have a huge impart on the cottinuitv of learning far reaching economic and SOCj 

Consequences Most importantly educational technologies are not meant for making teachers 
1(1' (Information and Communication Technologies) skills rather to help the educators Create a more 
effective learning environment by means of communication technologies. A comprehensie attempt 
to analyse the impact of educatjonI technologies in secondary schools in Burdwan district in \Vest 
Bengal. The study also focused on the teacher's attitude regarding the effect of ICT in improving th 
quality Ofcducatjon(NK 2012).) In the study conducted by conducted by IJT Madras during 2014 
On asscssni of ICT at school scheme in Tamii Nadu and the report stated that the usage of 
computer lab is restricted only to class 11 and 12 students who have computer science as the elective 
and not available for other class stiiients(Joy & Srihari, 2015). Emphasis should be more on bringing 
teachers and educational administrators into computer training. Both information technology and 
Communication technology come together to make teaching learning more effective, to enhance 
Poductivity, and equitable access to eaucation(Ayog, 2015) to all. The study was conducted in both 
urban and rural schools in states of Gujarat, Delhi, Kerala Maharashtra, Tamil Nadu and Puducherry 
Technology enables self-paced learning through various tools such as assignment and also enables 
the teacher to make the class live'y(Sharma Anu, Gandhar Kapil, Sharma Sameer, 2011). Another 
qualitative study which brought about a new dimension to the use of information and 
Communication technologies in monitoring and management and integrating ICT in the Indian 
Education systern(Kumar & Arnalendu, 2017). In continuation with this India witnessed the 
implementation of a new integrated education scheme "Samagra Shiksha Abhiyan" an 
amalgamation of Sarva Shiksha Abhiyan, Rashtriya Mdhyamik Abhiyan and the Teacher's Training 
Projams. The purpose was to implement an integrated education system through a single window to 
facilitate effective and optimal utilization of budgetary allocations and human resources(Bhutanj & 
Alkazi, n.d.). In the budget 2018-2019 the Tamil Nadu government allocated 27,205,88 crores to 
provide 'quality education' to all(MHRD (Governement of India), 2019). However Covid-19 
pandemic quickly led to the closures of Universities and Colleges around the world, in hopes that 
public health officials' advice of social distancing could help to flatten the infection curve and reduce 
total fatalities(Murphy, 2020). Challenges associated with online learning which many of the 
education institutions had to face with the rise of pandemic and special emphasis on the surge 

of 
EdTech startups was discussed in the study 'Online Learning: A panacea in the time of Covid-19 
Crisis(Dhawan, 2020). Applying both qualitative and quantitative approach another study 
highlighting the perceptions of both students and teachers about this switch to online mode of 
teaching and learning to continue with academic exercise even during complete lockdown(Mita t 
al., 2020). Education is a prime element for the progress of any Country. To give quality education 
the Ministry of Human Resource Development (MI-IRD) and All India Council of Technical 
Education(AICTE) designed the 'Study webs of active learning for young aspiring minds' 

a provide 
an integral teaching learning platform to young aspiring minds(Majumder 2019). Since the study has 
tried to analyse the philosophical 1ssumptions ofConstructivism and Objectivjsm one study which iS 
worth mentioning In this context is 'Constructivism 'Vs Qbjectjvjsm: Implications for interactiOfl' 
course design and evaluation in distance education(Vrasjd

2000). Defining academic leaming IS 

somewhat problematic. It is indeed a series of activities that promote acquisition of high -level 
knowledge. Due to the impact of Information Society how the knowledge is to be acquired is 
changing(I'4unes & McPherson, 2003). Numerous initiatives Were taken during the peak pandefl'1  
time to provide seamless education in the coun(i'y Possibijty of Open and Distance Learning (OOL) 
by adopting different technologies to cope with the crisis of Covid -19 was put forth by Dr p1aat 
Kumar Jena in his study(Jena, 2(20). Both Central and State Governments have launched varioUS 
schemes and digital initiatives !ile Diksha, Swayam Prabba Channel hiksha Vani, NROER and 
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aareti1'sS 
• RS1'RACT 

Although a lot of rec rch lots been 

undertaken to understand the socal exclusion of 

transeentkr comrnunit titer, has been ittl 

no research that studies the rohlems of this 

ostracised community through at economic Lens. 

The contention of this paper sicu iS from the truth 

har besides several societal familial, and 

pscholoecal pressures, il-c transgendcr 

commtrnit\ also tend to be finn teiallv excluded 

&orn the rest ofthe society. l3ein a primary study, 

hr research inter.iewcd a samp e o130 tratistuen 

in the Chenoni district of fantil adu. India. The 

large! group of study Was spec tically tranStoen 

in the Chcnnai region. as thu tralisniClI sub-
community within the transg nder eomfflulliiY 

itself has been h ivily uaderrcrcSe8t and their 

Voices unheard. i'Fmis research taper S)CCIhCitllY 

bihIights issues faced by Iran n th.it have an 

economic reluiesiness. 1'hesc .moc loim1 health. 

banking awareness. av tie bali its and 

employability. The study nOt o mt throws light on 

these issues but also provides ,olic'.' snugestioltS 

that could lead to better ccot.arnic inclusiofl of 

Fraimsntcn and subseqitendy
"pitcOlatiomi ifltO 

mainstream society. 

l.5Xiern Th3rni2h Researdt IA -- 
One Oa 

lEt. Classiflcati n:t5.\ 1'.OJ 15. JIm', /t 

DEFINrrIONS 

A transgender noto CIT tr-ansrnanis ut- 

individual who .gned or tcsienated tianale 

at birth (usLlatI based 'ii senul clii uceristtcs 

but who idtities as in.ik'. 

A tratisgemides woman or lransoman 

an tndivdtial who .e.s assigned or 
node at birth t;istially based on se 

characteristics), but vic- idntit1e5 .l 

A cisgcmtdsr netsun is senicone \ 

gender identity mO;t;CiCS the liii.' di 

assigned at birth, 1 be preliS "cis-" siefl.Ils a 

of being all on the same ide, in conunit to ''mm ai 

which signals a ml" '-111 bct'° ' 1CIO5. 

(knderidentit rLI5 to the gendet that a 

identities irrespccti 

i\ IRoI)ucrlO 

l'li mum an ' 

ii tm:ia. 

, :'. . 

p,,nat MtiJtdi Th' 

r On
Uitiø. - 
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